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International Marketing Research Group LLC
AreHTCTBO MapKeTUHIroBbIX VICCﬂe,D,OBaHVIVI NPOMbILWIIeHHbIX PbIHKOB

PbIHOK JIEULIUTA U
HE®EJIMHA 2020,
[MPOTHO3 2030

AHa/IMTHYeEeCKoOe uccjeJoBaHHue

OTOT OTYeT OB MMOJATrOTOBICH MCKIIOUUTENBHO B 1eiax nHpopmanuu. Conepikaliascs B HACTOSIIEM OoT4eTe WHpOpMAaIHs
6I>IJ'Ia IMOoJIydyeHa U3 ICTOYHHUKOB, KOTOPbLIC, IT0O MHCHUIO aHAJIUTUKOB, ABJIAIOTCA HAACKHBIMH, OAHAKO HE TapaHTUPYET TOUYHOCTH
U TIOJIHOTBI MHGOpMaIMK st JIF0ObIX 1enei. THpopManus, npencTaBieHHas B 3TOM OTYETe, He JIOJDKHA ObITh HCTOJIKOBaHa,
psIMO WA KOCBEHHO, Kak I/IH(bopMaLu/m, coieprkalias pPEeKOMEHJAllMM 10 HWHBECTHLMSAM. Bce MHEHUS U OIEHKH,
COoACpIKAIUECs B HACTOAILIICM MATEpUaIC, OTPAKAKOT MHCHHUE aBTOPOB, IMOJTYYCHHbBIX HAa OCHOBAHUHN dHAJIN3a UCTOYHUKOB Ha
JCHb Hy6J'II/IKaL[I/II/I Hu noajaexar U3MCHCHUIO 0e3 NpeaAynpeKACHUA. AHaJINTHKHA HE HECYT OTBETCTBCHHOCTH 3a Kakue-JImobo
YOBITKH WIH yIIepO, BOSHUKIINE B PE3yJIbTaTe HCIOIB30BAHUS JIIOOOW TPEeTheH CTOPOHOW WH(POPMAILIUH, COIEpKaIIeiHcs B
HaCTOAIIEM OTUCTEC, BKIIOYas 0Hy6J’II/IKOBaHHHe MHCHMUA HUJIHU 3aK/IIOYCHU, a TAKXKE 3a IOCIICACTBUSA, BBI3BBAHHBIC HETIOJIHOTOH
HpeZ[CTaBJ'IeHHOﬁ I/IH(I)OpMaLII/II/I. I/IH(i)OpMaI_[I/Iﬂ, OpeAcCTaBJICHHAA B HACTOALIEM OTYETEC, MOJYUCHA U3 OTKPBITBIX HCTOYHUKOB
(T.e. HE ABJIICTCA KOMMep‘IeCKOﬁ TaﬁHOﬁ), 1100 MNpeaoCTaBjcHa YHOMAHYTBIMU B OTUCTEC KOMIIAHUSIMMU. Z[OHOJ'IHI/ITGJILH&)I
MHQOPMAIIUS TPEIOCTABIIETCS 1O 3ampocy. JTOT JOKYMEHT WM JI00as ero 4acTh HE MOXET PaclpOCTpaHAThCS 0e3
MHCEMEHHOTO pa3penieHns] aBTOPOB JIHO0 THPAXKUPOBATHCA JIIOOBIMHU crioco0amu. ABTOPCKOE ITPaBo Ha JaHHOE HUCCIIEI0OBaHHE
npuHaIekuT anaauTrkam International Marketing Research Group LLC (IMRG LLC).
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ONMMUCAHUE UCCJIEJJOBAHUSA PBIHKA JIEULIUTA U HE®EJIMHA

Hacrosimiee nccnenoBanue mocBsmeHo0 OMMCAaHUI0 MUPOBOTO M POCCUMCKOTO PhIHKA JIEHIIUTA U
HedenuHa. MccnenoBanue pelHKa JISHIUTA M HeeTuHa BKIIOYAET OMMCAHUE UTOTOB TOKa3aTeNeH ¢
2017 mo uenonneid 2020 rox. B uccnemoBanuu Takke uMeroTcsl mMporHo3bl peiHka a0 2030 roga.
HccnenoBanue ra00anbHO pasaeneHo Ha TpH pasnena: OCHOBHBIE JaHHBIE 00 00BEKTE UCCIeI0BAHNS,
Mupogoii nelinuta u Hedennna u Poccuiickuii neiinura u HedennHa. 3aKka3aTh HCCISOBAHUE MOKHO
KaK B LI€JIOM 110 MHPOBOMY U POCCHICKOMY PbIHKaM JieHIMTa U HeearHa, TaK U 10 OTAEIbHOCTH 1O
MHUPOBOMY PBIHKY JieiiiiuTa 1 HedennHa uii PoccuiickoMy peIHKY JeiinuTa U HedenuHa.

[lepBbIif pazaen CONEpKUT CIpaBOYHBIE JaHHBIC O PhIHKE JieHuTa u HedenuHa. [IpuBeneHo
ONMCaHWE NPOAYKIHMH, KpPaTKui 0030p OCHOBHBIX TPYNIl HPOAYKLUH, ONMCAHUE CErMEHTOB U
HoMmeHknarypa THBO/I unu HS, o koTopoiil npon3BoANUTCS BHELIHSSI TOProOBIIs 110 CTpaHaM MHpa.

BTtopoii rmobanpHBIA pa3zen MOCBAIIEH MUPOBOMY PBIHKY JieWnuTa U HedenuHa. B manHoM
paszesne IMEI0TCsl OCHOBHBIE MTOJIPA3/IeIIbl, XapaKTePU3YIOIINE MUPOBOM JICHIINTA U He(eInHA: aHAIIU3
MHUPOBBIX MPOJAX JIEHIMTAa U HedeluHa M0 CTpaHaM IOCTaBIIMKAM B JIEHEKHOM M HATypaJbHOM
BBIPQ)KEHUH, aHAIN3 MHUPOBBIX NpPOAaX Jeinura W HedearmHa MO CTpaHaM IIOKYNaTelsiM B
HaTypaJbHOM M JIEHE)KHOM BblpakeHMU. IIpoBeneH Taxke aHalM3 MUPOBOrO TOProBOro OanaHca
pBIHKa JeiuTa U HedenuHa Mo cTpaHaM Mupa. B naHHOM paszgene Takke MPUCYTCTBYET aHAIU3
MHJIEKCOB LIEH 10 CTpaHaM Mupa. B pa3aene npoBeaeHa olieHka o0beMa Npojax Jeinura u Hedenuna
Ha MUPOBOM PBIHKE ¥ ITPOTHO3 MPOJIaX U 1eH JeinuTa u Hedennna 1o 2030 roxa. 3aBepiarot passen
JIAHHBIE IO KOMIIAHUSM, IOTEHLIMAIBHBIM YYaCTHUKAM MHPOBOI'O pPbIHKA JIeWLIUTa U He(enuHa.

Tpetbst yacTh Hccne0BaHMs MOCBSIIEHA a3y Poccuiickoro pelHKa JieiuTa u HedennHa. B
paszzelie TakKe IPUCYTCTBYIOT OCHOBHBIE IIOIPA3eIIbl, XapaKTEPU3YIOLME JaHHBIN PEIHOK. B niepByro
ouepelp IPHUBEACHO ONUCaHWe NpoayKuuu B Poccum, a Takke NpPOBEAEH aHAIU3 OCHOBHBIX
MIOCTAaBIIMKOB (IIpOM3BOAUTENICH MO Hanuuuioo). [lo Kakaol KOMIAHMM MPEACTaBIEHO KpaTKoe
OIMCaHWe KOMITAaHUH, PETHCTPALIMOHHBIC JaHHBIC, JaHHBIC 10 OCHOBHBIM TOKa3aTelsiM (PMHAHCOBO-
XO3SIICTBEHHOM JAEATEIBbHOCTH W IO HAJIMYUIO IPEICTaBICHBI TEHIEPHl B KOTOPBIX Y4YacTBYET
koMmaHus. Jlanee B McclieZJOBaHUY MPUBEEHBI IaHHbIE IO UMIIOPTY U 3KCIOPTY JIeHIuTa U HehearnHa
o Poccun. Yka3aHHble JaHHbIE IPUBENEHBI IO CTpaHAM-KOHTpPAareHTaM, PErMOHAM-KOHTPAareHTaM.
[Ipeacrasien cnMCOK KOMIIAHUHA UMIIOPTEPOB U SKCIIOPTEPOB.

B ormenpHOM pasnene NpOaHAIU3UPOBAHBI KOMIIAHWM KpPYIHBIE IOKYINATENW JEWIHTa U
HedenrHa ¥ MoTeHIMalbHble oTpeduTeny. [1o kax a0l KOMIIaHUN MPECTABIIEHbBI PETUCTPALIMOHHBIE
JaHHBIC, ONMCAaHWE, JAHHBIE II0 OCHOBHBIM IIOKA3aTesIM M TPUYMHA PACCMOTPEHHUS B YHUCIIE
norpeduTene.

B cnenyromem noapasaerne npuBeieH aHaIu3 LieH JelnnTa u HedearHa, oljeHka 00beMa pbIHKa
neitiiurta u Hegenuna B Poccun. Pasgen mo Poccun nomosHeH MporHO30M HUTOTOBBIX IMOKa3aTesel
pbiHKa seiinuta U Hedennna 1o 2030 roga U aipecHbIMU CIIMCKaMU KOMITAHUH, YYaCTHUKOB PhIHKA.

WccnenoBanue pplHKa JiedlnuTa M HedennHa OyIeT IMOJIe3HO KOMIIAHUSM-TIPOU3BOIUTEINSAM
nenuta U HedenuHa, WIM KOMIAHMSAM, IUIAHUPYIOUIMM HA4aTh IPOM3BOJCTBO HIIM IOCTABKU
UMIIOPTHOM Mpoaykiuu. KoMaHusM, CBS3aHHBIM C JaHHBIM PHIHKOM, [TOCTAaBIIMKaM 000PYAOBaHUS,
CBIPbs, MATEPHAJIOB U MOKYIATENAM JeHIuTa U HedearHa.

HccnenoBanue oTBeYaeT Ha ClIEIYIONINE BOPOCHI:

- EcTb 511 cMBICT HHBECTUPOBATh HA PBIHKE JIEHIUTA U HE(ENnHa,;

- EcTp 511 cMBICT HapamuBaTh IPOU3BOJICTBO HA PBIHKE;

- [lossBUHCH JT1 HOBBIE IOTPEOUTENH JICHITUTA U HedEeTHa,
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HCCJIEAJOBAHHME JOCTYIIHO HE /11 BCEX 3AKA349YUKOB.
B CBA3U C YEM EI'0 COAEPKAHUE HE PABMEIIIEHO B OTKPbBITOM AOCTYIIE.
COAEPKAHHME UCC/IEAOBAHUA NPEAOCTABJIAETCA 110 3AIIPOCY.
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