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International Marketing Research Group LLC
AreHTCTBO MapKeTUHIroBbIX MCCﬂeAOBaHMﬁ NMPOMbILWIIEHHbIX PbIHKOB

PbIHOK
TEJJEKOMMYHHUKALHNO
HHbIX HIKA®OB PP
2019, ITPOIHO3 2025

AHa/IMTHYeEeCKoe uccjieJoBaHHue

OTOT OTYET OBIIT MOJATrOTOBIECH MCKIIOUUTENBHO B Iesix nHpopMarmu. Conepikaiascs B HACTOSAIIEM OoTdeTe WHPOpMAIHs
ObLa 1MoJTydYeHa U3 HICTOYHUKOB, KOTOPBIE, 10 MHEHUIO aHAINTHKOB, SBJISIFOTCS HAZIEKHBIMHU, OTHAKO HE TapaHTUPYET TOYHOCTH
U TIOJTHOTHI MH(pOPMAIHX A1 JIF0OBIX 1eneil. IHpopManus, npeacTaBieHHas B 3TOM OTYETe, HE JIOJDKHA OBITh HCTOJIKOBaHa,
OpsIMO WM KOCBEHHO, Kak HMH(OpMAIMs, coepkamias pPEKOMEHJAlMd MO WHBECTHOUSAM. Bce MHEHHMS W OLEHKH,
COJIeprKalliecs] B HACTOAIIEM MaTepuale, OTpaXaloT MHEHHE aBTOPOB, MOJTYYCHHBIX HA OCHOBAaHMM aHAJM3a NCTOYHUKOB HA
JIeHb IyOJMKAILMK U TIO/JIeXKaT U3MEHEHHIO 0e3 MpeaylpexaeHus. AHAIUTHKA HE HECYT OTBETCTBEHHOCTh 32 KaKHe-TH00
yOBITKH WM yiiepO, BO3HUKIIKME B pe3yJIbTaTe MCIOJIb30BaHMs JI000I TpeThell CTOpOHON MH(pOpMAaILMu, cojepikalleiics B
HACTOSIIIIEM OTYETe, BKIF0Uas OIMyOJIMKOBAHHBIE MHEHHS FUTH 3aKJIFOYCHHS, a TAK)KE 3a ITOCIEICTBHUS, BRI3BaHHBIE HEITOJTHOTON
npezacTaBieHHoN nHbopMarn. MHbopmamnms, npecTaBlIeHHas B HACTOSIIEM OTUYETe, MOIydYeHa U3 OTKPHITHIX HCTOYHHKOB
(T.e. He sBIIAETCS KOMMEpUYECKOW TaifHOIl), MO0 MpemocTaBieHa YHOMSHYTHIMH B OTYETe KOMMaHWAMU. J[OMOIHHUTENBHAS
uH(OpMaLUs MPEAOCTaBIsETCA MO 3ampocy. DTOT AOKYMEHT WM JIt00as €ro 4acTb HE MOXKET PaclpoCTpaHAThCA 0e3
MHCBMEHHOTO Pa3penieH s aBTOPOB JINO0 THPAKUPOBATHCS JTIOOBIME CrToco0amMH. ABTOPCKOE IPaBo Ha JaHHOE HCCIIE0BaHUE
npuHauiexuT aHaautukam METALRESEARCH (LLC).
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COOEPXKAHUE UCCNEAOBAHUA PbIHKA TEIEKOMMYHUKALUOHHbDIX LUKA®OB PO

1. AHanu3 npoussoguTeneit/NocTaBLNMKOB TeNEKOMMYHUKALMOHHDIX WKadoe B Poccun
Ounarpamma 1 — Jonm KomnaHM NOCTaBLLMKOB TEIEKOMMYHUKALNOHHbIX WKados 8 2019 rogy, %
KomnaHua 1

PerncrpaunoHHble gaHHble

Ounarpamma 2 — O6beMbl NOCTAaBOK TENIEKOMMYHUKALMOHHbIX WKados no TeHaepam B 2017-2019, py6.
Tabnunuya 1 — AHanms ©X[ 3a 2014-2018 rr, Tbic.pyb.

KomnaHnua 2

PervcrpaumoHHble gaHHble

Ounarpamma 3 — O6bembl NOCTAaBOK TEIEKOMMYHUKaLMOHHbIX WKadoB no TeHaepam B 2017-2019, py6.
Tabnunua 2 — AHanms ©X[ 3a 2014-2018 rr, Tbic.pyb.

Komnanua 3

PervcrpaumoHHble gaHHble

Ounarpamma 4 — O6bemMbl NOCTAaBOK TENIEKOMMYHUKaLMOHHbIX WKadoB no TeHaepam B 2017-2019, py6.
Tabnunua 3 — AHanms ©X/[ 3a 2014-2018 rr, Tbic.pyb.

KomnaHua 4

PerncrpaunoHHble AaHHble

Ounarpamma 5 — O6bembl NOCTAaBOK TENNEKOMMYHUKALMOHHbIX WKados no TeHaepam B 2017-2019, py6.
Tabnuua 4 — AHanus ®X/ 3a 2014-2018 rr, TbiC.pyb.

KomnaHua 5

PerncrpaunoHHble gaHHble

Ounarpamma 6 — O6beMbl NOCTAaBOK TENIEKOMMYHUKALMOHHbIX WKados no TeHaepam B 2017-2019, py6.
Tabnuua 5 — AHanus ®X/ 3a 2014-2018 rr, TbiC.pyb.

2. AHanU3 UMNOPTa TENEKOMMYHUKaLMOHHbIX WKados! B Poccuio
Ouarpamma 7 — [lonm cTpaH umnoptepos B umnopte B 2019 roay, %
Ouarpamma 8 — lonmn pernoHos nmnoptepos B8 PP 8 2019 roay, %
Tabnunuya 6 — O6bembl MMMNOpPTa No cTpaHam B 2017-2019, Tbic.gonn.
Tabnunua 7 — O6bembl MMNopTa No pervoHam PO B 2017-2019, Tbic.A0NA.

3. AHanu3 3KCNopTa TeNeKOMMYHUKALMOHHbIX WwKados' us Poccun
Ounarpamma 9 — lonun pernoHos akcnopTepos B PO 8 2019 roay, %
Ownarpamma 10 — onm ctpaH B akcnopTe 13 P® B8 2019 roay, %

Tabnunuya 8 — O6bembl 3kcnopTa no pernoHam PO B 2017-2019, Tbic.gonn.
Tabnunua 9 — O6bembl 3KkcnopTa no ctpaHam B 2017-2019, Thic.aon.

4. AHanu3 NoTeHLMaNbHbIX NOTpebuTeneit TeNeKOMMYHUKALMOHHbIX WKadoB B Poccuun

Ounarpamma 11 — Joan KomnaHuii notpebutenent no ntoram TeHaepos B 2019 rogy no pervoHam, %
Tabnunuya 10 — PetuHr TOM 50 KomnaHWiM noTpebuTenen TeNeKoOMMYHUKALMOHHbIX WKados Ha 01.01.2020,
pyb.

Komnanua 1

PervcrpaumoHHble gaHHble

Ounarpamma 12 — O6bembl TEHAEPOB MO TENEKOMMYHUKaLMOHHbIM WKadam B 2017-2019, pyb6.
Tabnnuya 11 — AHanus ©X/ 3a 2014-2018 rr, Tbic.pyb.

KomnaHnua 2

PervcrpaumoHHble gaHHble

Ounarpamma 13 — O6bembl NOCTAaBOK TENEKOMMYHUKALMOHHbIX WKados no TeHaepam B 2017-2019, py6.
Tabnnuya 12 — AHanuns ©X/ 3a 2014-2018 rr, Tbic.pyb.

1 K TCJICKOMMYHUKATUOHHBIM IHKaq)aM B paMKax UMIIOPTa U SKCIIOPTa OTHECCCHBI I'PYIIIBI:

853710 - mynbTHI, MaHENIH, KOHCOJH, CTOJIBI, PACIPEACIUTCIIBHBIC MIMTHI ¥ OCHOBAaHHUS IS DJCKTPHUYCCKOM
anmaparypbl Ha Hanpsbkenue He 6osee 1000 B

853810 - wacTu mynbTOB, NMaHENEH, KOHCOJCH, CTOJIOB, PACHPEICIUTEIbHBIX [IUTOB U NPOYMX OCHOBAHHM IS
n3genuil TopapHoi no3uuu 8537, HO HE YKOMIIJIEKTOBAaHHBIE COOTBETCTBYIOIEH anmapaTypoit
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KomnaHua 3

PervctpaumoHHble faHHble

Ounarpamma 14 — O6bembl TeHAEPOB MO TEJIEKOMMYHUKALUNOHHbIM WKadam B 2017-2019, py6.
Tabaunuya 13 — AHanus ©X/ 3a 2014-2018 rr, Toic.pyb.

KomnaHusa 4

PerncrpaunoHHble gaHHble

Ounarpamma 15 — O6bemMbl TEHAEPOB MO TENEKOMMYHUKALMOHHbLIM WKadam B 2017-2019, pyb6.
Tabnnuya 14 — AHanuns ©X/ 3a 2014-2018 rr, Tbic.pyb.

Komnanua 5

PervcrpaumoHHble gaHHble

Ounarpamma 16 — O6bembl TEHAEPOB MO TENEKOMMYHUKALMOHHbLIM WKadpam B 2017-2019, pyb6.
Tabnunuya 15 — AHanuns ©X/ 3a 2014-2018 rr, Tbic.pyb.

5. AHann3 o6bema pbiHKa TeZIeKOMMYHUKaLLMOHHDIX WKadoB nporHos ao 2025 roaa

Ounarpamma 17 =[lonun otpacnei notpebutenein TeneKoOMMyHUKALNMOHHbIX WKados B 2019 rr, %
Ounarpamma 18 —[JuHamunKa o6bema pbiHKa TEIEKOMMYHUKALMOHHbIX WKados B 2015-2019 rr, py6.
Ounarpamma 19 —TporHo3 o6bema pbiHKa TeIEKOMMYHUKAUMOHHbIX WwKados PO ao 2025 roaa, pyb.

6. MONE3HDbIE NPUTOXXEHUA: AgpecHble CNUCKU MMNOPTEPOB U NOTEHLUANbHbIX NOTpeburtenei
Tabnunua 16 — AgpecHble CMMCKM KOMMAAHUIA UMNOPTEPOB M 3KcnopTepos Ha 01.01.2020
Tabanuya 17 — CNUCKM TEHAEPOB MO TENEKOMMYHUKALMOHHbIM WKadam Ha 01.01.2020

®OPMATbI UCCNEAOBAHUA
Pdf- ona yteHns n nevyatn
Word — gns ucnosb3oBaHusa MHbopmaumm
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