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International Marketing Research Group LLC
AreHTCTBO MapKeTUHIroBbIX VICCHG,D,OBaHVIﬁ NPOMbILWIIeHHbIX PbIHKOB

PbBIHOK CIIJIUT-
CHUCTEM 2020,
[IPOI'HO3 2025

AHa/IMTHYeEeCKoOe uccjeJoBaHHue

OTOT OTYET OB MOJATrOTOBIICH MCKIIOUUTENBHO B 1eIx nHpopmanuu. Conepikammasics B HACTOSIIEM OoTdeTe WHPOpMAIHs
Obl1a 1oJTyYeHa 13 ICTOYHHUKOB, KOTOPBIE, 10 MHEHHUIO aHAINTHKOB, SBJISIIOTCS HAZEKHBIMH, OTHAKO HE TapaHTUPYET TOUHOCTH
U TIOJTHOTHI MH(pOPMAIUX IS JIF0OBIX 1eneil. IHpopManuys, npencTaBieHHas B 3TOM OT4eTe, He JIOJDKHA OBITh HCTOJIKOBaHa,
OpsSMO WM KOCBEHHO, Kak MH(pOpMAalMs, cojepKamias pPEKOMEHJIAIMH N0 WHBECTHULUSIM. Bce MHEHHS W OLICHKH,
coJiepKallfecs B HACTOSIIEM MaTepHaie, OTpaKaloT MHEHHE aBTOPOB, MOJTy4YEHHBIX HA OCHOBAaHMM aHAIM3a HCTOUHUKOB Ha
JICHb IyOJMKAalUK U TOJIeKAT W3MEHEHUIO 0e3 MpeaynpexIeHus. AHAINTHKN He HECYT OTBETCTBEHHOCTH 3a KaKHe-TH00
yOBITKH WM yliepO, BO3HUKIIKME B pe3yJIbTaTe MCIOJIb30BaHMs JI000I TpeThell CTOpOHON MH(pOpMAalMu, cojepikalleiics B
HACTOSIIEM OTUYETe, BKIIOUas OMyOIMKOBaHHBIE MHEHHS MITH 3aKIIIOYCHHUS, a TAK)KE 3a TTOCIIEICTBHUS, BEI3BAHHbBIC HETIOITHOTOM
npezacTaBieHHoN nHbopMarn. MHbopMmanys, npecTaBleHHas B HACTOSIIEM OTUYETe, MOIydYeHa U3 OTKPHITHIX HCTOYHHKOB
(T.e. He sABIISIETCS KOMMEpPYECKOW TalHOH), MO0 MpepocTaBlieHa YIOMSHYTHIMH B OTYETE€ KOMITaHHUSAMH. JlomoHUTEIbHAS
uH(OpMaLUs MpEAoCTaBIseTCsS M0 3ampocy. DTOT JOKYMEHT WM JII00as ero 4acTh HE MOXKET pPaclpoCTpaHsAThes 0e3
MHCHMEHHOTO Pa3penieH s aBTOPOB JINO0 THPAKUPOBATHCS JTIOOBIME CrToco0amMH. ABTOPCKOE IPAaBO Ha JaHHOE HCCIIEI0BaHUE
npuHaUIeKUT aHanutrkam International Marketing Research Group LLC (IMRG LLC).
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OITMCAHHUE UCCIEAOBAHUA PBIHKA CIIVIMT-CUCTEM

Hacrosimee uccnenoBanyne MOCBSIIEHO OMHWCAHUIO MUPOBOTO M POCCUHCKOTO pPBIHKA CIUIMT-
cuctem. MccnenoBanue pblHKa CIUTMT-CUCTEM BKJIIOYAECT ONMUCaHHE MTOTOB mMokasareineit ¢ 2017 mo
Henosubld 2020 rox. B wuccienoBaHMM TakkKe HMMEIOTCS MPOrHO3bI pblHKAa 10 2025 ropa.
HccnenoBanue riao0ansHO pasaeneHo Ha TpH pasjena: OCHOBHBIE JaHHbBIE 00 00BEKTe UCCIeIOBAHMUSA,
MupoBoii ppIHOK CIUIUT-CUCTEM U POCCUICKMI PBIHOK CIUIUT-CUCTEM. 3aKa3aTh UCCIIEOBAHNE MOKHO
KaKk B II€JIOM [0 MHUPOBOMY UM POCCHUUCKOMY PBIHKAM CIUTUT-CUCTEM, TaK U MO OTAEIHHOCTH IO
MHPOBOMY PBIHKY CIUIUT-CUCTEM WM POCCUICKOMY PBIHKY CIJIUT-CUCTEM.

IIepBblil pa3zaeil CONEPKUT CIPABOYHBIE TaHHBIE O PBIHKE CIUIMT-cUcTeM. IIpuBeneno onucanue
MPOJYKIMH, KPAaTKU 0030p OCHOBHBIX T'PYMN MPOIYKIMH, OMKMCAHUE CETMEHTOB M HOMEHKJIATypa
THB3/] win HS, o koTopoii Mpou3BOIUTCS BHELIHAS TOProOBIIs 110 CTpaHaM MHUpa.

Bropoii rmo0anbHbIN pa3ien MOCBAIEH MUPOBOMY PBIHKY CIUIMT-CUCTeM. B manHoM pasznerne
MMEIOTCS OCHOBHBIE TMOJPA3/eiibl, XapaKTePU3YIOIIUE MHUPOBOM PBHIHOK CIUIUT-CUCTEM: aHaJIU3
MHUPOBBIX IMpPOJAX CIUIMT-CUCTEM II0 CTPaHaM I[IOCTaBLUIMKAM B JIEHE)KHOM M HaTypaJbHOM
BBIPOKECHHUH, aHAJIN3 MUPOBBIX MPOJAXK CITUT-CUCTEM IO CTpaHaM IOKYIATeNssM B HaTypajIbHOM U
JICHEe)KHOM BbIpaxkeHHH. [IpoBe/ieH Takke aHaIu3 MUPOBOTO TOPTOBOTO OallaHCa PhIHKA CILUTUT-CUCTEM
o cTpaHaMm mMupa. B janHOM pasjerne Takke MpUCYTCTBYET aHAIM3 WHJIEKCOB I1IEH 10 CTpaHaM MHUpA.
B pa3zznene npoBeieHa onieHKka o0bemMa MpoJiax CIUTUT-CUCTEM Ha MUPOBOM PBIHKE U TIPOTHO3 MPOJAX
U 1eH crmuT-cucteM o0 2025 roga. 3aBepriaroT paszien JaHHBIC M0 KOMIAHUSM, MOTCHIIMATLHBIM
Y4aCTHHKaM MHUPOBOT'O PbIHKA CILUIUT-CUCTEM.

TpeTpsd yacTh HCCIEIOBAHUS IOCBSIIEHA aHanu3y POCCHMICKOro pbIHKA CIUIMT-CUCTEM. B
paziene TakKe IPUCYTCTBYIOT OCHOBHBIE ITOAPA3/EIIbl, XapaKTEPU3YIOLIUE TaHHbBIN PBIHOK. B epByto
ouepelb MPUBEICHO ONMUcaHue NpoAaykinuu B Poccum, a Takke NpPOBENEH aHAJIM3 OCHOBHBIX
MOCTABIIMKOB (TMpou3BoAUTENeH MO Hannuuio). [lo Kaxaol KOMIaHWM MPENCTaBICHO KpaTKoe
OIMCAaHNE KOMITIAHHH, PETUCTPAIIMOHHBIC JJAHHBIC, JTAHHBIC 110 OCHOBHBIM TOKa3aTelisiM (PMHAHCOBO-
XO03UCTBEHHOW [JEATEIbHOCTH M 1O HAJIWYUIO MPEACTABICHBbI TEHJAEPbl B KOTOPBIX Y4YaCTBYET
KoMmanus. Janee B uccaea0BaHUM MPUBEACHBI TAHHBIE TI0 UMIIOPTY U SKCIOPTY CIUIMT-CUCTEM I10
Poccun. VYkazanHble naHHbIE NPUBEIAEHBI 10 CTpaHAM-KOHTPAreHTaMm, PEruOHAM-KOHTpPareHTaM.
[IpeacraBnen cnMcOK KOMITAaHWM UMIIOPTEPOB U AKCIIOPTEPOB

B crnenyromem noapasaene npuBeIeH aHATU3 IIEH CIUIUT-CUCTEM, OlleHKa 00beMa PhIHKA CILIUT-
cucteM B Poccun. Paznen mo Poccnn 1onosiHEH MPOTHO30M MTOTOBBIX MOKa3aTeed pPbIHKA CILIUT-
cuctem 10 2025 rofa v aipeCHBIMU CIIUCKaMH KOMITAaHUH, Y4aCTHUKOB PBIHKA.

UccnenoBanue phIHKA CITUT-CUCTEM OyNET MOJE3HO KOMITAHUSAM-TIPOU3BOAUTENSM CIUIHUT-
CUCTEM, WM KOMMAaHUSAM, IJIAHUPYIOIIMM HayaThb IPOU3BOJICTBO MJIM TOCTAaBKHM HMMIIOPTHOM
npoaykuuu. KoMmmanusiM, CBSI3aHHBIM C JJAHHBIM PBIHKOM, IOCTaBIIMKaM OOOpYAOBAaHUS, CHIPbS,
MaTepuasoB U MOKYNATEISAM CITUT-CUCTEM.
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COAEPKAHHUE UCC/TIEAOBAHUA NPEAOCTABJIAETCA 110 3AIIPOCY!
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