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International Marketing Research Group LL.C
AreHTCTBO MapKeTUHIroBbIX MCCﬂeAOBaHMﬁ NMPOMbILWIIEHHbIX PbIHKOB

PbIHOK
[IPOMBIIJIEHHBIX
[IPOBO/JAHbIX
TEJIE@OHOB 2020

AHa/IMTHYeEeCKOe uccjieJoBaHHue

3TOT OTYET OBLI MOJrOTOBIECH MCKIIOUUTENBHO B 1esix uHpopMaimu. Conepikaliascs B HACTOSIIEM OT4eTe MHPOpMAIHs
ObLIa MoJyyeHa u3 ICTOYHHUKOB, KOTOPBIC, IO MHECHHUIO AaHAJIMTUKOB, SABJIAKOTCA HAACKHBIMHA, OJHAKO HE FTAPAHTUPYET TOUYHOCTH
1 IIOJIHOTBI I/IH(I)OpMaLII/II/I JIIA JIFOOBIX ueneﬁ. HH(i)OpMaL[I/Iﬂ, NpeACTaBJICHHAA B 9TOM OTYCTC, HEC JOJDKHA OBITH HUCTOJIKOBaHa,
npsAMO HJIM KOCBCHHO, KakK I/IH(I)OpMaL[I/ISI, coAcpKalast pPEKOMEHAAIMMU TI10 HWHBECTHULUAM. Bce MHenus wu OIICHKHU,
COoACpIKaIUEeCs B HACTOAILIICM MAaTEpUaIC, OTPAKAOT MHCHHUE aBTOPOB, MMOJTYYCHHBIX Ha OCHOBAHUHN aHAJIN3a UCTOYHUKOB Ha
JACHb Hy6J'H/IKaIII/II/I u 1nmogyiexKar U3AMCHCHUIO 0e3 OpeaynpeKACHU . AHAUTHKN HE HECYT OTBETCTBEHHOCTL 3a Kakue-I110bo
yOBITKH WM yIiepO, BO3HUKIINE B pe3yJIbTaTe MCIIOJIb30BAHMS JII000H TpeThell cTOpoHOH MH(pOpMAaIHu, cojepikaeiics B
HACTOAIIEM OTUYCTEC, BKIIFOYaAA Ol'Iy6J'lI/IKOBaHHBI€ MHCHUA WJIN 3aKJIFOYCHUA, a TAKXKEC 3a IOCIICACTBHA, BRI3BAHHBIC HEMOTHOTON
npencraBieHHol nHGopmanmu. MHpopMaius, mpencTaBaeHHast B HACTOSANIEM OTYETe, IMOJYIeHa U3 OTKPHITBIX UCTOYHHKOB
(T.e. HE SIBIIETCSI KOMMEPUYECKOW TaiHON), MO0 TpenocTaBlieHa YIOMSHYTHIMU B OTYETe KOMMAHHUSIMH. J{OTOTHUTEIhHAS
nHQOPMALIUS TIPEIOCTABIIETCA MO 3ampocy. JTOT AOKYMEHT WM JI00as ero 4acTh HE MOXET pPaclpOoCTpaHAThCA 0e3
MHCEMEHHOTO pa3penieHns] aBTOPOB JIHO0 THPAXKUPOBATHCA JIIOOBIMHU crioco0amu. ABTOPCKOE ITPaBo Ha JaHHOE HUCCIIEI0OBaHHE
npuHaUIeKUT aHaauTukam International Marketing Research Group LLC (IMRG LLC).
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OINIMCAHUE UCCJAEAOBAHHWA PBIHKA MTPOMBIINIJIEHHBIX ITPOBO/IHBIX TEJIE®OHOB
Hacrosiimee wuccienmoBanne TMOCBSIIEHO ONMHMCAHUIO pPBIHKA IPOMBIIUICHHBIX Tele()OHOB.
HccnenoBanue pplHKa MPOMBIIUICHHBIX TeJIe(QOHOB BKIIIOYAET ONMMCAaHUE UTOrOB Nokaszarenei ¢ 2017
o 2019 roa. OcHoBHbIE naHHbIe npeacTaBieHbl 32 2019 roa. MccnenoBanue riiodaibHO pa3aesieHo
Ha HECKOJBKO pa3nenoB: OCHOBHbBIE JJaHHBIE 00 OOBEKTE WCCIICIOBAHUS, aHAIH3 MPOU3BOAUTEIICH
MPOMBIIICHHBIX TeNe()OHOB M TIOCTAaBIIMKOB Ha pbhiHKe P®, aHaimm3 wumMmopra W SKCHopTa
MIPOMBIIIIJICHHBIX T€JICPOHOB, aHAIN3 UMITOPTHBIX IIEH U aHAIH3 KPYITHBIX IOTPEOUTEICH.

[lepBBiii pa3nen COAEPKHUT CIPABOYHBIC JAHHBIE O PBIHKE IMPOMBIIUICHHBIX TeaehOHOB
npoBoIHOM cBsi3U. [IpuBeneHO onrcanue MpoAYKINH, KPaTKHii 0030p OCHOBHBIX TPYII MPOAYKIIUH U
HoMenkiarypa THB3/I unu HS, no koTopoii npon3BOAUTCA BHEUTHSSI TOPTOBJIS.

Bropoit pazgen mnocsiieH aHanM3y NPOU3BOAMTENICH M TMOCTABIIMKOB IMPOMBIIIICHHBIX
TeneOHOB Ha 3apyOeXHBIM pPBHIHOK. B 1aHHOM pasjene WMEITCS OCHOBHBIE TOJpa3/eibl,
XapaKTePU3YIOIINE IPOU3BOJUTENICH MPOMBINIICHHBIX TENe()OHOB: PETrHUCTPAIMOHHBIC JITaHHBIC
KOMIIaHU, aHaJIN3 TeHIEPOB, B KOTOPBIX YYaCTBYIOT KOMIIAHUU, aHaTH3 (PMHAHCOBO-XO3SIIICTBEHHBIX
pe3yIbTATOB ACATEIBHOCTH. B 4MCIIO MPOU3BOUTENEH M TOCTABIIMKOB MPOMBIIICHHBIX TeJIe(OHOB
Bouwin: OOO «EBpocBsazby, Kommanus "CIIB3UII", OO0 «'PYIIIIA MHIAYCTPUAJIBHBIX
TEXHOJIOT Uy, a Taxke psit APYrUX KOMITAHHIA,

TpeTbst yacTh UCClEOBaHMsI MOCBSIIEHA aHAINW3Y MMIIOPTa MPOMBILUIEHHBIX TenedoHoB. B
paszjielie TakKe IPUCYTCTBYIOT OCHOBHBIE IIOJIpa3eiibl, XapaKTepU3yIOlue JaHHbIN pIHOK. B epByo
ouepeib IPUBEICH UMIIOPT 110 CTpaHaM KOHTpareHTaM B JACHEKHOM M HaTypaJIbHOM BbIpakeHHH. Bo
BTOPYIO OuY€pe/b MPUBEJACHBI JaHHBIE 110 UMIOPTY MO KOMIIAHUSIM B HATypalbHOM U JIEHEKHOM
BBIPA)KEHUM.

YerBeprass YacTh  HWCCIENOBAaHHS ~ XapaKTEpPH3yeT  TOTCHIMAIbHBIX  MOTpeOuTeNeit
IIPOMBIIIICHHBIX Teae(oHOB. Beero B pa3zaesne noapoOHO paccMOTPEHBI 7 KOMIIAHUH MOTEHIIMATbHBIX
norpedbureneit 3a 2019 rox. Ilo kaxmoll KOMIAHUM NPEJICTABICHbl ONHMCAHHWE KOMIIAHUH,
pEeruCTpallMOHHbIE JlaHHblE, TEHAEpPhl NpU HATUYUKM M aHaIW3 (DUHAHCOBO-XO3SIMCTBEHHBIX
PE3YNIBTATOB JAESITEIbHOCTH.

[IsTast yacTh UccIe0BaHUS MOCBAIIEHA aHATU3Y 00bEMOB PhIHKA MPOMBIIIUIEHHBIX TeIe()OHOB
B Poccum B JeHEXHOM BbIpaK€HUH U NpOrHosy ero 1o 2025 roma. B mporHoze o0bema pbIHKA
NPOMBIIIICHHBIX ~ TEJNe()OHOB  YUYUTHIBAETCA IPOTHO3 JESATEIbHOCTH OCHOBHBIX KOMIAHMH
norpeduTene.

I/ICCJ'ICI[OBB.HI/IG PBIHKA MMPOMBIIIJICHHBIX Teﬂe(pOHOB 6y,HeT IIOJIC3HO KOMIIaHUSAM-
IMPOU3BOJUTCIIAM  ITPOMBIIIJICHHBIX Teﬂe(i)OHOB, KOMITAHUSAM  IMOCTaBIIMKaM IIPOMBIIIIICHHBIX
TCJ'ICCI)OHOB, INpoaAYKIHMA KOTOPBIX MOXET 3aMCHHUTL JAPYruc Trpylnbl MTPOAYKIIUH. KOMHaHI/IHM,
CBA3aHHBIM C JJAHHBIM PBIHKOM, IMOCTaBIIHWKaM O60py,ZIOBaHI/I${, CBIPpbA, MaTCPUAJIOB U MOKYIATCIAM
IMPOMBIIIJICHHBIX TCHC(I)OHOB.

®OPMATBI UCCJIEAOBAHUA
Pdf — qs yTenus u nevatu
Word — 11 KOmMPOBaHUS M PEIAKTHPOBAHHSI
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COAEPXXAHHME UCCJIEAOBAHUA PBIHKA ITPOMBIIIVIEHHBIX TEJIE@OHOB

1. CnpaBoyHble AaHHble
OnucaHue npoayKumun, CermeHToB, HomeHKnaTypa THB3/,

2. AHanu3 MMnopTa NPOBOAHbIX NPOMbILWIEHHbIX TenedpoHoB B Poccuto
Onarpamma 1 — lonn ctpaH-nocTtaswmkos B Poccuio B 2019 rogy, %

Ownarpamma 2 — [lonn KomnaHuh-nokynatenen B Poccum B 2019 roay, %

Tabnuua 1 — UmnopT no cTpaHam-nocTasLlwmKam B Poccuto B 2019, TOHH, gonn.
Tabnuua 2 — UMnopT No KomnaHuam-noKynatensam B Poccuto B 2019, TOHH, Aonn.

3. AHan13 NOCTaBLLMKOB UMMNOPTHLIX NPOBOAHbIX NPOMbILLNEHHbIX TenedpoHoB B Poccum
Ovarpamma 3 — lonm KomnaHui-umnopTtepos 8 Poccumn 8 2019 1., %

KomnaHua 1 - 000 «EBpocBA3b»

PerncrpaunoHHble AaHHble, ONUCAHKUE

AHanu3 HannMuunA TeHAEPOB KOMMNAHUMU

Tabnnua 3 — AHanu3 MmnopTa KomnaHuu 3a 2019 r., gonn.

Tabnnua 4 — AHanu3 nokasatenen ®XA komnaHmm 3a 2015 - 2019 r., Tbic.pyb.

KomnaHua 2 - Komnanua "CNe3MN"

PerncrpaunoHHble AaHHble, ONUCAHKUE

AHanu3 HannMuuA TeHAEPOB KOMMNAHUMU

Tabnnua 5 — AHann3 umnopTa KomnaHuu 3a 2019 r., gonn.

Tabnnua 6 — AHanu3 nokasatenen ®X/A komnaHmm 3a 2015 - 2019 r., Tbic.pyb.

Komnanua 3 - 000 «PYMNA UHAOYCTPUAIbHbLIX TEXHONOTUN»
PerncrtpaunoHHble AaHHbIEe, ONUCAHME

AHaNN3 HAaNMUYMA TEHAEPOB KOMMAHUK

Tabnnua 7 — AHanAu3 umnopTa KomnaHuu 3a 2019 r., gonn.

Tabnuua 8 — AHanus nokasatenent ®XJ KomnaHuu 3a 2015 - 2019 r., Tbic.pyb.

KomnaHua 4 -

PervcrtpauyoHHble AaHHble, ONUCcaHne

AHaNN3 HaNMUYMA TEHAEPOB KOMMAHNK

Tabnuua 9 — AHanus umnopTa KomnaHum 3a 2019 r., gonn.

Tabnnua 10 — AHanu3 nokasateneit ®XJ komnanum 3a 2015 - 2019 r., Tbic.py6.

KomnaHua 5 -

PerncrpaumoHHble AaHHble, onucaHue

AHann3 HaNNUNA TeHAEPOB KOMMAHUN

Tabnuua 11 — AHanus umnopTta Komnanum 3a 2019 r., gonn.

Tabnnua 12 — AHanu3 nokasateneit ®XJ komnaHum 3a 2015 - 2019 r., Tbic.py6.

KomnaHuAa 6 -

PerncrpaunoHHble AaHHble, ONUCAHKUE

AHanu3 HannMuuA TeHAEPOB KOMMNAHUMU

Tabnuua 13 — AHanus umnopTta Komnanum 3a 2019 r., gonn.

Tabnuua 14 — AHanu3 nokasatenen OX komnaHum 3a 2015 - 2019 r., Tbic.pyb.

KomnaHnwusa 7 -
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PerncrpauuoHHble AaHHble, ONUcaHue

AHaNM3 HannuuA TeHJepPoB KOMMNaHUU

Tabnnua 15 — AHanu3 umnopTa Komnanmu 3a 2019 r., gonn.

Tabnnua 16 — AHanu3 nokasatenen ®X/A komnaHum 3a 2015 - 2019 r., Tbic.py6.

4. AHanu13 noTeHUMaNbHbIX NOTpebuteneit NPOBOAHbIX NPOMbILAEHHbIX TenedoHoB B Poccumn
Onarpamma 4 — lonn KomnaHui-noTpebutenen no ob6bemam Bbipyykn 8 2019 r., %

Motpebutenb 1 - OO0 «bYPOBAA KOMMAHUA «EBPA3UNA»
PerncrpaunoHHble AaHHble, ONUCAHKUE
Tabnnua 17 — AHanu3 nokasatenen ®XA komnaHmm 3a 2015 - 2019 r., Tbic.py6.

NoTtpebutens 2 - AO "CUBUPCKUN XUMUYECKMA KOMBUHAT"
PerucrpaumoHHble gaHHble, onMcaHue
Tabnnua 18 — AHanu3 nokasatenen ®X/A komnaHum 3a 2015 - 2019 r., Tbic.py6.

MoTpebutens 3
PerncrpauvoHHble AaHHble, ONUCAHUE
Tabnuua 19 — AHanus nokasarteneint OPXJ komnaHum 3a 2015 - 2019 r., Tbic.pyb.

MoTtpebutens 4
PerncrpauvoHHble AaHHble, ONUCAHKUE
Tabnuua 20 — AHanus nokasartenen OPXJ komnaHum 3a 2015 - 2019 r., Tbic.pyb.

MNoTpebutens 5
PerncrtpauuoHHble AaHHble, ONUCaHME
Tabnuua 21 — AHanus nokasartenen OXJ komnaHum 3a 2015 - 2019 r., Tbic.pyb.

MNoTpebutens 6
PerncrtpaunoHHble AaHHble, ONUCaHME
Tabnuua 22 — AHanus nokasartesein ®XJ komnaHum 3a 2015 - 2019 r., Tbic.pyb.

MoTpebutens 7
PerncrtpauuoHHble AaHHble, ONUCaHME
Tabnuua 23 — AHanus nokasartenen OXJ komnaHum 3a 2015 - 2019 r., Tbic.pyb.

5. OuyeHKa 06bema pbIHKA NPOBOAHbIX NPOMbILIIEHHbIX TeNedpOHOB M NPOrHos Ao 2025
Tabnuua 24 — PacyeT o6bema pbiHKa PO npombliwneHHbIx TenepoHos B 2015-2020 rr, py6., aonn.
Ounarpamma 5 — NporHo3 o6bema pbiHKa NPOMbILWNEHHbIX TenedpoHos ao 2025 roga, pyb., gonn.
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