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AHa/IMTHYeEeCKoOe uccjeJoBaHHue

OTOT OTYeT OB MMOJATrOTOBICH MCKIIOUUTENBHO B 1eiax nHpopmanuu. Conepikaliascs B HACTOSIIEM OoT4eTe WHpOpMAaIHs
6I>IJ'Ia IMOoJIydyeHa U3 ICTOYHHUKOB, KOTOPbLIC, IT0O MHCHUIO aHAJIUTUKOB, ABJIAIOTCA HAACKHBIMH, OAHAKO HE TapaHTUPYET TOUYHOCTH
U TIOJIHOTBI MHGOpMaIMK st JIF0ObIX 1enei. THpopManus, npencTaBieHHas B 3TOM OTYETe, He JIOJDKHA ObITh HCTOJIKOBaHa,
psIMO WA KOCBEHHO, Kak I/IH(bopMaLu/m, coieprkalias pPEeKOMEHJAllMM 10 HWHBECTHLMSAM. Bce MHEHUS U OIEHKH,
COoACpIKAIUECs B HACTOAILIICM MATEpUaIC, OTPAKAKOT MHCHHUE aBTOPOB, IMOJTYYCHHbBIX HAa OCHOBAHUHN dHAJIN3a UCTOYHUKOB Ha
JCHb Hy6J'II/IKaL[I/II/I Hu noajaexar U3MCHCHUIO 0e3 NpeaAynpeKACHUA. AHaJINTHKHA HE HECYT OTBETCTBCHHOCTH 3a Kakue-JImobo
YOBITKH WIH yIIepO, BOSHUKIINE B PE3yJIbTaTe HCIOIB30BAHUS JIIOOOW TPEeTheH CTOPOHOW WH(POPMAILIUH, COIEpKaIIeiHcs B
HaCTOAIIEM OTUCTEC, BKIIOYas 0Hy6J’II/IKOBaHHHe MHCHMUA HUJIHU 3aK/IIOYCHU, a TAKXKE 3a IOCIICACTBUSA, BBI3BBAHHBIC HETIOJIHOTOH
HpeﬂCTaBJ’IeHHOﬁ I/IH(I)OpMaLII/II/I. I/IH(i)OpMa].[I/Iﬂ, OpeAcCTaBJICHHAA B HACTOALIEM OTYETEC, MOJYUCHA U3 OTKPBITBIX HCTOYHUKOB
(T.e. HE ABJIICTCA KOMMep‘IeCKOﬁ TaﬁHOﬁ), 1100 MNpeaoCTaBjcHa YHOMAHYTBIMU B OTUCTEC KOMIIAHUSIMMU. Z[OHOJ'IHI/ITGJILH&)I
MHQOPMAIIUS TPEIOCTABIIETCS 1O 3ampocy. JTOT JOKYMEHT WM JI00as ero 4acTh HE MOXET PaclpOCTpaHAThCS 0e3
MHCEMEHHOTO pa3penieHns] aBTOPOB JIHO0 THPAXKUPOBATHCA JIIOOBIMHU crioco0amu. ABTOPCKOE ITPaBo Ha JaHHOE HUCCIIEI0OBaHHE
npuHaIekuT anaauTrkam International Marketing Research Group LLC (IMRG LLC).
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OIMMCAHME UCCJTIEAOBAHUA PBIHKA IIJIABUKOBOTI'O HIITATA

Hacrosmee wuccrnenoBanue TMOCBALNICHO OMNHMCAHMIO MHPOBOTO M POCCHMCKOTO pBIHKA
iaBukoBoro mimnara (¢urooputa). McciaenoBanue pblHKa MIAaBUKOBOTO IIIATa BKIIOYAET OMHCAHHE
utoroB nokazarened ¢ 2017 mo wenomnbiid 2020 rox. B uccienoBaHumM TakkKe UMEIOTCS TPOTHO3bI
peiaka 10 2030 roxa. MccnenoBanue rao0anbHO paszielieHo Ha Tpu pasjaena: OCHOBHBIC JaHHBIE 00
00BbeKTe uccieaoBanusl, MUPOBOM IJIaBUKOBOTO IINaTa U Poccuiickuii mIaBUKOBOTO IImaTa. 3aKas3arh
HCCIIe0BAaHUE MOKHO KakK B I[€JIOM I10 MUPOBOMY U POCCUHUCKOMY PbIHKaM IJIABUKOBOTO IIMaTa, TaK
Y M0 OTJEJIIBHOCTH [0 MUPOBOMY PBIHKY IJIABUKOBOT'O IINaTa ik PoccuiickoMy pbhIHKY TJIaBUKOBOTO
Imnara.

[lepBrIii pa3gen COAEPKUT CHpPaBOYHbBIC JaHHBIE O PHIHKE IUIABUKOBOrO Imara. [IpuBeneHo
OMHUCaHUE MPOJIYKIHU, KPAaTKUH 0030p OCHOBHBIX TPYII MPOAYKIIMH, OMHCAHUE CETMEHTOB M
HoMenkiarypa THB3/I unu HS, no koTopo¥i npon3BOAUTCS BHENTHSSI TOPTOBJIS 110 CTpaHaM MUpa.

Bropoii rio0anbHbIi pa3fen MOCBAIMIEH MHPOBOMY PBIHKY IUIAaBUKOBOTO IHimnara. B maHHOM
paszjiesie IMEIOTCSl OCHOBHBIE MOJPa3/Iesibl, XapaKTepU3YIOLIe MUPOBOH TUIABUKOBOTO IIMATa: aHAIN3
MHUPOBBIX MPOJaX IIABUKOBOrO IIMaTa MO CTpPaHaM IMOCTAaBIIMKAM B JICHE)KHOM M HaTypajlbHOM
BBIPKCHUH, AaHaJU3 MHUPOBBIX MPOJAX IUIABUKOBOrO INMaTa MO CTpaHaM [OKYMareiasM B
HaTypaJbHOM U JICHE)KHOM BbIpakeHUHU. [IpoBefeH Takke aHali3 MHUPOBOTO TOPrOBOro OajiaHca
pBIHKA TUIAaBUKOBOIO IIMAaTa MO CTpaHaM MHpa. B maHHOM pasnene Takke MPUCYTCTBYET aHAU3
WHJIEKCOB 1I€H I10 CTpaHaM Mupa. B pa3zzerne npoBejeHa oleHka o0beMa po/iax MIaBUKOBOIO IIaTa
Ha MHPOBOM PBIHKE U IIPOTHO3 MPOJIaXK U IeH m1aBukoBoro mmata 10 2030 roxa. 3aBepiaroT pa3zen
JAHHBIC 110 KOMITAHUSIM, TTOTEHIIMAJIbHBIM YYaCTHUKAM MHUPOBOTO PhIHKA IJIABUKOBOTO IIITIATA.

TpeTss yacTh Mccaen0BaHus MOCBsIIEHa aHANU3y Poccuiickoro peiHKa MIaBUKOBOrO minarta. B
paszjienie TakKe MPUCYTCTBYIOT OCHOBHBIE MOJIpa3/ieibl, XapaKTepU3YIOIKe TaHHbIA PIHOK. B epByro
ouepeqnb MPUBEACHO OMUCaHHEe NpoAyKuud B Poccum, a Takke NpPOBEIACH aHalW3 OCHOBHBIX
MOCTaBUIMKOB (MTPOU3BOAMTENICH MO Haiuuuio). [lo Kaxaoi KOMITAaHWHM TMPEICTABICHO KPaTKOe
OMMCaHWEe KOMIAHUH, PETUCTPAIIMOHHBIE JAHHbIE, JaHHbIE 10 OCHOBHBIM IOKa3aTeNsiM (pUHaHCOBO-
XO03UCTBEHHON JEATETbHOCTH M TI0 HAJIWYHUIO TPEACTaBICHBI TEHIEPhl B KOTOPBIX YYaCTBYET
KoMIaHus. /lanee B uccae0BaHUM NPUBEACHBI JaHHBIE 110 UMIIOPTY U 3KCIIOPTY IUIABUKOBOIO IIIaTa
no Poccun. YkazanHble MaHHBIE TIPUBEIEHBI IO CTPAaHAM-KOHTpAareHTaM, perioHaM-KOHTPAareHTaM.
[IpeacraBieH cnMCOK KOMIIAHUNA UMIIOPTEPOB U SKCIIOPTEPOB.

B ornensHOM pasnene mpoaHaATW3UPOBAHBI KOMITAHMM KPYITHBIE TOKYIMATENH TIaBUKOBOTO
mrnara ¥ MnoTeHIHalbHble moTpedutenu. [lo kaxxaol KOMIMaHUM TPEICTABICHBI PETUCTPALIMOHHBIC
JaHHBIE, OIMHMCAHHE, JaHHBIC IO OCHOBHBIM IIOKa3aTeNIIM W TPUYMHA PACCMOTPEHUS B YHUCIE
notpeduTenei.

B cnenyromem noapasaene mpuBeeH aHAIN3 [IEH IIABUKOBOTO IITaTa, OlleHKa 00beMa PhIHKA
minaBukoBoro mmara B Poccun. Pazaen mo Poccun 0mosiHEH MPOTHO30M MTOTOBBIX IMOKa3aTeleu
pBIHKa MaBuKkoBoro 1mmata 10 2030 roga u apecHbIMHA CITUCKaMU KOMTIAHHH, YIaCTHUKOB PHIHKA.

HccnenoBanne phIHKA IUIABUKOBOTO IIMAaTa OyAET MOJIE3HO KOMITAHUSM-TIPOU3BOIUTEISM
MJAaBUKOBOTO IINATa, WM KOMIAHUSAM, IUIAHUPYIOIMIUM HadaTh TPOU3BOACTBO WM ITOCTaBKH
UMIIOPTHOU MpoayKiuu. KoMIaHusiM, CBSI3aHHBIM C JJAHHBIM PBHIHKOM, MTOCTABIIMKAM 000PYIOBaHUS,
CBIPbSI, MATEPUAJIOB M MOKYIATEISIM IJIABUKOBOTO IIITIATa.

HccnenoBanue oTBevaeT Ha CIAEAYIOIINE BOIIPOCHI:

- EcTb 11 cMBICIT HHBECTHPOBATH HA PHIHKE MJIABUKOBOTO IIIATA;

- EcTb i1 cMBICKT HapauBaTh MPOW3BOJICTBO HAa PHIHKE;

- [osiBUnMCH T HOBBIE OTPEOUTENH IJIABUKOBOTO IIITIATA,
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HCCJIEAJOBAHHME JOCTYIIHO HE /11 BCEX 3AKA349YUKOB.
B CBA3U C YEM EI'0 COAEPKAHUE HE PABMEIIIEHO B OTKPbBITOM AOCTYIIE.
COAEPKAHHME UCC/IEAOBAHUA NPEAOCTABJIAETCA 110 3AIIPOCY.
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