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International Marketing Research Group LL.C
AreHTCTBO MapKeTUHIroBbIX MCCﬂeAOBaHMﬁ NMPOMbILWIIEHHbIX PbIHKOB

PbIHOK
KOMIIBIOTEPHDbIX
TOMOI'PA®OB 2020,
[IPOI'HO3 2025

AHa/IMTHYeEeCKoOe uccjeJ0oBaHHue

3TOT OTYeT OBLI MOJrOTOBIECH MCKIIOUUTENBHO B 1esiXx nHpopMaimu. Conepikaliascss B HACTOSIIEM oT4eTe MH(pOpMaIHs
Obl1a MOoJIydyeHa U3 ICTOYHHUKOB, KOTOPBLIC, IT0O MHCHUIO aHAJIUTUKOB, ABJIAIOTCA HAACKHBIMH, OAHAKO HE TapaHTUPYET TOUYHOCTH
" IIOJIHOTBI I/IH(I)OpMaLII/II/I JIIA JIFOOBIX ueneﬁ. HH(i)OpMaL[I/Iﬂ, NpeACTaBJICHHAA B 9TOM OTYCTC, HEC JOJDKHA OBITH HUCTOJIKOBaHa,
npsAMO HJIM KOCBCHHO, KakK I/IH(l)OpMaLII/IH, coAcpKalass peKOMCEHAAMNU I10 HWHBECTHULUAM. Bce MHeHMs u OIICHKHU,
CoACpIKalIUEeCsa B HACTOAILIICM MaTepUuajIC, OTPAKAOT MHCHHUE aBTOPOB, MMOJTYYCHHBIX Ha OCHOBAHUHN aHAJIN3a UCTOYHUKOB Ha
JACHb Hy6J'H/IKaIII/II/I U 1nmoayieKatr UM3MECHCHUIO 0e3 NpeaAynpeIKIACHU. AHaTUTHKN HE HECYT OTBETCTBECHHOCTH 34 Kakue-1u0o
yOBITKH WM yIiepO, BO3HUKIIKNE B pe3yJIbTaTe MCIIOJIb30BAaHMS JII000H TpeThell cTOpoHON MH(pOpMAaIHu, cojepikaeiics B
HACTOAIIEM OTUYCTEC, BKIIKOYas 0Hy6HPIKOBaHHLI€ MHCHUA WJIH 3aKJIIOYCHUA, a TAKXKE 3a IIOCJIICACTBUA, BBI3BAHHBIC HEIIOJIHOTOM
npencraBieHHol nHGopmanmu. MHpopMaius, mpencTaBaeHHast B HACTOSANIEM OTYETe, IMOJYIeHa U3 OTKPHITBIX UCTOYHHKOB
(T.e. HE SIBJIIETCSA KOMMEPUYECKOW TaiiHON), MO0 TpeaocTaBlieHa YIOMSHYTHIMU B OTYETe KOMMAHHUSIMH. J{OTOTHUTEIbHAS
HHGOPMAIUS TPEIOCTABIIETCS IO 3ampocy. JTOT IOKYMEHT MM JII00as ero 4acTh HE MOXKET paclpoCTpaHAThCA 0e3
MHCEMEHHOTO pa3penieHns] aBTOPOB JIHO0 THPAXKUPOBATHCA JIIOOBIMHU crioco0amu. ABTOPCKOE ITPaBo Ha JaHHOE HUCCIIEI0OBaHHE
npuHauIekuT aHanutukam International Marketing Research Group LLC (IMRG LLC).
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OINNUCAHUE UCCJTIEAOBAHHA PBIHKA KOMIIbIOTEPHBIX TOMOI'PA®OB

Hacrosimee wuccienoBaHue NOCBALIEHO ONUCAHHUIO MHUPOBOTO U POCCHHCKOTO pBIHKA
KOMIIBIOTEPHBIX TOMOrpadoB. VccrienoBanue BKIIOYAET OMMCAHUE UTOTOB mokasaresneit ¢ 2015 wmm
2017 mo 2019 rox. UccnenoBanue riobaapHO pasnenacHo Ha Tpu pasaena: OCHOBHBIC JaHHBIE 00
00BEKTE HCCIeOBaHUA, MHPOBOH PBHIHOK KOMIBIOTEPHBIX ToMorpadoB M Poccuiickuii phIHOK
KOMIIBIOTEPHBIX TOMOrpa)oB. 3aka3aTb HCCIEIOBAHHE MOYKHO Kak BLEJIOM II0 MHPOBOMY U
POCCUICKOMY PBIHKaM, TaK U 110 OTACJIBHOCTU 110 MUPOBOMY PBIHKY MU POCCUIICKOMY PBIHKY.

[lepBsiii pa3aen coAepKUT ClIpaBOUHbIE JaHHBIE O pbiHKE. [IpuBeneHO omMcanue MPOAYKLUH,
KpaTKuii 0030p OCHOBHBIX BHJOB KOMIIBIOTEPHBIX TOMOTpad)oB, OMNHCAHWE CETMEHTOB U
HoMenkiarypa THB3/I unu HS, no koTopoii npon3BOAUTCA BHEUTHSSI TOPTOBJIS.

Bropoii rinobanbHBI pa3zgen MOCBSIEH MHPOBOMY PBIHKY KOMITBIOTEPHBIX ToMmorpados. B
JAHHOM paslielie  MMEIOTCSI OCHOBHBIE IIOJPA3AEibl, XapaKTCPU3YIOLIME MHUPOBOM PBIHOK
KOMIIBIOTEPHBIX TOMOIpa()oB: aHAIN3 MUPOBBIX IIOCTABOK 10 CTPAHAM IOCTABIIMKAM B JIEHE)KHOM U
HaTypaJIbHOM BBIPAJKEHUU, aHAJIU3 MUPOBBIX ITOCTABOK 10 CTPaHaM IOKYIATENAM B HATYPAJIbHOM U
JICHE)KHOM BbIpaykeHUU. [IpoBeneH Takyke aHaalu3 MUPOBOTO TOPrOBOro OajllaHca phIHKA [0 CTpaHaM
Mupa.

B nanHOoM pa3nene npucyTCTBYET aHAJIN3 UHJEKCOB LIEH 110 CTPaHaM, 110 KOTOPBIM €CTh JJaHHbIE
B HATypaJlbHOM BbIp@XE€HUU. B pasnene mnpoBeneH NPOrHo3 o0beMa pbIHKA KOMIIBIOTEPHBIX
tomorpadoB mo 2025 roma. 3aBepmiaroT pas3jiell MaHHBIC MO0 KOMITAHUSM, YY4aCTHUKAM MHPOBOTO
PBIHKA.

Tperbss 4YacTe HccnenOBaHUS ITOCBAIIECHA aHaiuu3y POCCHMICKOro phIHKAa KOMIIBIOTEPHBIX
TomorpadoB. B paznene Takke NpUCYTCTBYIOT OCHOBHBIE MOAPA3/eNbl, XapaKTePU3YIOLINEe JaHHbIN
peIHOK. B mepByro ouepenb npuBeAcHO omnucaHue npoaykuuu B Poccum, Homenxmarypa BO/I,
I'OCTs, TY oTHOCAmuMecs K pbIHKY. BTOpbIM mOApa3fenoM MNpPOBEAECH aHalIW3 U OLEHKa
MIPOU3BOJIUTENIEN U TOCTABUIMKOB KOMIIBIOTEPHBIX TOMOrpados B Poccun. B uncno takux komnanui
pouutn. OO0 “HII® “MUII-Hano”, 3A0 «Menunuackue texHomoruu Jlrm»y, 3A0 «HUIIK
«DIIEKTPOHY, a TAKXKe Pl IPYruxX KoMnaHuil. B otaensHOM pa3zerne npuBeeHbl JaHHbIE IO UMIIOPTY
U SKCIOPTY KOMIBIOTEPHBIX ToMorpagdoB o Poccun. Yka3aHHble 1aHHbIE pUBeAeHbl 0 CTpaHaM-
KOHTpareHTaM, peruoHaM-KOHTPAareHTaM U KoMIanusm PO.

B otrnenpHBIE moApasden BBIBEAECHBI CHMCKM W PEHTHHIM OCHOBHBIX HOTpeOHTENeH
KoMIbroTepHBIX ToMorpadoB B 2018, 2019 u 2020 roay. Cnucku npencTaBieHbl ¢ 00beMaMU 3aKyIOK
B pyOisax. B yacTu mccnenoBaHusl MPUBEICH aHAJIM3 MHIEKCOB IIEH KOMITBIOTEPHBIX TOMOTpados,
olleHKa oObeMa pbIHKa KOMIIbIOTEpHBIX TomorpadoB B Poccum. Pasmen mo Poccum nononnen
IIPOTHO30M O0BbeMa pbIHKa KOMIBIOTEPHBIX ToMorpagos no 2025 roga M agpecHbIMH CHHCKaMU
KOMITIaHUH, y4aCTHUKOB PbIHKA.

I/ICCJ'IC,Z[OBaHI/IC PbIHKa  KOMIIBHOTCPHBIX TOMOFpa(bOB 6yI[eT IIOJIC3HO KOMIIaHUSAM-
IMPOU3BOJUTCIIAM. KOMHaHI/IHM, CBA3aHHBIM C JAaHHBIM PBIHKOM, HMIIOPTEpaM, OSKCIOPTEpaM H
MOKYIIATCJIAM KOMIIBIOTCPHBIX TOMOl"pa(I)OB.

®OPMATBI UCCJIEAOBAHUA

Pdf — qyis yTenus u nevatu

Word — 11 KOmUpOBaHUS M PeIaKTUPOBAHHS

Excel — HepernameHTHpOBaHHBIE TAOJMYHBIC JAHHBIC ¢ 0a3aMU TaHHBIX JUIS TTOTBEPKICHUS
moKasaresiei 1 CaMOCTOSITEbHBIX PACUCTOB

WWW.imrg.ru mail@imrag.ru


http://www.imrg.ru/
mailto:mail@imrg.ru

International Marketing Research Group LLC 5 PBIHOK KOMITbIOTEPHBIX ToMorpados 2020-2025

COAEPXAHUME UCCJIEAOBAHUA PBIHKA KOMIIBIOTEPHBIX TOMOI'PA®OB

CnpaBouHble AaHHble
OnucaHue npoayKumu, cermeHToB, HOMeHKAaTypa HS

AHanus mMMpoBOro pbiHKa KOMNbIOTEPHbIX TOMOrpagos

AHann3 MMpPOBbIX NOCTaBOK KOMMbIOTEPHbIX TOMOrpadoB

Onarpamma 1 — lonn cTpaH B NOCTaBKax KOMMNbHOTEPHbIX Tomorpados B 2019 roay, %
Tabnnua 1 —NoctaBKkM No cTpaHam-nocTaBwmkam B 2015-2019 rr, wr.

Tabnnua 2 — MNocTaBKM No cTpaHam-nocTaswmkam B 2015-2019 rr, gonn.

AHann3 MMpPOBbIX NOKyNaTeie KOMNbIOTEPHbIX TOMOrpados

Onarpamma 2 — lonn cTpaH B NOKYNKax KOMMNbOTEPHbIX ToMmorpados B 2019 roay, %
Tabnnua 3 —MNoctaBkM No cTpaHam-nokynatenam B 2015-2019 rr, wr.

Tabnnua 4 — NoctaBKkM No cTpaHam-noKynatensm 8 2015-2019 rr, gonn.

AHanus Toprosoro 6anaHca n o6bema pbiHKa KOMMNbOTEPHbIX TOMOrpados

Tabnnua 5 — Pacuet mupoBoro Toprosoro 6anaHca pbiHKa no ctpaHam B 2019 roay, aonn.
Onarpamma 3 - OueHKa MMpPoBOro ob6bema pbiHKa KOMMbloTePHbIX Tomorpados B 2015-2019 rogax,
aonn.

AHann3 MHOEKCOB LLEH KOMMNbIOTEPHbIX TOMOrpados
Tabnnua 6 — AHanM3 LeH No cTpaHam-nocTaslmnKam 3a 2015-2019 roaa, gonn/wr.
Tabnnua 7 — AHanu3 UeH no cTpaHam-nokynatensam 3a 2015-2019 roaa, aonn/wr.

MporHo3 noKasarteneit MMPOBOro PbIHKa KOMMbOTEPHbIX TOMorpados Ao 2025 roaa
Ouarpamma 4 - MporHo3 mMpoBoro o6bema pbiHKa KOMMbHOTEPHbIX TOMorpados Ao 2025 roaa,
aonn.

CnNUCKM KOMMNAHWUM - Y4aCTHUKOB MUPOBOIO PbIHKA KOMMbIOTEPHbIX TOMOrpadoB
Tabnunua 8 — CNMCKM KOMMAHWI Y4aCTHUKOB PbIHKA Ha CTOPOHE NOCTABLLMKOB
Tabnunua 9 — CNUCKM KOMMAHWIM Y4aCTHUKOB PbIHKA Ha CTOPOHE NoKynaTenen

AHaNu13 pbliHKA KOMMNbIOTEPHbIX TOMOrpa¢gos Poccum
OnucaHue npoayKkummn B Poccun, HomeHnknatypa B34, FOCTbl, TY

AHann3 KOMMNaHWIM NOCTaBLWMKOB (NPOU3BOAMUTENM, MOCTABLLMKMA) KOMMbIOTEPHbIX TOMOrpados B PP

KomnaHnua 1

PerncrtpaunoHHble AaHHble, OnNucaHmne

Tabnuua 10 — AHanu3 TeHaepoB KomnaHum 3a 2014-2019 roapl, pyb.
Tabnnua 11 — AHanums ®X/[, komnaHuu 3a 2014-2018 rr, Tbic.pyb.

KomnaHua 2

PernctpaunoHHble AaHHble, onucaHue

Tabnuua 12 — AHanu3 TeHAepoB KomnaHum 3a 2014-2019 roapl, pyb.
Tabnuua 13 — AHanus ®X/ komnaHum 3a 2014-2018 rr, Tbic.pyb.

KomnaHua 3
PerncrpaunoHHble AaHHble, onucaHue
Tabnuua 14 — AHanu3 TeHAepoB KomnaHum 3a 2014-2019 roapl, pyb.
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Tabnnua 15 — AHanms ®X/J komnaHum 3a 2014-2018 rr, Tbic.pyb.

KomnaHua 4

PerncrtpaunoHHble AaHHble, ONncaHne

Tabnnua 16 — AHanus TeHaepoB KomnaHum 3a 2014-2019 roapl, pyob.
Tabnvua 17 — AHanms ®XJ komnaHmm 3a 2014-2018 rr, Tbic.pyb.

KomnaHua 5

PernctpaunoHHble AaHHble, onucaHue

Tabnnua 18 — AHanus TeHaepoB KomnaHuu 3a 2014-2019 roapl, pyob.
Tabnvua 19 — AHanms ®X/ komnaHmm 3a 2014-2018 rr, Thic.pyb.

AHanM3 NOCTaBOK KOMMNbOTEPHbIX TOMOrpados B Poccuto

Onarpamma 5 — lonn cTpaH-nocTaBwmMKoB B PO KomnbtoTepHbIx Tomorpados B 20191, %
Ouarpamma 6 — Jonn pernoHoB-nokynartenei PO komnboTepHbix Tomorpados B 20191, %
Tabnmua 20 — UmnopT no ctpaHam nocrasLmKkam B Poccuio B 2017-2019 roaax, aonn.
Tabnvua 21 — UmnopT no pernoHam nokynatenam B Poccum 8 2017-2019 rogax, Aonn.
Tabaunua 22 — OcHoBHble KOMNaHUK MMmNopTepbl B Poccun B 2019, gonn.

AHanun3 NocTaBoOK KOMMbHOTEPHbIX TOMOrpados ns Poccum

Onarpamma 7 — 1onn perMoHoB-nocTaBLKKoB PO KomnbloTepHbIX TOMmorpados B 2019, %
Ouarpamma 8 — lonn cTpaH-noKynaTenen KomnbloTepHbiX Tomorpados s PO 8 2019, %
Tabnnua 23 — OcHOBHbIE KOMMNAaHWKM 3KcnopTepbl U3 Poccnm B 2015-2019 rogax, gonn.
Tabnunua 24 — SKcnopT No perMoHam-nocTaswmkam ns Poccum 8 2015-2019 rogax, gonn.
Tabnvmua 25 — SKcnopT no cTpaHam-nokynatenam us Poccum 8 2019, gonn.

AHanu3 LeH KoMNboTEPHbIX TOMOrpados

Tabnvua 26 — AHanu3 LEeH KOMMNbIOTEPHbIX TOMorpados no komnaHuam PP 8 2019 r., gonn/wr.
Tabnuua 27 — AHanM3 LLeH KOMNboTePHbIX Tomorpados no pernoHam PO 8 2017-2019 rogax,
Aonn/wr.

AHanu3 1 penTUHIM NOTpebuTenen KOMNbIOTEPHbIX TOMOrpados B Poccum

Tabnuua 28 — PeUTUHT NnoTpebuTtenein KomnboTePHbIX TOMorpados B PO 8 2018 r., pyb.
Tabnuua 29 — PeUTUHT NnoTpebuTtenein KomnboTePHbIX TOMorpados B PO 8 2019 r., pyb.
Tabnunua 30 — PeUTUMHT NnoTpebuTtenein KomnboTePHbIX TOMorpados B PO 8 2020 r., pyb.

OueHka o6bema pblHKa KOMMNbIOTEPHbIX TOMOrpadoB 1 ToproBoro 6anaHca n NporHos go 2025
Tabnunua 31 — Toprosbit 6anaHc pbiHKa KOMMblOTEPHbIX ToMmorpados B 2015-2019 rr, gonn.
Tabnnua 32 — 06bem pbiHKa KOMMNblOTEPHbIX Tomorpados B 2015-2019 rogax, pyb. Anarpamma 9 —
MporHo3 o6bema pblHKA KOMNbIOTEPHbIX TOMorpados Ao 2025 roga, py6. unu gonn.

AZpecHble CMMCKM KOMNaHW

Tabnnua 33 — AgpecHble CIUCKM KOMNAHU MMNOPTEPOB Ha PbIHKE KOMMbIOTEPHbIX TOMOrpados
Poccum

Tabnvua 34 — CNUCKM opraHu3aumin noTpebuTtenen pbiHKe KOMMbIOTEPHbIX TOMOrpagdos B Poccun,

py6.
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