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International Marketing Research Group LLC
AreHTCTBO MapKeTUHIroBbIX UCCNeA0BaHUIA MPOMBbILLNIEHHbIX PbIHKOB

PbIHOK KOKCA
HEPTAHOI'O 2020,
[TIPOI'HO3 2030

AHa/IMTHYEeCKoe uccjeJoBaHHue

OTOT OTYET OBII MOATOTOBIICH MCKIIOUUTENBHO B 1eax nHpopmanuu. Conepikammascs B HACTOSIIEM OoTdeTe WHPOpMAIHs
Obl1a 1MoJTyYeHa 13 HICTOYHHUKOB, KOTOPBIE, [0 MHEHHUIO aHAINTHKOB, SBJISIIOTCS HAZEKHBIMH, OJTHAKO HE TapaHTHUPYET TOUHOCTH
U TIOJITHOTHI MH(pOPMAIUX A1 JIF0OBIX 1eneil. IHpopManms, npencTaBieHHas B 3TOM OT4eTe, He JIOJDKHA OBITh HCTOJIKOBaHa,
OpsIMO WM KOCBEHHO, Kak WMH(OpMAIMs, coepskamias pPEKOMEHJAlWd MO WHBECTHOUSAM. Bce MHEHHMS W OLEHKH,
coJiepKallfecs B HACTOSIIEM MaTepHaie, OTpaKaloT MHEHHE aBTOPOB, MOJTy4YEHHBIX HA OCHOBAaHMM aHAIM3a HCTOUHHKOB Ha
JICHb MyOJMKAalUK U TOJIeKAT W3MEHEHUIO 0e3 MpeaynpexaeHus. AHAINTHKH HE HECYT OTBETCTBEHHOCTH 3a KaKHe-TH00
yOBITKH WM yIiepO, BOHUKIINE B Pe3yiIbTaTe MCIOJIB30BaHUS TIO00W TpeTheH CTOPOHONM MH(pOPMANNH, ColeprKaleics B
HACTOSIIEM OTUETe, BKITI0Uas OMyOIMKOBaHHBIE MHEHHS MU 3aKJIIOYCHHUS, a TAK)KE 3a TTOCIIEICTBHUS, BEI3BAHHbBIC HETIOITHOTOM
npezcTaBieHHoN nHbopMarn. MHbopMmanms, pecTaBlIeHHas B HACTOSIIEM OTUYETe, MOIydYeHa U3 OTKPHITHIX HCTOYHHKOB
(T.e. HE sBIIAETCS KOMMEPUYECKOW TaifHOIl), MO0 MpemocTaBieHa YHOMSHYTHIMH B OTY4eTe KOMIAHHUSAMH. JlOMOTHUTENbHAS
uH(OpMaLUs NpEeAoCTaBIseTCs M0 3ampocy. JTOT JOKYMEHT WM JII00as ero 4acTh HE MOXKET pPaclpoCTpaHsAThes 0e3
MHCBMEHHOTO Pa3penieH s aBTOPOB JINO0 THPAXKUPOBATHCS JTIOOBIME CrIoco0aMH. ABTOPCKOE IPaBO Ha JaHHOE HCCIIEI0BaHUE
npuHaUIeKUT aHanutrkam International Marketing Research Group LLC (IMRG LLC).
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OINNUCAHUE UCCJIEAOBAHHUA PBIHKA KOKCA HE®TAHOT' O

Hacrosimee nccieoBaHue MOCBSIEHO ONMCAHUIO MHUPOBOTO M POCCUICKOIO pBIHKAa KOKCa
HedTsHOTO. MCccnenoBanue pplHKa KOKca He(TSHOTO BKIIOYAET OMMCaHue UTOTOB Nokasareneii ¢ 2017
mo HemosHbI 2020 rox. B wmccrmenoBaHuMM Takke UMEIOTCS MPOrHO3bI pbiHKa 10 2030 rona.
HccnenoBanue riiodansHO pa3aeneHo Ha Tpu pasjaena: OCHOBHBIC TaHHBIE 00 00BEKTE UCCIICIOBAHMS,
Mupogoii kokca HedTssHOTO B Poccuiickuii Kokca HeTSIHOTO. 3aKa3aTh UCCIIEIOBAHUE MOYKHO KaK B
IIEJIOM TI0 MUPOBOMY U POCCHIICKOMY PbIHKaM KOKCa HETSIHOTO, TaK U [0 OTACIBHOCTH 10 MUPOBOMY
PBIHKY KOKca HepTsaHOro uinu PoccuiickoMy pbIHKY KOKca He(hTSHOTO.

[lepBbIif pa3zen COACPXKHUT CIPAaBOYHBIE JAaHHBIE O PBIHKE Kokca HedrsHoro. IIpuBeneHo
ONMCaHWE NPOAYKLHMH, KpPaTKuid 0030p OCHOBHBIX TpYNI HPOAYKIHH, ONHCAHUE CEIMEHTOB M
HoMmeHknarypa THBO/I unu HS, o koTopoiil npon3BoANUTCS BHELIHSSI TOProOBIIs 110 CTpaHaM MHpa.

Bropoii rinobanbsHbIN pa3ien NOocBsIEeH MUPOBOMY PBIHKY KOKca HedTsiHOro. B tanHOM pasnene
MMEIOTCS OCHOBHBIE MOAPA3/IeIbl, XapaKTEPU3YIOIINEe MUPOBOM KOKCa HEPTSIHOTO: aHAJIN3 MUPOBBIX
IPOAaX KOKCa HE(TAHOrO IO CTpaHaM IOCTAaBIIMKAM B JICHEKHOM M HATypaJbHOM BBIPaKEHHH,
aHaJIM3 MUPOBBIX MPOJAX KOKCa HE(PTSIHOTO MO CTpaHAM MOKYNATEIsIM B HATYPAIbHOM U JACHEKHOM
BbIpakeHuU. [IpoBeneH Takxke aHaaM3 MHUPOBOIO TOProBOTO OajlaHCa PhIHKA KOKCa HEPTSHOTO IO
cTpaHaM Mupa. B naHHOM pazjene Takke IpUCYTCTBYET aHAIM3 MHJEKCOB IIEH 110 cTpaHaM Mupa. B
paszene npoBeieHa OlleHKa 00beMa IPo1aXk KOKca HEPTSIHOTO Ha MUPOBOM PBIHKE U IIPOTHO3 MPOJIAX
1 1ieH kokca HedTsaHoro 0 2030 roxa. 3aBepiaroT pasies NaHHbIC 10 KOMITAHHUSIM, TOTCHIIHATEHBIM
YYaCTHHKAaM MHPOBOI'O PbIHKa KOKCa HEPTSIHOTO.

Tperps yacTh nccieo0BaHUS MOCBsLIEHAa aHanu3y Poccuiickoro psiHka Kokca HedTsHOro. B
paszene TaKkxe NPUCYTCTBYIOT OCHOBHBIE I10/Ipa3eiibl, XapaKTepu3yollue JaHHbIH peIHOK. B epByro
ouepelp IPHUBEACHO ONUCaHWe NpoayKuuu B Poccum, a Takke NpPOBEAEH aHAIU3 OCHOBHBIX
MIOCTABIIMKOB (MPOM3BOAUTENIEH MO Hanuuuioo). [lo Kakaol KOMIAHMM NPEACTaBIEHO KpaTKoe
OIMCaHWe KOMITAHUH, PETHCTPALIMOHHBIC JaHHBIC, TAHHBIE 110 OCHOBHBIM ITOKA3aTeNIsIM (PMHAHCOBO-
XO3SIHCTBEHHON JEATEIbHOCTH W IO HAJUYUIO MPEACTaBIECHbl TEHJEPbl B KOTOPBIX Y4YacTBYET
koMnaHus. [lanee B nccieioBaHUU IPUBEACHBI JAHHBIE TI0 UMIIOPTY U AKCIIOPTY KOKCa HEPTSIHOTO MO
Poccun. VYkasaHHble NaHHBIE NPUBEACHBI 10 CTPAHAM-KOHTPAareHTaM, PErMOHAM-KOHTpareHTaM.
[Ipeacrasien cnMCOK KOMIIAHUHA UMIIOPTEPOB U SKCIIOPTEPOB.

B oTnensHOM pa3zzene npoaHaln3upOBaHbl KOMIAHUK KPYITHBIE MTOKYMATEeNH KOKca He(QTAHOTO
U MOTEHIMalIbHbIe ToTpeduTtenu. [1o kaxxaol KOMIIaHUN MPECTABIIEHBl PETUCTPALIMOHHBIE JTAHHBIE,
OIMCaHMe, ITaHHbIE 10 OCHOBHBIM MOKa3aTessIM U IPUYMHA PACCMOTPEHHS B YKCIIe TOTpeOuTeNeH.

B cnenyromem noapasaene nNpuBeeH aHaIN3 IIeH KOKca He(TSIHOro, OolleHKa o0beMa phIHKa
Kokca HedTssHoro B Poccuu. Paznen nmo Poccuu nomnonHeH nmporHo30M UTOTOBBIX MOKa3aTesel pblHKa
kokca HedrsiHoro 70 2030 roga v aApecHBIMU CIIMCKaMH KOMITAHWH, YIaCTHUKOB PHIHKA.

HccnenoBanue pplHKa KOKca HEPTSIHOrO OyAeT MOJE3HO KOMIaHUAM-TIPOM3BOJIUTENSAM KOKCa
He(TAHOTO, WIM KOMIIAHUSM, IUIAHUPYIOLUIMM HAyaTh IMPOU3BOJCTBO WJIM IMOCTABKM HMIIOPTHOU
npoaykiuu. KoMmmanusiM, CBSI3aHHBIM C JaHHBIM PBIHKOM, IOCTaBIIMKaM 0O0OpYIOBaHMS, CHIPBS,
MaTepUajIoB U MOKYIMaTeIsIM KOKca HEQTSIHOTO.

HccnenoBanue 0TBEYAET Ha CIEAYIOLIUE BOIIPOCHI:

- EcTb 11 cMBICTT MTHBECTHPOBATh Ha PhIHKE KOKCa HE(PTIHOTO;

- EcTb 511 cMBICT HapamuBaTh MPOU3BOJICTBO HA PHIHKE;

- [lostBUITMCH 7T HOBBIE TOTPEOUTENH KOKCA HE(PTAHOTO;
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HCCJIEAJOBAHHME JOCTYIIHO HE /11 BCEX 3AKA349YUKOB.
B CBA3U C YEM EI'O COAEPKAHUE HE PASMEIIIEHO B OTKPBITOM AOCTYIIE.
COAEPKAHHME UCC/IEAOBAHUA NPEAOCTABJIAETCA 110 3AIIPOCY.
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