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AHa/IMTHYeEeCKoOe uccjeJoBaHHue

OTOT OTYET OB MOJATrOTOBIICH MCKIIOUUTENBHO B 1eIx nHpopmanuu. Conepikammasics B HACTOSIIEM OoTdeTe WHPOpMAIHs
Obl1a 1oJTyYeHa 13 ICTOYHHUKOB, KOTOPBIE, 10 MHEHHUIO aHAINTHKOB, SBJISIIOTCS HAZEKHBIMH, OTHAKO HE TapaHTUPYET TOUHOCTH
U TIOJTHOTHI MH(pOPMAIUX IS JIF0OBIX 1eneil. IHpopManuys, npencTaBieHHas B 3TOM OT4eTe, He JIOJDKHA OBITh HCTOJIKOBaHa,
OpsSMO WM KOCBEHHO, Kak MH(pOpMAalMs, cojepKamias pPEKOMEHJIAIMH N0 WHBECTHULUSIM. Bce MHEHHS W OLICHKH,
coJiepKallfecs B HACTOSIIEM MaTepHaie, OTpaKaloT MHEHHE aBTOPOB, MOJTy4YEHHBIX HA OCHOBAaHMM aHAIM3a HCTOUHUKOB Ha
JICHb IyOJMKAalUK U TOJIeKAT W3MEHEHUIO 0e3 MpeaynpexIeHus. AHAINTHKN He HECYT OTBETCTBEHHOCTH 3a KaKHe-TH00
yOBITKH WM yliepO, BO3HUKIIKME B pe3yJIbTaTe MCIOJIb30BaHMs JI000I TpeThell CTOpOHON MH(pOpMAalMu, cojepikalleiics B
HACTOSIIEM OTUYETe, BKIIOUas OMyOIMKOBaHHBIE MHEHHS MITH 3aKIIIOYCHHUS, a TAK)KE 3a TTOCIIEICTBHUS, BEI3BAHHbBIC HETIOITHOTOM
npezacTaBieHHoN nHbopMarn. MHbopMmanys, npecTaBleHHas B HACTOSIIEM OTUYETe, MOIydYeHa U3 OTKPHITHIX HCTOYHHKOB
(T.e. He sABIISIETCS KOMMEpPYECKOW TalHOH), MO0 MpepocTaBlieHa YIOMSHYTHIMH B OTYETE€ KOMITaHHUSAMH. JlomoHUTEIbHAS
uH(OpMaLUs MpEAoCTaBIseTCsS M0 3ampocy. DTOT JOKYMEHT WM JII00as ero 4acTh HE MOXKET pPaclpoCTpaHsAThes 0e3
MHCHMEHHOTO Pa3penieH s aBTOPOB JINO0 THPAKUPOBATHCS JTIOOBIME CrToco0amMH. ABTOPCKOE IPAaBO Ha JaHHOE HCCIIEI0BaHUE
npuHaUIeKUT aHanutrkam International Marketing Research Group LLC (IMRG LLC).
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OIMMCAHME UCCJIEAOBAHUA PBIHKA CYJOBbIX CUJIOBBIX YCTAHOBOK

Hacrosiee nccnenoBanyue mocBsIIEHO OMUCAHUIO MUPOBOTO M POCCUUCKOTO PBIHKA CYAOBBIX
CHJIOBBIX YCTaHOBOK. lccienoBaHue pbhIHKAa CYJOBBIX CHUJIOBBIX YCTAHOBOK BKIJIFOYACT OINHMCAHHE
utoroB nokazarened ¢ 2017 mo wenomnbiid 2020 rox. B uccienoBaHumM TakkKe UMEIOTCS TPOTHO3bI
peiaka 10 2025 roma. MccnenoBanue rao0anbHO pas/ielieHo Ha Tpu pasjaena: OCHOBHBIC JaHHBIE 00
o0BbeKTe uccleoBaHus, MUpPOBOI pPHIHOK CYJOBBIX CHJIOBBIX YCTAaHOBOK M Poccuiickuii pbhIHOK
CYJIOBBIX CHJIOBBIX YCTAaHOBOK. 3aKa3aThb HCCJICIOBAHME MOKHO Kak B II€JIOM 1O MHUPOBOMY H
POCCHUHCKOMY PBIHKaM CYAOBBIX CHJIOBBIX YCTAHOBOK, TaK U MO OTAEIHLHOCTU MO MUPOBOMY PBIHKY
CYJIOBBIX CHJIOBBIX YCTAHOBOK MJIM POCCHIICKOMY PBIHKY CYJIOBBIX CUJIOBBIX YCTAHOBOK.

[lepBBiii pa3nen COAEPKHUT CHPABOUHBIE JAHHBIE O PBIHKE CYJOBBIX CHJIOBBIX YCTaHOBOK.
[IpuBeneno omnucaHue MNPOAYKIHMH, KpPaTKU 0030p OCHOBHBIX TpYII MNPOAYKIMH, ONUCAHUE
cerMeHTOB U HoMeHKJarypa THBOJ[ nnu HS, mo koTopoli mpou3BOAUTCS BHEUIHSS TOPTOBIIS IO
CTpaHaM MHpA.

Bropoii rino6anbHbIN pa3en MOCBSIEH MHUPOBOMY PBIHKY CYIOBBIX CHJIOBBIX YCTaHOBOK. B
JAHHOM pa3fielie UMEIOTCS OCHOBHBIC MOJIpa3/eibl, XapaKTepU3YIOIIue MUPOBON PBHIHOK CYIOBBIX
CIJIOBBIX YCTaHOBOK: aHajM3 MHPOBBIX TPOAAX CYJOBBIX CHJIOBBIX YCTaHOBOK IO CTpaHaMm
MOCTAaBIIMKAM B JICHE)KHOM U HATYpPaJIbHOM BBIPAKEHHUH, aHAITM3 MUPOBBIX MTPOJIAXK CYAOBBIX CUIIOBBIX
YCTaHOBOK I10 CTpaHaM MOKYHaTellsM B HAaTypalbHOM M JICHEKHOM BbIpaxkeHHH. [IpoBeneH Taxxke
aHaJIM3 MUPOBOTO TOPTrOBOTO OajlaHCa PBIHKA CYJIOBBIX CHJIOBBIX YCTAHOBOK IO CTpaHaMm Mupa. B
JAHHOM pa3zjiesie TakXKe MPUCYTCTBYET aHallu3 UHACKCOB IIeH [0 CTpaHaM Mupa. B pasnene npoBeaena
OIICHKa 00beMa MPOJak CYJOBBIX CUIIOBBIX YCTAHOBOK Ha MUPOBOM PBIHKE M MPOTHO3 MPOJAXK U IIEH
CYIOBBIX CHJIOBBIX ycTaHOBOK 10 2025 ropma. 3aBepiiaroT pas3ien JaHHbIE 10 KOMIIAHUSIM,
MOTEHIIMATBHBIM Y4aCTHUKAM MHPOBOTO PHIHKA CYJIOBBIX CHJIOBBIX YCTAaHOBOK.

Tperpss vacTh UCClieJOBaHMS TMOCBSIICHA aHAIU3y POCCHICKOrO PBIHKA CYIOBBIX CHIJIOBBIX
YCTaHOBOK. B pa3znene Taxke MPUCYTCTBYIOT OCHOBHBIC IMOAPA3/ACIIbI, XapaKTEPU3YIOIINE JaHHBIHN
pBIHOK. B mepByro odyepens npuBeeHO omucaHue mpoayKuuu B Poccuu, a Takke mMpoBeaeH aHaIn3
OCHOBHBIX TOCTaBIIUKOB (MTPOU3BOJUTENECH MO Hamuuuio). [lo KaxIoi KOMMaHWUU MPEICTaBICHO
KpaTKO€ OINKMCAaHWE KOMIIAHWHU, PETUCTPALMOHHBIE [IaHHbIE, JAHHBIE MO OCHOBHBIM IOKa3aTessiM
(bMHAHCOBO-XO35MCTBEHHON JACATENHPHOCTU W TIO HAJUYHUIO TPEACTABICHBI TEHACPHI B KOTOPBIX
y4acTByeT KoMIaHus. J[anee B ucciae10BaHUM MPUBEICHBI JaHHBIE 10 UMIIOPTY U SKCIOPTY CYAOBBIX
CUJIOBBIX YCTaHOBOK 1O Poccumn. VYka3zaHHble JaHHBIE MPUBEACHBI IO CTpaHAM-KOHTpareHTam,
pernoHam-koHTpareHTaM. [IpencraBiieH cnucok KOMIaHUN UMIIOPTEPOB U HKCIIOPTEPOB

B cnenyromem mojapasiene mpuBENEH aHAIU3 LEH CYJAOBBIX CHUJIOBBIX YCTAaHOBOK, OIICHKA
o0beMa phIHKA CYAOBBIX CHIIOBBIX YCTaHOBOK B Poccum. Pazgen mo Poccun momonmHeH mporaozom
WUTOTOBBIX TTOKA3aTeJIe PhIHKA CYJIOBBIX CHIIOBBIX YCTaHOBOK 710 2025 roga u aipecHBIMU CITUCKAMU
KOMITAHWM, Y4aCTHUKOB PbIHKA.

UccnenoBanue pbhIHKA CYAOBBIX CHJIOBBIX YCTAaHOBOK Oy/l€T TOJIE3HO KOMIIaHUSIM-
MPOU3BOJUTENSIM CYJIOBBIX CHJIOBBIX YCTAaHOBOK, WJIM KOMIAHUSAM, IUIAHUPYIOIMIMM HavaTh
MIPOM3BOJICTBO WJIU MOCTABKH WUMITOPTHOM MPOAYKIMK. KoMIaHusaM, CBSA3aHHBIM C JTAHHBIM PBIHKOM,
MOCTaBIIMKAaM 000PYAOBaHHUS, CHIPhS, MATEPUAIIOB U MOKYIATENSIM CYIOBBIX CHIOBBIX YCTaHOBOK.
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COAEPKAHHUE UCC/TIEAOBAHUA NPEAOCTABJIAETCA 110 3AITPOCY!
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