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AHa/IMTHYeEeCKoOe uccjeJoBaHHue

OTOT OTYeT OB MMOJATrOTOBICH MCKIIOUUTENBHO B 1eiax nHpopmanuu. Conepikaliascs B HACTOSIIEM OoT4eTe WHpOpMAaIHs
6I>IJ'Ia IMOoJIydyeHa U3 ICTOYHHUKOB, KOTOPbLIC, IT0O MHCHUIO aHAJIUTUKOB, ABJIAIOTCA HAACKHBIMH, OAHAKO HE TapaHTUPYET TOUYHOCTH
U TIOJIHOTBI MHGOpMaIMK st JIF0ObIX 1enei. THpopManus, npencTaBieHHas B 3TOM OTYETe, He JIOJDKHA ObITh HCTOJIKOBaHa,
psIMO WA KOCBEHHO, Kak I/IH(bopMaLu/m, coieprkalias pPEeKOMEHJAllMM 10 HWHBECTHLMSAM. Bce MHEHUS U OIEHKH,
COoACpIKAIUECs B HACTOAILIICM MATEpUaIC, OTPAKAKOT MHCHHUE aBTOPOB, IMOJTYYCHHbBIX HAa OCHOBAHUHN dHAJIN3a UCTOYHUKOB Ha
JCHb Hy6J'II/IKaL[I/II/I Hu noajaexar U3MCHCHUIO 0e3 NpeaAynpeKACHUA. AHaJINTHKHA HE HECYT OTBETCTBCHHOCTH 3a Kakue-JImobo
YOBITKH WIH yIIepO, BOSHUKIINE B PE3yJIbTaTe HCIOIB30BAHUS JIIOOOW TPEeTheH CTOPOHOW WH(POPMAILIUH, COIEpKaIIeiHcs B
HaCTOAIIEM OTUCTEC, BKIIOYas 0Hy6J’II/IKOBaHHHe MHCHMUA HUJIHU 3aK/IIOYCHU, a TAKXKE 3a IOCIICACTBUSA, BBI3BBAHHBIC HETIOJIHOTOH
HpeﬂCTaBJ’IeHHOﬁ I/IH(I)OpMaLII/II/I. I/IH(i)OpMa].[I/Iﬂ, OpeAcCTaBJICHHAA B HACTOALIEM OTYETEC, MOJYUCHA U3 OTKPBITBIX HCTOYHUKOB
(T.e. HE ABJIICTCA KOMMep‘IeCKOﬁ TaﬁHOﬁ), 1100 MNpeaoCTaBjcHa YHOMAHYTBIMU B OTUCTEC KOMIIAHUSIMMU. Z[OHOJ'IHI/ITGJILH&)I
MHQOPMAIIUS TPEIOCTABIIETCS 1O 3ampocy. JTOT JOKYMEHT WM JI00as ero 4acTh HE MOXET PaclpOCTpaHAThCS 0e3
MHCEMEHHOTO pa3penieHns] aBTOPOB JIHO0 THPAXKUPOBATHCA JIIOOBIMHU crioco0amu. ABTOPCKOE ITPaBo Ha JaHHOE HUCCIIEI0OBaHHE
npuHaIekuT anaauTrkam International Marketing Research Group LLC (IMRG LLC).
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OITMCAHHE UCCTIEAOBAHHUA PBIHKA ITIOPT/IAHAUEMEHTA

Hacrosimee wucciaenoBaHue MOCBAIIEHO OMNMCAHUIO MHPOBOIO M POCCHUKMCKOrO pPBIHKA
noptianaueMenta. lccienoBanue pbhIHKa TOPTIAHAIIEMEHTAa BKJIIOYAET ONUCAHUWE MTOrOB
nokazateneit ¢ 2017 o menonubIil 2020 roa. B nccnenoBanuy Takyke MMEIOTCS TPOTHO3BI PHIHKA J10
2030 roma. MccrnenoBanue riobaibHO pa3ziesieHo Ha Tpu paszzaena: OCHOBHBIC JaHHBIE 00 0OBEKTE
uccienoBanus, MupoBoil mopTiaHaneMeHTa W Poccuiickuii  mopTiaHAlEMEeHTa. 3aka3aTh
HCCIIE0BAHUE MOKHO KakK B I[E€JIOM 110 MUPOBOMY M POCCUHMCKOMY PBhIHKaM MOPTJIAHIIIEMEHTA, TaK U
[0 OTIAEIBHOCTHM [0 MHUPOBOMY pBIHKY MOPTJAHIUEMEHTa WIM POCCHIICKOMY pPBIHKY
MOPTJIAHIIEMEHTA.

[lepBbIil pa3zen CONEpPXKUT CIPABOYHBIE JAHHBIE O PBIHKE MOpTiIaHaueMeHTta. [IpuBeneno
OMHUCaHUE MPOJIYKIHU, KPAaTKUH 0030p OCHOBHBIX TPYII MPOAYKIIMH, OMHCAHUE CETMEHTOB U
HoMenkiarypa THB3/I unu HS, no koTopo¥i npon3BOAUTCS BHENTHSSI TOPTOBJIS 110 CTpaHaM MUpa.

Bropoii riobanpHBI pa3ien MOCBALIEH MHUPOBOMY PBIHKY MOpTJIaHALEMEHTa. B manHOM
pazziene UMEKTCsI OCHOBHBIE TO/IPA3/IENbl, XapaKTEPU3YIOIMe MUPOBOM MOPTIAHALIEMEHTA: aHAIU3
MHUPOBBIX TPOJAX MOPTIAHALIEMEHTA [0 CTpaHaM TOCTAaBIIMKaM B JACHEKHOM W HaTypaibHOM
BBIPXKECHHUH, AHAJIU3 MUPOBBIX MIPOJIaXk MOPTIAHALEMEHTA 10 CTPAHAM MOKYIATENsAM B HATypalbHOM
U JCHEKHOM BbIpakeHUHU. [IpoBelneH Takke aHaau3 MHUPOBOTO TOProBOro OanaHca pHIHKA
MOPTJIAHLUEMEHTA 110 CTPaHaM MHUpa. B n1aHHOM pa3zzene Takyke NPUCYTCTBYET aHaJIU3 UH/IEKCOB 1IEH
o CTpaHam Mupa. B paszzene mpoBeneHa oIeHKa oO0beMa MpoJaXk MOPTIAHAICMEHTa HA MHPOBOM
pPBIHKE M MPOTHO3 MpoAax u 1eH nopriaanainementa 10 2030 ronxa. 3aBepiiaioT pasjen JaHHBIE O
KOMITAaHUSIM, TTOTEHIIMAJIbHBIM YYaCTHUKAM MHUPOBOTO PhIHKA MOPTIAHALIEMEHTA.

Tperbst yacTh MCCIENOBAHUS MOCBALLIEHA aHanu3y Poccuiickoro pelHKa MOpTiIaHaLEeMeHTa. B
paszjiene TakKe MPUCYTCTBYIOT OCHOBHBIE MOJIpa3/ieibl, XapaKTepU3YIOIKe TaHHbIA PIHOK. B epByto
ouepelb MPUBEICHO ONUCaHuWE NOpoAykKiuuu B Poccuu, a Takke NpPOBEIEH aHAIW3 OCHOBHBIX
MOCTaBUIMKOB (MTPOU3BOAMTENICH MO Haiuuuio). [lo Kaxaoi KOMITAaHWHM TMPEICTABICHO KPaTKOe
OMKCaHWEe KOMIAHUH, PETUCTPAIMOHHBIE JAHHBIC, JaHHbIE 10 OCHOBHBIM IMOKa3aTessiM (pUHaHCOBO-
XO03UCTBEHHON JEATETbHOCTH M TI0 HAJIWYHUIO TPEACTaBICHBI TEHIEPhl B KOTOPBIX YYaCTBYET
KoMmaHus. /lanee B ucciaen0BaHUM MPUBEIEHBI JaHHbBIE 10 UMIOPTY U 3KCIOPTY NOPTIAHALIEMEHTA
no Poccun. YkazanHble naHHBIE TPUBEIACHBI MO CTPAHAM-KOHTPAareHTaM, perioHaM-KOHTPAareHTaM.
[IpeacraBieH cnMCOK KOMIIAHUNA UMIIOPTEPOB U SKCIIOPTEPOB.

B oTnenbHOM pazzene mpoaHaTu3upOBaHbl KOMIIAHUHW KPYITHBIE MOKYIATENN MOPTIaH/IIEMEHTa
U TMOTEHIMaNbHbIe ToTpeduTtenu. [1o kakaol KOMIMTaHUU MPECTaBICHbI PETUCTPAIIIOHHBIE JaHHBIE,
OTHCaHUE, TaHHBIE TI0 OCHOBHBIM TOKA3aTeIsAM U MIPUINHA PACCMOTPEHUS B YHCIIE TOTpeOUTENeH.

B cnenyromem moapasaene mpuBeNeH aHAIW3 1IEH MOPTIaHALEMEHTa, OlleHKa 00beMa phIHKA
nopTianaueMenTa B Poccuu. Paznen no Poccuu 1omoaHeH mporHo30M UTOMOBBIX IMOKA3aTeNIeH phIHKA
noprianaiemenTa 10 2030 rosa u aipeCHbIMU CIIHCKAMU KOMITAHUNA, YYaCTHUKOB PHIHKA.

UccnepoBanue pblHKa MOPTIAHALIEMEHTa OyAeT TMOJe3HO KOMIAHUSIM-TIPOU3BOIUTEISIM
MOPTJIAHIUEMEHTa, WIM KOMIAHUAM, I[UIAHUPYIOIIUM Ha4yaTh MPOU3BOJCTBO WM IOCTAaBKU
UMITOPTHOM npoaykiuu. KoMnaHusM, CBSI3aHHBIM C TaHHBIM PBIHKOM, ITOCTaBITUKaM 000pyAOBaHMUS,
CBIpbsl, MATEPUAJIOB U MOKYIATESAM MOPTIAaHEMEHTA.

HccnenoBanue oTBevaeT Ha CIAEAYIOIINE BOIIPOCHI:

- EcTb i1 cMBICIT HHBECTHPOBATH HA PHIHKE MOPTIAHIIIEMEHTA,;

- EcTb i1 cMbICI HapaluBaTh MPOU3BOJCTBO Ha PHIHKE;

- [lossBUHCH T HOBBIE IOTPEOUTENH MOPTIIAH/IIIEMEHTA;
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HCCJIEAJOBAHHME JOCTYIIHO HE /11 BCEX 3AKA349YUKOB.
B CBA3U C YEM EI'0 COAEPKAHUE HE PABMEIIIEHO B OTKPbBITOM AOCTYIIE.
COAEPKAHHME UCC/IEAOBAHUA NPEAOCTABJIAETCA 110 3AIIPOCY.
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