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International Marketing Research Group LLC
AreHTCTBO MapKeTUHroBbIX VICC.Hen,OBaHMVI NPOMbILWIIeHHbIX PbIHKOB

PbIHOR YI'JIA
bUTYMHUHO3HOI'O
2020, ITPOI'HO3 2030

AHa/IMTHYeEeCKOe uccjieJoBaHHue

OTOT OTYET OB MOJATrOTOBIIEH MCKIIOUUTENBHO B 1eax nHpopmanuu. Conepikaimascs B HACTOSIIEM OoTdeTe WHPOpMAIHs
Obl1a 1oJTyYeHa 3 HICTOYHHUKOB, KOTOPBIE, [0 MHEHHUIO aHAINTHKOB, SBJISIIOTCS HAZEKHBIMH, OTHAKO HE TapaHTHUPYET TOUHOCTH
U TIOJIHOTBI MHGOpMAaIMK 1S JIF0OBIX 1enei. THpopManus, npencTaBieHHas B 3TOM OTYETe, He JIOJDKHA ObITh HCTOJIKOBaHa,
OpsSMO WM KOCBEHHO, Kak HMHQpOpMAalMs, cojepKamias pPEeKOMEHJIAIMU N0 WHBECTHULUSIM. Bce MHEHHS W OLICHKH,
coJiepKallfecs B HACTOSIIEM MaTepHaie, OTpaKaloT MHEHHE aBTOPOB, IOTy4YEHHBIX HA OCHOBAaHMM aHAIM3a HCTOUHUKOB Ha
JICHb MyOJMKAalMK U TOJIeKAT W3MEHEHUIO 0e3 MpeaynpexaeHus. AHAINTHKH HE HECYT OTBETCTBEHHOCTH 3a KaKHe-TH00
yOBITKH WM yliepO, BO3HUKIIKME B pe3yJbTaTe UCIOJIb30BaHMs JIF000I TpeThell CTOpOHON MH(pOpMAaIMu, cojepkalleiics B
HACTOSIIIIEM OTYETEe, BKIIIOYAsi OMYOJMKOBAaHHbIE MHEHHUS MJIH 3aKJIFOUEHHS, a TAK)KE 3 MMOCJIECTBUS, BHI3BAHHBIE HEIIOJIHOTON
npescTaBiaeHHoN nHopmanuy. MHpopManys, npejcTaBiIeHHast B HACTOSAIIEM OTYETe, ITOJIydeHa U3 OTKPBITHIX HCTOYHHKOB
(T.e. He sABIIIETCS KOMMEpPYECKOW TalHOH), MO0 MpepocTaBlieHa YIOMSHYTHIMH B OTYETE€ KOMITaHHUSAMH. JlomoHUTEIbHAS
uH(OpMaLMs MpPEAoCTaBIseTCs M0 3ampocy. JTOT JOKYMEHT WM JII00as ero 4acTh HE MOXKET pPaclpoCTpaHsAThes 0e3
MHCBMEHHOTO Pa3penIeH s aBTOPOB JINO0 THPAXKUPOBATHCS JTIOOBIME CrIoco0aMH. ABTOPCKOE MPaBo Ha JaHHOE HCCIIC0BaHUE
npuHaUIeKUT aHanutrkam International Marketing Research Group LLC (IMRG LLC).
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OIMMCAHME UCCJIEAOBAHUA PBIHKA YI'JIA BUTYMHWHO3HOT'O

Hacrosmee uccienoBanne MOCBSILIEHO OMHUCAHUIO MHPOBOTO M POCCHMCKOTO pbIHKA YIS
outrymuHo3Horo. MccrnepoBaHue pbhIHKa Yriisi OWTYMHHO3HOTO BKIIIOYAaeT ONHMCAaHUE HTOTOB
nokazateneit ¢ 2017 o menonubIil 2020 roa. B nccnenoBanuy Takyke MMEIOTCS TPOTHO3BI PHIHKA J10
2030 roma. MccrnenoBanre riobaibHO pa3zenieHo Ha Tpu pasaena: OCHOBHBIC JaHHBIE 00 00BEKTe
uccaenoBanusi, MUpOBOW yriasi OMTyMHUHO3HOTO M Poccuiickmii yrisi OMTyMHHO3HOTO. 3aka3aTh
MCCIIIOBAaHIE MOXHO KaK B LI€JIOM [0 MUPOBOMY M POCCUHCKOMY PBIHKAaM YTJisi OUTyMHUHO3HOTO, TaK
U TI0 OTJENBHOCTH 10 MHPOBOMY PBIHKY YIJIi OMTYMUHO3HOTO WM Poccuiickomy pbIHKY Yriis
OUTYMHUHO3HOTO.

[lepBriii pazfen cCOAEpKUT CIpPaBOYHBIC AHHBIE O PBhIHKE yriisi outymuHo3Horo. [IpuBeneHo
OMHUCaHUE MPOJIYKIHU, KPAaTKUH 0030p OCHOBHBIX TPYII MPOAYKIIMH, OMHCAHUE CETMEHTOB M
HoMenkiarypa THB3/I unu HS, no koTopo¥i npon3BOAUTCS BHENTHSSI TOPTOBJIS 110 CTpaHaM MUpa.

Bropoii r00aneHbIi pa3aen MocBsIEH MUPOBOMY PBIHKY yriis OUTyMHHO3HOTO. B manHOM
paszesie UMEIOTCS OCHOBHBIE MOAPA3JENbl, XapaKTepU3YIOLUIMe MHUPOBOWM YIJii OUTYMUHO3HOTO:
aHAIM3 MHUPOBBIX MPOJAX YyIriasi OUTYMHUHO3HOTO IO CTpaHaMm TOCTaBIIMKAaM B JCHEKHOM U
HATypaJIbHOM BBIPA)KEHUU, AaHAIU3 MUPOBBIX MPOAAXK YISl ONTYMUHO3HOTO 10 CTPaHaM MOKyIaTeNsIM
B HAaTypaJbHOM U JIEHEKHOM BbIpakeHUH. [IpoBeseH Taxke aHaan3 MUPOBOIO TOProBOro OajaHca
pBIHKa yriasi OUTYMHHO3HOTO MO CTpaHaM Mupa. B gaHHOM paszerne Takke MPHUCYTCTBYET aHAlU3
MHJIEKCOB LIeH 110 cTpaHaM Mupa. B pasnerne nposenena oneHka 00beMa mpoJax yriisi ONTYMHHO3HOTO
Ha MUPOBOM PbIHKE U TIPOTHO3 MPOAaX U 1eH yriist outymuHo3Horo A0 2030 roga. 3aBepiiaroT pa3zen
JAHHBIC 110 KOMITAHUSIM, TTOTEHIIMAJIbHBIM YYaCTHUKAM MUPOBOTO PhIHKA YTJIs OUTYMHUHO3HOTO.

TpeTss yacTh uccae0BaHus MOCBAIIEHA aHAMU3y Poccuiickoro peIHKa yriigs OMTyMHUHO3HOTO. B
paszzielie TaKkKe NPUCYTCTBYIOT OCHOBHBIE IIOJIpa3ielibl, XapaKTepU3YIoLue JaHHbIN peIHOK. B iepByto
ouepeqnb MPUBEACHO OMUCaHHEe NpoAyKuud B Poccum, a Takke NpPOBEIACH aHalW3 OCHOBHBIX
MOCTaBUIMKOB (MTPOM3BOAMUTENICH 10 HaiMuuio). [1o Kaxmaoi KOMITAaHMHM TMPEICTABICHO KPaTKOe
OMKCaHWEe KOMIAHUH, PETUCTPAIIMOHHBIE JJAHHBIC, JaHHbIE [0 OCHOBHBIM MOKa3aTeNsM (PHMHAHCOBO-
XO03UCTBEHHON JEATETbHOCTH M TI0 HAJIWYHUIO TPEACTaBICHBI TEHIEPhl B KOTOPBIX YYaCTBYET
koMmaHus. Jlanee B cciae10BaHUU TPUBEICHBI JAHHBIE TIO UMITIOPTY U AKCIIOPTY yIJIsi OUTYMHUHO3HOTO
no Poccun. YkazanHble naHHBIE TPUBEICHBI IO CTPaHAM-KOHTpPAareHTaM, perioHaM-KOHTPAareHTaM.
[IpeacraBieH cnMCOK KOMIIAHUNA UMIIOPTEPOB U SKCIIOPTEPOB.

B otrnenbHOM paznene npoaHANM3UPOBAHBl KOMIIAHMM  KPYMHBIE TOKyHaTenu — yris
OMTYMHMHO3HOTO U TOTEHIUadbHble ToTpeduTenu. [lo Kakmoil KOMIAHWM TPECTaBICHbI
pPEruCTpallMOHHbIE JaHHBIC, ONIMCAHKE, JAHHBIC IO OCHOBHBIM MMOKA3aTEeNsM U MPUYHNHA PACCMOTPEHHS
B YHCIIe TOTpeOUTEeNeH.

B cnenyromem noapaszaene npuBeAeH aHAJIN3 LIEH yIiis OMTYMUHO3HOT'O, OLIEHKa 00beMa phIHKa
yrias outymuHo3Horo B Poccuu. Pasznmen mo Poccuu momonHeH mporHO30M MTOTOBBIX MOKa3aTenen
peiHKa yrist outymuHo3Horo a0 2030 roga u aipecHbIMU CIIUCKaMU KOMITaHUH, YYaCTHUKOB PBIHKA.

HccnenoBanue pelHKA yIiisi ONTYMHUHO3HOTO OYAET MOJIE3HO KOMITAHUSM-TIPOU3BOIUTEISAM YTIIst
OMTYMHUHO3HOTO, WJIM KOMITAHUSIM, TUTAHUPYIOIAM HA4aTh MPOU3BOJICTBO WM IMMOCTABKU UMITOPTHOM
nponaykinuu. KomMnaHusM, CBS3aHHBIM C JaHHBIM DPBIHKOM, MOCTaBIIMKaM OOOpYIOBaHUS, CHIPbS,
MaTepUasIoB U MOKYIMATEISIM YTl OUTYMHUHO3HOTO.

HccnenoBanue oTBe4aeT Ha CIEAYIONIUE BOIIPOCHI:

- EcTb 11 cMBICT MTHBECTHPOBATH HA PHIHKE YTIIsl ONTYMHUHO3HOTO;

- EcTb i1 cMBICKT HapauBaTh MPOW3BOJICTBO HAa PHIHKE;

- [TosiBUNMCH TM HOBBIE IOTPEOUTENH YTl OUTYMUHO3HOTO;
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HCCJIEAJOBAHHME JOCTYIIHO HE /11 BCEX 3AKA349YUKOB.
B CBA3U C YEM EI'O COAEPKAHUE HE PASMEIIIEHO B OTKPBITOM AOCTYIIE.
COAEPKAHHME UCC/IEAOBAHUA NPEAOCTABJIAETCA 110 3AIIPOCY.
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