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International Marketing Research Group LLC
AreHTCTBO MapKeTUHroBbIX VICC.Hen,OBaHMVI NPOMbILWIIeHHbIX PbIHKOB

PbIHOK ITPOITEHA
(ITPOITUJIEHA) 2020,
[TIPOI'HO3 2030

AHa/IMTHYeEeCKOe uccjieJoBaHHue

OTOT OTYET OB MOJATrOTOBIIEH MCKIIOUUTENBHO B 1eax nHpopmanuu. Conepikaimascs B HACTOSIIEM OoTdeTe WHPOpMAIHs
Obl1a 1oJTyYeHa 3 HICTOYHHUKOB, KOTOPBIE, [0 MHEHHUIO aHAINTHKOB, SBJISIIOTCS HAZEKHBIMH, OTHAKO HE TapaHTHUPYET TOUHOCTH
U TIOJIHOTBI MHGOpMAaIMK 1S JIF0OBIX 1enei. THpopManus, npencTaBieHHas B 3TOM OTYETe, He JIOJDKHA ObITh HCTOJIKOBaHa,
OpsSMO WM KOCBEHHO, Kak HMHQpOpMAalMs, cojepKamias pPEeKOMEHJIAIMU N0 WHBECTHULUSIM. Bce MHEHHS W OLICHKH,
coJiepKallfecs B HACTOSIIEM MaTepHaie, OTpaKaloT MHEHHE aBTOPOB, IOTy4YEHHBIX HA OCHOBAaHMM aHAIM3a HCTOUHUKOB Ha
JICHb MyOJMKAalMK U TOJIeKAT W3MEHEHUIO 0e3 MpeaynpexaeHus. AHAINTHKH HE HECYT OTBETCTBEHHOCTH 3a KaKHe-TH00
yOBITKH WM yliepO, BO3HUKIIKME B pe3yJbTaTe UCIOJIb30BaHMs JIF000I TpeThell CTOpOHON MH(pOpMAaIMu, cojepkalleiics B
HACTOSIIIIEM OTYETEe, BKIIIOYAsi OMYOJMKOBAaHHbIE MHEHHUS MJIH 3aKJIFOUEHHS, a TAK)KE 3 MMOCJIECTBUS, BHI3BAHHBIE HEIIOJIHOTON
npescTaBiaeHHoN nHopmanuy. MHpopManys, npejcTaBiIeHHast B HACTOSAIIEM OTYETe, ITOJIydeHa U3 OTKPBITHIX HCTOYHHKOB
(T.e. He sABIIIETCS KOMMEpPYECKOW TalHOH), MO0 MpepocTaBlieHa YIOMSHYTHIMH B OTYETE€ KOMITaHHUSAMH. JlomoHUTEIbHAS
uH(OpMaLMs MpPEAoCTaBIseTCs M0 3ampocy. JTOT JOKYMEHT WM JII00as ero 4acTh HE MOXKET pPaclpoCTpaHsAThes 0e3
MHCBMEHHOTO Pa3penIeH s aBTOPOB JINO0 THPAXKUPOBATHCS JTIOOBIME CrIoco0aMH. ABTOPCKOE MPaBo Ha JaHHOE HCCIIC0BaHUE
npuHaUIeKUT aHanutrkam International Marketing Research Group LLC (IMRG LLC).
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OINMUCAHUE UCCJIEAOBAHNMA PbIHKA ITIPOIIEHA (ITPOIIUJIEHA)

Hacrosiee nccnenoBanue mocBsIIeHO ONMMCAHUIO MUPOBOTO U POCCUHCKOIO PbIHKA MPOIIEHA
(nponmiieHa). MccnenoBanue pelHKa IporeHa (IIponuieHa) BKIYaeT ONMCaHue UTOIOB ITOKa3aTesen
¢ 2017 mo menomubrit 2020 roa. B uccnenoBanum Taxke uMeroTcs MporHo3bl peiaka 10 2030 rona.
HccnenoBanue riiodansHO pas3ienieHo Ha Tpu pasjaena: OCHOBHBIC TaHHBIE 00 00BEKTE UCCIICIOBAHHS,
MupoBoit nponena (mponuieHa) u Poccuiickuii mporieHa (mpommiieHa). 3aka3aTh HCCIEIOBaHUE
MOKHO Kak B LI€JIOM II0 MHUPOBOMY U POCCHUICKOMY pPbIHKaM IIpoIl€Ha (IpONMJIEHA), TaK U IO
OTJENBHOCTH IO MHUPOBOMY PBIHKY IMponeHa (mpomnwieHa) uiu Poccuiickomy pBIHKY MpoIieHa
(npornusneHa).

[lepBriii pa3aen coIEpKUT CIpaBOYHBIEC JaHHBIE O PBIHKE MporeHa (mpomnwieHa). [IpuseneHo
OMHUCaHUE MPOJIYKIHU, KPAaTKUH 0030p OCHOBHBIX TPYII MPOAYKIIMH, OMHCAHUE CETMEHTOB M
HoMenkiarypa THB3/I unu HS, no koTopo¥i npon3BOaUTCS BHELIHSS TOProBJs 110 CTpaHaM MUpa.

Bropoii riobanbHbIi pa3en MOCBAIIEH MUPOBOMY PBIHKY TporieHa (mpomnuieHa). B nanHom
paszenie MMEIOTCS OCHOBHBIE MOJpa3felibl, XapaKTepHU3yIllMe MHUPOBOW mporeHa (IpomnuieHa):
aHaJIU3 MUPOBBIX MPOAAXK IpoleHa (MPONUJIEHA) MO CTpaHaM IIOCTaBIIMKAaM B JCHEKHOM U
HATypaJIbHOM BBIPQKCHHM, aHAJIW3 MHUPOBBIX MPOAAXK IMporneHa (MPOMUIeHa) MO CTpaHaM
MOKYyTaTeasiM B HATypalbHOM M JEHEKHOM BbIpaxeHHH. [IpoBeieH Takke aHaiu3 MHPOBOIO
TOproBoro OanmaHca pbIHKa IporeHa (MpomuiieHa) MO CTpaHaM Mupa. B JaHHOM pasjerne Takke
MPUCYTCTBYET aHAJIN3 MHICKCOB IIEH 0 CTpaHaM Mupa. B pasaerne npoBeneHa omeHka o0bemMa mpoax
nporneHa (mpornujeHa) Ha MUPOBOM PBIHKE W IMPOTHO3 MPOJIaXK U IeH mporieHa (mponwiera) po 2030
roja. 3aBepiiaioT paszied AAHHbIE IO KOMIIAHUSAM, NMOTEHIMAIbHBIM yYaCTHUKAM MHPOBOIO PbIHKA
nporeHa (MpOomnuICHA).

Tpetbst yacTh UccIEOBaHUS MOCBsIICHA aHATN3Y Poccuiickoro pelHKa mporneHa (MIPOoIuIeHa).
B pasnmene Takke MpHUCYTCTBYIOT OCHOBHBIE MOJpa3felibl, XapaKTEepHU3YIOIIWe NaHHBIA pPHIHOK. B
IIEPBYIO OuYepe/lb MPUBEIEHO ONKCaHue NMPOAyKIUU B Poccuu, a Takke NpOBEJEH aHAIN3 OCHOBHBIX
MOCTABIIMKOB (MpoM3BOAUTENCH MO Hanuuuio). [lo kakaoW KOMMaHWM MPEICTaBICHO KpaTKoe
ONHCaHNE KOMIIaHUM, PETUCTPALIMOHHBIE JJaHHBIE, IaHHbIE 110 OCHOBHBIM MOKa3aTessiM (PMHAHCOBO-
XO3SIICTBEHHON JEATeTbHOCTH W 10 HAIMYUIO TPEICTABICHBI TEHIAEPHl B KOTOPBIX Y4YaCTBYET
koMraHus. Jlagee B uHcclelOBaHUMM TPUBEIEHBI JaHHbIE IO HMIIOPTY M OKCIOPTY MpOIeHa
(mponmniena) mo Poccun. YkazaHHbIe NaHHBIE MPHUBEACHBI 1O CTpaHAM-KOHTpareHTaMm, peruoHam-
KoHTpareHTaMm. [IpesncraBieH ciucok KOMIaHUI UMIIOPTEPOB U AKCIIOPTEPOB.

B otmenpHOM pazgene mnpoaHaNIM3WPOBAaHBl KOMIAHWHM KpPYIMHBIE TMOKYNATENId MPOIMEHA
(mponuyieHa) M NOTEHIMalbHble mnoTpebutenu. Ilo Kaxaol KOMIIAHMM  TPEJICTaBIECHbI
pEerUcCTpaloOHHbIC TaHHBIC, ONTMCAHKE, TAHHBIE TI0 OCHOBHBIM MOKA3aTeNsIM ¥ IPUYUHA PACCMOTPEHUS
B YHUCJIE TIOTPEOUTEIICH.

B cnenytroiem nmoapaszene npuBeAeH aHAU3 1IEH MPoTeHa (MIPOoMujIeHa), OlleHKa 00beMa PhIHKa
nporneHa (nponuieHa) B Poccun. Paznen no Poccun nomnonHeH MporHo30oM MTOTOBBIX MOKa3aTesen
peiHKa nporieHa (mpomwieHa) 1o 2030 roxa u aipecHbIMU CIUCKaMU KOMIIAHHH, YYaCTHUKOB PHIHKA.

UccnenoBanue peiHKa mpormieHa (MpomnuiieHa) OyAeT MOJe3HO KOMIAHUSIM-TIPOU3BOIUTEISM
mporeHa (MpomuiieHa), WIM KOMIAHUSAM, IMJIAHUPYIOIIMM HavaTh MPOU3BOJICTBO WU IOCTaBKU
UMITOPTHOM MPOTyKIHK. KOMITaHUsIM, CBSI3aHHBIM C JAHHBIM PBIHKOM, ITOCTABIINKAM 000PYI0BaHHUS,
CBIPBSI, MAaTEPHAJIOB U MOKYIATEsIM MpoIieHa (MPOMUIIEeHa).

HccnenoBanue oTBEYaeT Ha CIEAYIOINE BOIPOCHI:

- EcTb i1 cCMBICIT MHBECTHPOBATH HA PHIHKE MPOTIeHA (TTPOTHIICHA);

- EcTb 1 cMBICT HapamuBaTh MPOU3BOJICTBO HA PHIHKE;

- [lossBUIHCH JT1 HOBBIE TOTPEOUTENH MpoTieHa (TIPONUJICHA);

- HoBble urpoku Ha peIHKE TIporieHa (MPOoMuiieHa);

- HoBble poeKThI Ha PHIHKE MPOTICHA (MTPOTTHIICHA);

- AHanM3 MUPOBOTO PHIHKA TpoTieHa (MIPOIUIICHA);

- AHaJIM3 POCCUHCKOTO PhIHKA MpOoTIeHa (MPONUIICHA);

- AHanu3 1IeH Ha pBIHKE NPOIeHa (IPOMIIEHA);

- HoBoe o60opynoBanne Ha peIHKE TIpOTieHa (TTPOIHUIIeHa);

WWW.imrg.ru mail@imrag.ru


http://www.imrg.ru/
mailto:mail@imrg.ru

International Marketing Research Group LLC !‘ PriHOK npomneHa (nponuseHa) 2020

HCCJIEAOBAHHME JOCTYIIHO HE /11 BCEX 3AKA349YUKOB.
B CBA3U C YEM EI'0 COAEPKAHUE HE PABMEIIIEHO B OTKPbBITOM AOCTYIIE.
COAEPKAHHME UCC/IEAOBAHUA NPEAOCTABJIAETCA 110 3AIIPOCY.
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