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International Marketing Research Group LLC
AreHTCTBO MapKeTUHroBbIX VICC.Hen,OBaHMVI NPOMbILWIIeHHbIX PbIHKOB

PbIHOK ITPOIIAHA
CHKHUAKEHHOI'O 2020,
[TIPOI'HO3 2030

AHa/IMTHYEeCKoe uccjeJoBaHHue

OTOT OTYET OBII MOATOTOBIICH MCKIIOUUTENBHO B 1eax nHpopmanuu. Conepikammascs B HACTOSIIEM OoTdeTe WHPOpMAIHs
Obl1a 1MoJTyYeHa 13 HICTOYHHUKOB, KOTOPBIE, [0 MHEHHUIO aHAINTHKOB, SBJISIIOTCS HAZEKHBIMH, OJTHAKO HE TapaHTHUPYET TOUHOCTH
U TIOJITHOTHI MH(pOPMAIUX A1 JIF0OBIX 1eneil. IHpopManms, npencTaBieHHas B 3TOM OT4eTe, He JIOJDKHA OBITh HCTOJIKOBaHa,
OpsIMO WM KOCBEHHO, Kak WMH(OpMAIMs, coepskamias pPEKOMEHJAlWd MO WHBECTHOUSAM. Bce MHEHHMS W OLEHKH,
coJiepKallfecs B HACTOSIIEM MaTepHaie, OTpaKaloT MHEHHE aBTOPOB, MOJTy4YEHHBIX HA OCHOBAaHMM aHAIM3a HCTOUHHKOB Ha
JICHb MyOJMKAalUK U TOJIeKAT W3MEHEHUIO 0e3 MpeaynpexaeHus. AHAINTHKH HE HECYT OTBETCTBEHHOCTH 3a KaKHe-TH00
yOBITKH WM yIiepO, BOHUKIINE B Pe3yiIbTaTe MCIOJIB30BaHUS TIO00W TpeTheH CTOPOHONM MH(pOPMANNH, ColeprKaleics B
HACTOSIIEM OTUETe, BKITI0Uas OMyOIMKOBaHHBIE MHEHHS MU 3aKJIIOYCHHUS, a TAK)KE 3a TTOCIIEICTBHUS, BEI3BAHHbBIC HETIOITHOTOM
npezcTaBieHHoN nHbopMarn. MHbopMmanms, pecTaBlIeHHas B HACTOSIIEM OTUYETe, MOIydYeHa U3 OTKPHITHIX HCTOYHHKOB
(T.e. HE sBIIAETCS KOMMEPUYECKOW TaifHOIl), MO0 MpemocTaBieHa YHOMSHYTHIMH B OTY4eTe KOMIAHHUSAMH. JlOMOTHUTENbHAS
uH(OpMaLUs NpEeAoCTaBIseTCs M0 3ampocy. JTOT JOKYMEHT WM JII00as ero 4acTh HE MOXKET pPaclpoCTpaHsAThes 0e3
MHCBMEHHOTO Pa3penieH s aBTOPOB JINO0 THPAXKUPOBATHCS JTIOOBIME CrIoco0aMH. ABTOPCKOE IPaBO Ha JaHHOE HCCIIEI0BaHUE
npuHaUIeKUT aHanutrkam International Marketing Research Group LLC (IMRG LLC).
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OIMMCAHME UCCJTIEAOBAHUA PBIHKA ITPOINTAHA CKUKEHHOT'O

Hacrosiee uccnenoBanue MmocBsIIeHO ONMMCAHUIO MUPOBOTO U POCCUHCKOIO PbIHKA MPOIaHa
CKmkeHHoro. McciaeioBanme pplHKa MpornaHa CKUKEHHOTO BKITIOYAET ONTMCAHUE UTOTOB MTOKa3aTeen
¢ 2017 mo menomubrit 2020 roa. B uccnenoBanum Taxke uMeroTcs MporHo3bl peiaka 10 2030 rona.
HccnenoBanue riiodansHO pa3aeneHo Ha Tpu pasjaena: OCHOBHBIC TaHHBIE 00 00BEKTE UCCIICIOBAHMS,
MupoBoii mpornaHa CKUKEHHOTO M POCCHMUCKHN TponaHa CKUKEHHOTO. 3aKa3aThb HCCIEIOBaHHUE
MOXHO Kak B LIEJIOM MO MHUPOBOMY W POCCUMCKOMY pBIHKaM IpoMaHa CKMKEHHOr0, TaK MU IO
OTJENBHOCTH IO MHPOBOMY PBIHKY IpOINaHa CXKXHWKEHHOro WiIH PoccHiCKOMY pBIHKY IpoOIiaHa
CKMYKEHHOT 0.

[lepBriii pa3aen COAEPKUT CHPaBOYHbBIC JITaHHBIE O PHIHKE MpOMaHa CxKIMKeHHOTro. [IpuBeneHo
OMHUCaHUE MPOJIYKIHU, KPAaTKUH 0030p OCHOBHBIX TPYII MPOAYKIIMH, OMHCAHUE CETMEHTOB M
HoMenkiarypa THB3/I unu HS, no koTopo¥i npon3BOAUTCS BHENTHSSI TOPTOBJIS 110 CTpaHaM MUpa.

Bropoii rio0anbHbI pa3fen MOCBAIIEH MUPOBOMY PBIHKY MpPOMaHa CXKIKEHHOTO. B nanHOM
paszesie MMEIOTCS OCHOBHBIEC TOApA3/eibl, XapaKTepU3YIOIIHMEe MHPOBOM MpomaHa CHKMKEHHOTO!
aHAIM3 MHUPOBBIX MPOJAX MPONaHA CXKMUIKEHHOTO IO CTpaHaM IIOCTABIIMKAM B JICHEKHOM H
HATypaJIbHOM BBIPQKEHHUM, AaHAIM3 MHUPOBBIX MPOJaX IMpOIMaHa CXKUKEHHOTO M0 CTpaHaM
MOKyIHaTesiM B HATypajJbHOM M JICHEKHOM BbIpaXeHHH. [IpoBeneH Takke aHalu3 MHUPOBOTO
ToproBoro OajaHca pbIHKa MpOMAaHa CKWKEHHOTO MO cTpaHaMm Mupa. B gaHHOM pasnene Takxke
MPUCYTCTBYET aHAIN3 MHICKCOB IIEH IO CTpaHaM Mupa. B pa3zaerne nmpoBeeHa orieHKa 00bemMa poaak
MpoIaHa CKIKEHHOr0 Ha MUPOBOM PBIHKE M IIPOTHO3 MPOJIaX U IIeH mpomana cxmkennoro 10 2030
rojia. 3aBepIiaroT paszie] JaHHbIE N0 KOMIAHUAM, TOTCHIIMAIBHBIM YYaCTHUKAM MHPOBOTO PBIHKA
MpOIaHa CKUKEHHOTO.

TpeTps 4acTh UCClIEIOBaHUS NOCBSIIECHA aHAIU3Y POCCHIICKOrO phIHKA MTPONaHa CKHKEHHOTO.
B pasnmene Takke MpHUCYTCTBYIOT OCHOBHBIE MOJpa3felibl, XapaKTEepHU3YIOIIWe NaHHBIA pPHIHOK. B
MIEPBYIO OUYepe/ib MPUBEICHO ONMMCaHue MpoayKiuu B Poccun, a Takke pOBEIeH aHAIN3 OCHOBHBIX
MOCTABIIMKOB (Tpou3BoAMTENCH MO Hanmuuuio). [lo kakaoW KOMMaHWM MPENCTaBICHO KpaTKoe
OMHMCaHUE KOMIIAHWUH, PETUCTPAIIMOHHBIC JaHHBIC, JaHHBIC 10 OCHOBHBIM TOKa3aTeNsiM (pMHAHCOBO-
XO3MCTBEHHOW JEATEIbHOCTH M 1O HAJIWYUIO MPEACTABIEHBbl TEHJAEPhl B KOTOPBIX YYaCTBYET
KoMmmanus. Jlamee B HCCIEOBAaHWUW TPUBEJCHBI JaHHBIC IO HMMIOPTY M JKCIOPTY IMporaHa
CXKIMKeHHoro no Poccuu. Yka3aHHble JaHHbBIE NMPUBEACHBI IO CTPaHAM-KOHTpPAareHTaM, peruoHam-
KOHTpareHTam. [IpencraBieH CiucoKk KOMITAaHUI UMIIOPTEPOB M SKCIIOPTEPOB.

B ornensHOM pa3zzpene MpoaHATIM3UPOBAHBI KOMIIAHMM KPYIHbIE MOKYHAaTEeNIW MpollaHa
CKIDKEHHOTO ¥ TOTEHIMalIbHBIE moTpeoutenu. I[lo Kakmoll KOMIAHWU TPEJCTaBICHBI
PEruCTpallMOHHBIE JaHHBIE, ONIMCAHKE, JAHHBIE 10 OCHOBHBIM ITOKA3aTENSAM U IPUYMHA PACCMOTPEHHS
B YHUCJIE TIOTPEOUTEIICH.

B cnenyromem monpaszaene MpuUBEACH aHAIMU3 IIEH MpOMNaHa CHKIKEHHOTo, OIlEHKa oObheMa
pBIHKa IIpomaHa cxukeHHoro B Poccunm. Pasmen mo Poccnm nomoinHeH mpOrHO30M HMTOTIOBBIX
mokasaresieil peiHKa mpomnaHa cxkwxkeHHoro n0o 2030 roga W aapecHBIMH CHUCKaMU KOMIAHHH,
YYaCTHUKOB PBIHKA.

HccnenoBanne pblHKAa MpOIaHa CXKUKEHHOTO OyAeT MOJE3HO KOMITaHUSM-TIPOU3BOIUTEINSM
MpomaHa CXKWKEHHOTO, WJIM KOMITAHHMSM, TUIAHUPYIOIIMM HadaTh MPOW3BOJICTBO WJIA IOCTaBKH
UMITOPTHOM npoaykiwu. KoMnaHusM, CBSI3aHHBIM C TaHHBIM PBIHKOM, ITOCTaBITHKaM 000pyA0OBaHMUS,
CBIpbsl, MATEPUAJIOB U MOKYIATENSM MPONaHa CKM>KEHHOTO.

HccnenoBanue oTBedaeT Ha CIIEAYIONMINE BOMIPOCHI:

- EcTb 11 cMBICIT MHBECTHPOBATH HA PHIHKE MPOIAHA CKUKEHHOTO;

- EcTb i1 cMBICKT HapamuBaTh MPOU3BOJICTBO HAa PHIHKE;

- [TosiBUMCH TM HOBBIE MOTPEOUTENH MPOTIaHaA CHKIKEHHOTO;
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HCCJIEAJOBAHHME JOCTYIIHO HE /11 BCEX 3AKA349YUKOB.
B CBA3U C YEM EI'O COAEPKAHUE HE PASMEIIIEHO B OTKPBITOM AOCTYIIE.
COAEPKAHHME UCC/IEAOBAHUA NPEAOCTABJIAETCA 110 3AIIPOCY.
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