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AreHTCTBO MapKeTUHIroBbIX VICCﬂe,D,OBaHVIVI NPOMbILWIIeHHbIX PbIHKOB

PbIHOK CTEATHUTA
[NPUPOAHOIO 2020,
[TIPOI'HO3 2030

AHa/IMTHYeEeCKoOe uccjeJoBaHHue

OTOT OTYeT OB MMOJATrOTOBICH MCKIIOUUTENBHO B 1eiax nHpopmanuu. Conepikaliascs B HACTOSIIEM OoT4eTe WHpOpMAaIHs
6I>IJ'Ia IMOoJIydyeHa U3 ICTOYHHUKOB, KOTOPbLIC, IT0O MHCHUIO aHAJIUTUKOB, ABJIAIOTCA HAACKHBIMH, OAHAKO HE TapaHTUPYET TOUYHOCTH
U TIOJIHOTBI MHGOpMaIMK st JIF0ObIX 1enei. THpopManus, npencTaBieHHas B 3TOM OTYETe, He JIOJDKHA ObITh HCTOJIKOBaHa,
psIMO WA KOCBEHHO, Kak I/IH(bopMaLu/m, coieprkalias pPEeKOMEHJAllMM 10 HWHBECTHLMSAM. Bce MHEHUS U OIEHKH,
COoACpIKAIUECs B HACTOAILIICM MATEpUaIC, OTPAKAKOT MHCHHUE aBTOPOB, IMOJTYYCHHbBIX HAa OCHOBAHUHN dHAJIN3a UCTOYHUKOB Ha
JCHb Hy6J'II/IKaL[I/II/I Hu noajaexar U3MCHCHUIO 0e3 NpeaAynpeKACHUA. AHaJINTHKHA HE HECYT OTBETCTBCHHOCTH 3a Kakue-JImobo
YOBITKH WIH yIIepO, BOSHUKIINE B PE3yJIbTaTe HCIOIB30BAHUS JIIOOOW TPEeTheH CTOPOHOW WH(POPMAILIUH, COIEpKaIIeiHcs B
HaCTOAIIEM OTUCTEC, BKIIOYas 0Hy6J’II/IKOBaHHHe MHCHMUA HUJIHU 3aK/IIOYCHU, a TAKXKE 3a IOCIICACTBUSA, BBI3BBAHHBIC HETIOJIHOTOH
HpeZ[CTaBJ'IeHHOﬁ I/IH(I)OpMaLII/II/I. I/IH(i)OpMaI_[I/Iﬂ, OpeAcCTaBJICHHAA B HACTOALIEM OTYETEC, MOJYUCHA U3 OTKPBITBIX HCTOYHUKOB
(T.e. HE ABJIICTCA KOMMep‘IeCKOﬁ TaﬁHOﬁ), 1100 MNpeaoCTaBjcHa YHOMAHYTBIMU B OTUCTEC KOMIIAHUSIMMU. Z[OHOJ'IHI/ITGJILH&)I
MHQOPMAIIUS TPEIOCTABIIETCS 1O 3ampocy. JTOT JOKYMEHT WM JI00as ero 4acTh HE MOXET PaclpOCTpaHAThCS 0e3
MHCEMEHHOTO pa3penieHns] aBTOPOB JIHO0 THPAXKUPOBATHCA JIIOOBIMHU crioco0amu. ABTOPCKOE ITPaBo Ha JaHHOE HUCCIIEI0OBaHHE
npuHaIekuT anaauTrkam International Marketing Research Group LLC (IMRG LLC).
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OITMCAHHUE UCCIEAOBAHUA PBIHKA CTEATHUTA ITPUPOJHOTO

Hacrosimee uccnenoBanye MocBsIIEHO ONMMCAHUID MUPOBOTO M POCCUMCKOIO PhIHKA CTE€AaTUTa
npupoHoro. MccnenoBanue pelHKa cTeaTuTa MPUPOIHOTO BKIIOYAET OMKMCAHUE UTOTOB MOKa3aTesei
¢ 2017 mo menomubrit 2020 roa. B uccnenoBanum Taxke uMeroTcs MporHo3bl peiaka 10 2030 rona.
HccnenoBanue ra00anbHO pasaeneHo Ha TpH pasnena: OCHOBHBIE JaHHBIE 00 00BEKTE UCCIeI0BAHNS,
MupoBoii cTeaTuTa MPUPOJHOrO M POCCHIICKMI CcTeaTUTa MPUPOJHOro. 3aKazaTh HCCICIOBAHHUE
MOXHO Kak B II€JIOM MO MHUPOBOMY U POCCHHUCKOMY pPBIHKAM CT€aTUTa MPUPOJHOTO, TaK U IO
OTJIEJIBHOCTH 110 MHUPOBOMY pBIHKY CT€aTHTa MNPUPOJHOrO WiM POcCCHUIICKOMY pBIHKY CTeaTuTa
MIPUPOTHOTO.

[IepBblil pa3gen cOOepKUT CHPABOYHBIE TaHHBIE O PBIHKE cTeaTuTa npupoaHoro. IIpuseneno
OMHUCaHUE MPOJIYKIHU, KPAaTKUH 0030p OCHOBHBIX TPYII MPOAYKIIMH, OMHCAHUE CETMEHTOB U
HoMenkiarypa THB3/I unu HS, no koTopo¥i npon3BOAUTCS BHENTHSSI TOPTOBJIS 110 CTpaHaM MUpa.

Bropoii rinobanpHBIN pazzen MocBseH MHPOBOMY PBIHKY CTeaTuTa MpUpOAHOTO. B manHOM
paszene MMEKTCS OCHOBHBIE IOJpa3/ieiibl, XAPAaKTEPU3YIOIIME MHUPOBOM CTeaTHTa MPUPOIHOIO:
aHAJIM3 MUPOBBIX MPOAAXK CTEaTUTa MPUPOJHOTO MO CTpaHAM IOCTABIIMKAM B JICHEKHOM H
HaTypaJlbHOM BBIPDQXCHUHM, AaHAJIM3 MHPOBBIX MPOAAX CTEATHUTA MPUPOJHOrO IO CTpaHaM
MOKyNaTeJsiM B HATypajJbHOM W JICHEKHOM BbIpaKeHHH. [IpoBeneH Takke aHaiu3 MHUPOBOTO
TOproBoro 0OajmaHca pbIHKAa CTeaTWTa MPUPOJHOTO MO CTpaHaM Mupa. B gaHHOM paznene Takxke
MPUCYTCTBYET aHAIN3 MHICKCOB IIEH 110 CTpaHaM Mupa. B pa3zerne nmpoBeneHa orieHKa 00bemMa mpoaak
cTeaTuTa MPUPOAHOrO HA MHPOBOM PHIHKE U MPOTHO3 MPOJaXk U IieH cTreatuta npupoaHoro ao 2030
rojia. 3aBepIiaroT paszie] JaHHbIE N0 KOMIAHUAM, TOTCHIIMAIBHBIM YYaCTHUKAM MHPOBOTO PBIHKA
cTeaTuTa NPUPOJHOTO.

TpeTpsa 4acTh UCCIEAOBAHMS MMOCBSALIEHA aHAIU3y POCCHIICKOrO phIHKA CTEATUTA MPUPOTIHOTO.
B paznene Takke mpUCYTCTBYIOT OCHOBHBIE MOAPA3AEIIbI, XapaKTEPU3YIOLIUE JaHHbIA pPHIHOK. B
MIEPBYIO OUYepe/ib MPUBEICHO ONMMCaHue MpoayKiuu B Poccun, a Takke pOBEIeH aHAIN3 OCHOBHBIX
MOCTABIIMKOB (MpoM3BOAUTENCH MO Hanuuuio). [lo kakaoW KOMMaHWM MPEICTaBICHO KpaTKoe
OMHMCaHUE KOMIIAHWUHU, PETUCTPAIIMOHHBIC JaHHBIC, TAHHBIE 0 OCHOBHBIM IMOKa3aTeNsIM (PUHAHCOBO-
XO3MCTBEHHOW JEATEIbHOCTH M 1O HAJIWYUIO MPEACTABIEHBbl TEHJAEPhl B KOTOPBIX YYaCTBYET
KoMmaHus. Jlamee B WCCIIENOBAaHMM TPUBEICHBI JaHHBIE IO HMIIOPTY M DKCIOPTY CTeaTUTa
npupogHoro no Poccuu. Yka3zaHHble JaHHBIE NPUBEACHBI 110 CTPaHAM-KOHTpPAareHTaM, pPeruoHaM-
KOHTpareHTam. [IpencraBieH CiucoKk KOMITAaHUI UMIIOPTEPOB M SKCIIOPTEPOB.

B orpenbHOM paznene mnpoaHaNM3MpPOBaHbl KOMIIAHMM KpPYIIHBIE IOKYINATelu CTeaTuTa
MPUPOJHOTO H  TOTeHIMaldbHBIe TOTpeOuTenu. I[lo KakaoW KOMIAHWK  TPEJICTABICHBI
PEruCTpallMOHHBIE JaHHBIE, OTIMCAHKE, JAHHBIE IO OCHOBHBIM I10KA3aTENSAM U MPUYMHA PACCMOTPEHUS
B YHUCJIE TIOTPEOUTEIICH.

B cnenyromem nmoapasaene npuBeeH aHAU3 IIEH CTeaTuTa MPUPOIHOTO, OLIEHKa 00beMa phIHKa
creatuta npupoaHoro B Poccuun. Paznen nmo Poccuu nomosiHEH MPOTHO30M MTOTOBBIX IMOKa3aTelen
peiHKa creatuTa npupoaHoro 10 2030 roga u agpecHbIME CIIMCKaMHU KOMITAHUHM, YIaCTHUKOB PBIHKA.

HccnenoBanue pelHKa CT€aTHTa MPUPOJHOTO OYyJET MOJIE3HO KOMIAHUSIM-TIPOU3BOIUTEISIM
cTeaTuTa NPUPOAHOTO, WM KOMIIAHMSM, I[UIAHUPYIOIIMM HayaThb HPOU3BOACTBO WM MOCTaBKU
UMITOPTHOM npoaykiuu. KoMnaHusM, CBSI3aHHBIM C TaHHBIM PBIHKOM, ITOCTaBITUKaM 000pyAOBaHMUS,
CBIPbSI, MATEPUAJIOB M MOKYIATEISIM CT€aTUTa MMPUPOTHOTO.

HccnenoBanue oTBeYaeT Ha CAEAYIOIINE BOIPOCHI:

- EcTb i1 cMBICIT MHBECTHPOBATh HA PHIHKE CTEATUTA IPUPOIHOTO;

- EcTb i1 cMbICI HapaluBaTh MPOU3BOJCTBO Ha PHIHKE;

- [lossBUIHCH JT HOBBIE IOTPEOUTENH CTEATHTA MPUPOTHOTO;
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HCCJIEAJOBAHHME JOCTYIIHO HE /11 BCEX 3AKA349YUKOB.
B CBA3U C YEM EI'0 COAEPKAHUE HE PABMEIIIEHO B OTKPbBITOM AOCTYIIE.
COAEPKAHHME UCC/IEAOBAHUA NPEAOCTABJIAETCA 110 3AIIPOCY.
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