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AHa/JIMTH4YeCKoOe HCC/IeJOBaHUe

DT0T 0TYeT OBUT MOJATOTOBJICH MCKIIOYUTENBHO B Hensax uHbopMmarmu. Coaepxainiasicss B HACTOSIIEM OT4eTe HH(DOpMAIHs
Obla TOy4YeHa U3 UCTOYHUKOB, KOTOPHIE, TI0 MHEHUIO AaHATMTUKOB, SBIISIOTCS HAJIEKHBIMHU, OJTHAKO HE TAPAHTHUPYET TOYHOCTH
Y TIOJTHOTHI MH(pOpMaIin i To0bIX neneil. Madopmamus, npencraBieHHas B 5TOM OTYETe, HEe IOJDKHA OBITh UCTOJIKOBAaHA,
OpsMO WM KOCBEHHO, Kak HH(pOpMamus, colIepkamas pEeKOMEHIAIUH [0 WHBECTUIHMAM. Bce MHEHHS H OICHKH,
coJieprKalliecs] B HACTOSIIEM MaTepuae, OTpaXKaloT MHEHUE aBTOPOB, MOJYYEHHbIX HA OCHOBAaHUM aHAJIM3a UCTOYHUKOB Ha
JICHb ITyOJMKAINK W TIOJIC)KAT U3MEHEHUIO 0e3 MpeaynpexIeHIs. AHAIUTHKA He HECYT OTBETCTBCHHOCTH 3a KaKHe-IH00
YOBITKH WM yIIepO, BOSHUKIINE B PE3yJIbTaTe HCIOIB30BAHMUS JIIO00W TPEeThed CTOPOHOW WH(POPMAILUH, COIEpKaIIeHCs B
HACTOSIIEM OTUYETe, BKIFOUAs OMyOIMKOBaHHBIC MHEHHS MITH 3aKIIOUCHIS, a TAK)KE 32 TTOCIIEICTBHUS, BEI3BAHHBIC HETIOTHOTOMH
npejcraBieHHol uHdGopMmaru. Mubopmalys, NpeacTaBicHHAs B HACTOSIIEM OTYETE, MOTyYeHA U3 OTKPHITHIX HCTOYHHKOB
(T.e. HE SIBJIACTCSI KOMMEPUYECKOW TaifHOI), THOO MpEIOCTaBICHA YIOMSHYTHIMH B OTYETE KOMIIAHHSIMH. J[OMOTHHUTEIbHAS
uHopMaLUs NPEAOCTaBISETCS M0 3ampocy. OTOT JOKYMEHT WJIM Jit00as ero 4acTh HE MOXET pPaclpoCTpaHsAThes 0e3
MHCBMEHHOTO pa3pelieHns] aBTOPOB JIOO0 THPAXKUPOBATHCA JIFOOBIMHU crioco0amMu. ABTOPCKOE ITPaBo Ha JaHHOE HCCIIeI0BaHHE
npuHaekuT anaautrukam International Marketing Research Group LLC (IMRG LLC).

mail@imrg.ru | www.imrg.ru

AuBaps, 2021



mailto:mail@imrg.ru
http://www.imrg.ru/

International Marketing Research Group LLC 5 PriHOK kpaHOB MocTOBbIX 2020 - 2030

OIMNCAHHUE UCCIEAOBAHHA PBIHKA KPAHOB MOCTOBBbIX

Hacrosmee uccnenoBanne MOCBSIIEHO ONMUCAHWIO MUPOBOTO M POCCHMCKOIO pPBIHKA KPAHOB
MOCTOBBIX. MccreioBanue pbIHKa KPaHOB MOCTOBBIX BKITIOYAET ONMKMCAHUE UTOTOB Nokasarenei ¢ 2017
nmo HemosHbI 2020 rox. B wmccrmemoBaHuMM Takke UMEIOTCS MpOrHo3bl peiHKa 10 2030 rona.
HccnenoBanue riao0ansHO pasaeneHo Ha TpH pasnena: OCHOBHBIE JaHHBIE 00 00BEKTE HCCIeI0BAHNS,
MupoBoii ppIHOK KpaHOB MOCTOBBIX U POccHIICKMI PRIHOK KPaHOB MOCTOBBIX. 3aKa3aTh UCCIIEJOBAaHUE
MO>KHO KaK B LI€JIOM [10 MUPOBOMY U POCCUICKOMY PhIHKaM KpaHOB MOCTOBBIX, TaK U 110 OTAEIbHOCTH
110 MUPOBOMY PBIHKY KPaHOB MOCTOBBIX WM POCCHIICKOMY PBIHKY KPaHOB MOCTOBBIX.

IlepBbIil pasfes COANEPKUT CIIPABOYHBIE JAHHBIE O PBIHKE KPAaHOB MOCTOBBIX. [IpuBeneHo
ONMCaHWE NPOAYKIHMH, KpPaTKuid 0030p OCHOBHBIX TPYNIl HPOAYKLUH, ONMCAHUE CErMEHTOB U
HomeHknarypa THBO/I unu HS, no koTopoil npon3BoAUTCS BHELIHSISI TOProBiIs 110 CTpaHaM MHpa.

Bropoii rio0anbHbI pa3zen MOCBALIEH MUPOBOMY PBIHKY KpaHOB MOCTOBBIX. B naHHOM
paszzesie UMEITCS OCHOBHBIE IOJIPa3/eiibl, XapaKTEPU3YIOLUIME MUPOBOM PHIHOK KPAaHOB MOCTOBBIX:
aHaJIN3 MUPOBBIX NPOJIaXK KPAHOB MOCTOBBIX I10 CTPAHAM ITOCTABIIMKAM B JJEHE)KHOM M HAaTypaJbHOM
BBIPAKEHUH, AaHAJIM3 MUPOBBIX MPO/IaK KPAaHOB MOCTOBBIX II0 CTPaHaM IOKYNATeIsIM B HaTypaJlbHOM
U JICHE)KHOM BbIpakeHMH. [IpoBesieH Takke aHalnu3 MUPOBOIO TOProBOro OajlaHCa pbIHKA KPaHOB
MOCTOBBIX IO CTpaHaM Mupa. B gaHHOM paszene Takke IPUCYTCTBYET aHAIU3 HMHIEKCOB LIEH IO
cTpaHaM mupa. B pa3zene nmpoBezneHa oleHKa oobeMa MpoAaK KpaHOB MOCTOBBIX HA MUPOBOM PBIHKE
U TPOTHO3 MPOJaX M IeH KpaHoB MocToBbiX 10 2030 roma. 3aBepmiatoT pasfen TaHHBIE IO
KOMIIaHUAM, [IOTEHIIUAJIBHBIM Y4aCTHUKaM MUPOBOIO PBIHKA KPaHOB MOCTOBBIX.

Tperbst 4acTh UCCIIENOBAaHMS NOCBALIEHA aHAIU3y POCCHMICKOro pblHKa KpaHOB MOCTOBBIX. B
paszzelie TakKe IPUCYTCTBYIOT OCHOBHBIE IIOIPA3EIIbl, XapaKTEPU3YIOIME JaHHBIN PEIHOK. B niepByro
ouepelb IMPHUBEACHO ONHMCaHWE MpoAyKuuu B Poccum, a Takke NpPOBEIAEH aHaIU3 OCHOBHBIX
MIOCTABIIMKOB (IIpOM3BOAUTENICH MO Hanuuuioo). [lo Kakaol KoOMIaHMM NPEACTaBICHO KpaTKoe
OIMCaHWe KOMITAHUH, PETHCTPALIMOHHBIC JaHHBIC, TAHHBIE 110 OCHOBHBIM ITOKA3aTeNIsIM (PMHAHCOBO-
XO3SIICTBEHHOM JEATEIBbHOCTH W 10 HAJIMYUIO IPEICTABJICHBI TEHAEPHl B KOTOPBIX Y4YacTBYET
koMmnaHus. [lanee B nccienoBaHUM MPUBEACHBI JAHHBIE TI0 UMIIOPTY U AKCIOPTY KPAHOB MOCTOBBIX
1o Poccun. Yka3aHHble JaHHbIE IPUBEIEHBI M0 CTpaHAM-KOHTpPAareHTaM, PErHOHAM-KOHTPAareHTaM.
[Ipeacrasien cnMCOK KOMIITAHUHA UMIIOPTEPOB U IKCIIOPTEPOB.

B otnenpHOM paszzaene NpoaHaaIu3upOBaHbl KOMIIAHUN KPYITHBIE ITOKYNIATENN KPAHOB MOCTOBBIX
U MOTEHIMalIbHbIe ToTpeduTtenu. [1o kaxxaol KOMIIaHUN MPECTABIIEHBl PETUCTPALIMOHHBIE JTAHHBIE,
OIMCaHMe, ITaHHbIE 10 OCHOBHBIM MOKa3aTessIM U IPUYMHA PACCMOTPEHHS B YKCIIe TOTpeOuTeNeH.

B cnenyrouiem noapaszaene npuBeIeH aHAIU3 LIEH KPaHOB MOCTOBBIX, OLIEHKAa 00beMa pbIHKA
KpaHOB MOCTOBBIX B Poccun. Pa3nen no Poccnn nonoiaHeH mporHo30M UTOrOBBIX NTOKA3aTeNEN phIHKA
KpaHoB MocToBbIX 70 2030 roja v aipecCHBIMUA CIIUCKaMU KOMITAHWH, YIaCTHUKOB PBIHKA.

HccnenoBanue pplHKAa KpaHOB MOCTOBBIX OyJI€T MOJIE3HO KOMIAHUAM-TIPOU3BOIUTEISIM KPAHOB
MOCTOBBIX, WJIM KOMIIAHUSM, IUIAHUPYIOIIMM HadyaTh IPOU3BOJCTBO MWJIM MOCTAaBKM HMIIOPTHOU
npoaykiuu. KoMmmanusiM, CBSI3aHHBIM C JAaHHBIM PBIHKOM, IOCTaBIIMKaM OOOpYIOBaHMS, ChIPBA,
MaTepUajIoB U MOKYNAaTEeIsIM KPaHOB MOCTOBBIX.

HccnenoBanue oTBEYaeT Ha CIEIYIOINE BOIPOCHI:

- EcTb 11 cMBICT HHBECTHPOBATh HAa PHIHKE KPaHOB MOCTOBBIX;

- EcTb 511 cMBICT HapamuBaTh MPOU3BOICTBO HAa PhIHKE KPAHOB MOCTOBBIX;

- [TosiBUITMCH 7T HOBBIE OTPEOUTENN KPAaHOB MOCTOBBIX (KOTOpPBIX BbI He 3HaeTe);

- Kaxoii skcniopTHBII MOTEHIMaT TOCTaBOK KPAaHOB MOCTOBBIX (KaKHE CTpaHbl);

- Bo3MOXHO 11 UIMIIOPTO3aMELIEHHNE [TOCTABOK KPAHOB MOCTOBBIX;
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HCCJIEAJOBAHHME JOCTYIIHO HE /11 BCEX 3AKA349YUKOB.
B CBA3U C YEM EI'0 COAEPKAHUE HE PABMEIIIEHO B OTKPbBITOM AOCTYIIE.
COAEPKAHHUE UCC/IEAOBAHUA NPEAOCTABJIAETCA 110 3AIIPOCY.

WWW.imrg.ru mail@imrg.ru


http://www.imrg.ru/
mailto:mail@imrg.ru

