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AHa/IMTHYeEeCKoe uccjieJoBaHHue

OTOT OTYeT OB MOJATrOTOBIIEH MCKIIOUUTENBHO B 1eax nHpopmanuu. Conepikammascs B HACTOSIIEM OoTdeTe WHPOpMAIHs
ObL1a OJTydeHa U3 UCTOYHHUKOB, KOTOPBIE, [T0 MHEHHIO AHAJTUTUKOB, SIBJISIOTCS HAaIe)KHBIMHU, OJTHAKO HE TAPAaHTHUPYET TOUHOCTH
1 TIOJTHOTHI MH(pOopMaIin U1 o0bIx neneil. Madopmarius, npenctaBieHHas B 3TOM OTYeTe, HE IOJDKHA OBITh MCTOJIKOBAHA,
IpSAMO WM KOCBEHHO, KaK HWH(poOpMamus, colaepikamas pEeKOMEHAAINH [0 WHBECTHUIMAM. Bce MHEHHS M OLEHKH,
CoJIep KaIiecs B HACTOSIIEM MaTepHaie, OTpaKaloT MHEHHE aBTOPOB, TOJTYYEHHBIX Ha OCHOBAaHMH aHAIN3a MCTOYHUKOB Ha
JICHb ITyOJMKAalUK U TOJISKAT U3MEHEHUIO 0e3 MpeaynpexIeHus. AHAINTHKA He HECYT OTBETCTBEHHOCTH 3a KaKHe-TH00
yOBITKH WM yIiepO, BOHUKIINE B Pe3yiIbTaTe MCIOJIB30BaHUS TIO00W TpeTheH CTOPOHOM MH(pOPMANNH, ColepKaleics B
HACTOSIIIIEM OTYETEe, BKIIIOYAsl OMYOJIMKOBAaHHBIE MHEHHS MIIM 3aKJIIOUYEHHS, a TAK)KE 3 ITOCIIECTBUS, BBI3BAHHBIE HEMIOJIHOTON
npescTaBiaeHHoN nHopmanuy. MHpopManys, npejcTaBiIeHHast B HACTOSAIIEM OTYETe, ITOJIydeHa U3 OTKPBITHIX HCTOYHHKOB
(T.e. He sBIISIETCS KOMMEPYECKOW TalHOH), MO0 NpejocTaBlieHa YIOMSHYTHIMH B OTYETE€ KOMITaHHUSAMH. JlomosHUTEIbHAS
uH(OpMaLUs MpEeAoCTaBIseTCs M0 3ampocy. DTOT JOKYMEHT WM JII00as ero 4acTh HE MOXKET pPaclpoCTpaHsAThes 0e3
MHCBMEHHOTO Pa3penieH s aBTOPOB JINO0 THPAKUPOBATHCS JTIOOBIME CrToco0aMH. ABTOPCKOE IPAaBO Ha JaHHOE HCCIICI0BaHUE
npuHaUIeKUT aHanutrkam International Marketing Research Group LLC (IMRG LLC).
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OIMMCAHME UCCJIEAOBAHUA PbIHKA CTEPUJIN3ATOPOB MEJULIMHCKUX

Hacrosmee wuccrnenoBaHue TMOCBALIIEHO OMNHCAHMIO MHPOBOTO M POCCHIMCKOTO phIHKA
CTEPWJIN3aTOPOB MEAUIMHCKUX. MccienoBanue phlHKAa CTEPUIM3ATOPOB MEAUIIMHCKHUX BKIHOYACT
omucanue uroroB nokazarenei ¢ 2017 mo "Hemonubeli 2020 rox. B ucciienoBaHnu Takke MMEIOTCS
mporHo3sl peiHka 10 2025 rona. MccrnenoBanue riobalbHO pa3ieleHo Ha Tpu paszzaena: OCHOBHBIC
naHHble 00 00beKTe uccineaoBanusa, MUPOBON PHIHOK CTEPHIIN3aTOPOB MEAUIIMHCKUX U Poccuiickuii
PBIHOK CTEPUIIM3aTOPOB MEAUIIMHCKUX. 3aKa3aTh UCCIEIOBAaHUE MOXKHO KaK B LIEJIOM 110 MUPOBOMY U
POCCHUHCKOMY PBIHKaM CTEPUIIM3aTOPOB MEAMIIMHCKHX, TaK U MO OTJAEIHHOCTH M0 MUPOBOMY PBIHKY
CTEPHJIN3ATOPOB MEIUIIMHCKUX UM POCCUIICKOMY PBIHKY CTEPUIIM3aTOPOB MEIUIIMHCKUX.

[lepBBiii pa3gen COAEP>KUT CIPABOYHBIC JIaHHBIE O PBIHKE CTEPHIIM3ATOPOB MEAMIIMHCKUX.
[IpuBeneno omnucaHue MNPOAYKLIHMH, KpaTKU 0030p OCHOBHBIX TPYII MPOAYKIMH, OIMUCAHUE
cerMeHTOB U HoMeHKJarypa THBOJ[ nnu HS, mo koTopoli mpou3BOAUTCS BHEUIHSS TOPTOBIIS IO
CTpaHaM MHpA.

Bropoii rnobanbHbIi pa3zen MOCBSIIEH MUPOBOMY PBIHKY CTEpUIM3aTOPOB MEIULIMHCKUX. B
JAHHOM pasjielie HMMEIOTCSI OCHOBHBIE IOJPA3Zeiibl, XapaKTEepU3YyIOLIMEe MHUPOBONH PBIHOK
CTepUJIM3AaTOPOB MEIUIIMHCKUX: aHalW3 MHPOBBIX MPOJAAX CTEPHIM3ATOPOB MEIULMHCKHUX IO
CTpaHaM TIOCTABIIMKAM B JIEHEKHOM W HATYpPaJIbHOM BBIPAKEHUM, AHAIA3 MHUPOBBIX IPOJAK
CTepUJIN3aTOPOB MEIULIMHCKUX IO CTpaHaM MOKYIATEeNIsIM B HATYPaJbHOM U JCHEKHOM BBIPAKECHUU.
[IpoBeaeH Takke aHaIM3 MHUPOBOIO TOPrOBOro OanaHca pPhIHKA CTEPUIIM3ATOPOB MEIUIIMHCKUX I10
CTpaHaM Mupa. B maHHOM paznene Takke IPUCYTCTBYET aHAIM3 WHIEKCOB IIeH M0 cTpaHam Mmupa. B
paszzelie mpoBeieHa OlIEHKa 00beMa MpOoJIaX CTEPUIM3ATOPOB MEIULMHCKAX HAa MHUPOBOM PBIHKE U
MIPOTHO3 MPOJIAXK U IIeH CTEPUITU3aTOpOB MeauinHCKuX 10 2025 roga. 3aBepiuatoT pasiesn JaHHbIe 1O
KOMITAHUSIM, TTOTEHIIMAJIbHBIM YYaCTHUKAM MHUPOBOTO PhIHKA CTEPUIIN3aTOPOB MEIUIIMHCKUX.

TpeTess uyacTh HCCENOBAaHHUS IMOCBSIICHA aHaNu3y PoOCCHIICKOTO pBIHKA CTEPUIU3aTOPOB
MEIUIMHCKUX. B pa3jene Takke NpUCyTCTBYIOT OCHOBHBIE MTOAPA3/ICIIbl, XapaKTePU3YIOIIne JaHHBII
pBIHOK. B mepByro odyepens npuBeeHO omucaHue mpoayKuuu B Poccuu, a Takke mMpoBeaeH aHaIn3
OCHOBHBIX TOCTaBIIUKOB (MTPOU3BOAUTENCH MO Hamuuuio). [lo Kaxaoil KOMMaHWUU MPEICTaBICHO
KpaTKO€ OINKMCAaHWE KOMIIAHWHU, PETUCTPALMOHHBIE [IaHHbIE, JAHHBIE MO OCHOBHBIM IOKa3aTessiM
(bMHAHCOBO-XO35MCTBEHHON JACATENHPHOCTU W TIO HAJUYHUIO TPEACTABICHBI TEHACPHI B KOTOPBIX
ydyacTByeT kKomnaHus. /Jlagee B HcclieqOBaHWMM TPUBENEHBI JAHHBIE MO HMMIOPTY U 3KCHOPTY
CTEPWJIN3AaTOPOB MEAMIMHCKUX 1o Poccuu. VYka3zaHHbIe [aHHBIE TPUBEACHBI IO CTpaHam-
KOHTpareHTaMm, peruoHaM-KOHTpareHTtam. IIpeacTaBieH CHUCOK KOMIAHUW HMIIOPTEPOB U
JKCIIOPTEPOB

B crnepyromem mnoapaszzaene NpUBEAEH aHANU3 LIEH CTEPUIM3AaTOPOB MEIUIIMHCKHUX, OLICHKA
o0beMa phIHKa CTEpUIIN3aTOpOB MeAuIMHCKUX B Poccun. Pasgen no Poccun nomnonHeH mporHosom
UTOTOBBIX MMOKa3aTeNeil ppIHKa CTEPUIU3aTOPOB MeAUITMHCKUX 10 2025 Toaa u apecHbIMH CIIUCKAMU
KOMITAaHUH, YYaCTHUKOB PBIHKA.

HccnenoBanne pbhlHKA CTEPHIIM3ATOPOB  METUIIMHCKUX OyleT TIONE3HO KOMIIaHHSIM-
MPOU3BOIUTENSIM ~ CTEPWIIM3AaTOPOB  MEAMIIMHCKUX, WM KOMIAHUSAM, I[UIAHUPYIOIMIMM HavaTh
MIPOU3BOJICTBO MJIU MMOCTAaBKM MUMIIOPTHOM MpOoayKiuu. KoMnaHusaM, CBA3aHHBIM C JJAHHBIM PBIHKOM,
MOCTAaBIIUKAM 000pYIOBaHUS, CHIPhS, MATEPUAIOB U MOKYIATESIM CTEPHIIM3ATOPOB METUITMHCKHX.

HccnenoBanue oTBeYaeT Ha ClIEIYIONINE BOIPOCHI:

- EcTb 1 CMBICIT MHBECTHPOBATH HA PHIHKE CTEPUIIN3ATOPOB METUIIMHCKHX

- EcTb i1 cMBICTT HapamuBaTh MPOU3BOJICTBO HA PHIHKE CTEPUIIN3aTOPOB METUIIMHCKUX;

- [TosiBUNMCH TM HOBBIE OTPEOUTENH CTEPUIN3ATOPOB METUIIUHCKHX;

- Kakoli 5kcopTHBINM MOTEHIIMAI IOCTAaBOK CTEPUIIN3ATOPOB MEAUIMHCKHUX;

- Bo3M0HO 711 UMIIOPTO3aMEIIEHHE IOCTABOK CTEPUITU3ATOPOB MEAUIIMHCKHUX;
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HCCJIEAJOBAHHME JOCTYIIHO HE /11 BCEX 3AKA349YUKOB.
B CBA3U C YEM EI'0 COAEPKAHUE HE PABMEIIIEHO B OTKPbBITOM AOCTYIIE.
COAEPKAHHME UCC/IEAOBAHUA NPEAOCTABJIAETCA 110 3AIIPOCY.

WWW.imrg.ru mail@imrag.ru


http://www.imrg.ru/
mailto:mail@imrg.ru

