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AreHTCTBO MapKeTUHroBbIX VICC.Hen,OBaHMVI NPOMbILWIIeHHbIX PbIHKOB

PBIHOK KAJIMUHBIX
YIOBPEHHWH 2020,
[IPOTHO3 2030

AHa/IMTHYeEeCKOe uccjieJoBaHHue

OTOT OTYET OB MOJATrOTOBIIEH MCKIIOUUTENBHO B 1eax nHpopmanuu. Conepikaimascs B HACTOSIIEM OoTdeTe WHPOpMAIHs
Obl1a 1oJTyYeHa 3 HICTOYHHUKOB, KOTOPBIE, [0 MHEHHUIO aHAINTHKOB, SBJISIIOTCS HAZEKHBIMH, OTHAKO HE TapaHTHUPYET TOUHOCTH
U TIOJIHOTBI MHGOpMAaIMK 1S JIF0OBIX 1enei. THpopManus, npencTaBieHHas B 3TOM OTYETe, He JIOJDKHA ObITh HCTOJIKOBaHa,
OpsSMO WM KOCBEHHO, Kak HMHQpOpMAalMs, cojepKamias pPEeKOMEHJIAIMU N0 WHBECTHULUSIM. Bce MHEHHS W OLICHKH,
coJiepKallfecs B HACTOSIIEM MaTepHaie, OTpaKaloT MHEHHE aBTOPOB, IOTy4YEHHBIX HA OCHOBAaHMM aHAIM3a HCTOUHUKOB Ha
JICHb MyOJMKAalMK U TOJIeKAT W3MEHEHUIO 0e3 MpeaynpexaeHus. AHAINTHKH HE HECYT OTBETCTBEHHOCTH 3a KaKHe-TH00
yOBITKH WM yliepO, BO3HUKIIKME B pe3yJbTaTe UCIOJIb30BaHMs JIF000I TpeThell CTOpOHON MH(pOpMAaIMu, cojepkalleiics B
HACTOSIIIIEM OTYETEe, BKIIIOYAsi OMYOJMKOBAaHHbIE MHEHHUS MJIH 3aKJIFOUEHHS, a TAK)KE 3 MMOCJIECTBUS, BHI3BAHHBIE HEIIOJIHOTON
npescTaBiaeHHoN nHopmanuy. MHpopManys, npejcTaBiIeHHast B HACTOSAIIEM OTYETe, ITOJIydeHa U3 OTKPBITHIX HCTOYHHKOB
(T.e. He sABIIIETCS KOMMEpPYECKOW TalHOH), MO0 MpepocTaBlieHa YIOMSHYTHIMH B OTYETE€ KOMITaHHUSAMH. JlomoHUTEIbHAS
uH(OpMaLMs MpPEAoCTaBIseTCs M0 3ampocy. JTOT JOKYMEHT WM JII00as ero 4acTh HE MOXKET pPaclpoCTpaHsAThes 0e3
MHCBMEHHOTO Pa3penIeH s aBTOPOB JINO0 THPAXKUPOBATHCS JTIOOBIME CrIoco0aMH. ABTOPCKOE MPaBo Ha JaHHOE HCCIIC0BaHUE
npuHaUIeKUT aHanutrkam International Marketing Research Group LLC (IMRG LLC).
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ONMWCAHME UCCJIEAOBAHUSA PHIHKA KAJTMUHBIX Y IOBPEHUI

Hacrosimiee nccnenoBanue mocBsnieHO OMUCAHUIO MUPOBOTO M POCCUMCKOTO PhIHKA KaJTMHHBIX
ynoopenuii. UccnenoBanue prlHKAa KATHHHBIX YIOOPCHH BKIIOUYACT OMMCAHUE UTOTOB MOKa3aTeseH
¢ 2017 mo menomusbrit 2020 roa. B uccnenoBanum Taxke UMeroTCs MporHo3bl peiaka 10 2030 rona.
HccnenoBanue riao0ansHO pasaeneHo Ha TpH pasnena: OCHOBHBIE JaHHBIE 00 00BEKTE HCCIeI0BAHNS,
MupoBoil kanuiHBIX ynoOpeHud u PoccuiicKuii KaauiHBIX ymoOpeHuid. 3aKazaTh HCCIEIOBaHUE
MOKHO Kak B II€JIOM [10 MHUPOBOMY M POCCUHCKOMY pBIHKaM KaJIMWHBIX ynoOpeHHil, Tak U IO
OTJENBHOCTH [0 MHUPOBOMY DPBIHKY KalIMMHBIX ynoOpeHuil unu PoccuiickoMy phIHKY KalUHHBIX
y1oOpeHui.

[TepBrbIit pa3aen coaepKUT CIIPaBOYHBIC JAHHBIC O PHIHKE KaTUHHBIX ynoOpenuil. [IpuBeneno
OMHUCaHUE MPOJIYKIHU, KPAaTKUH 0030p OCHOBHBIX TPYII TMPOAYKIIMH, OMHCAHUE CETMEHTOB M
HoMenkiarypa THB3/I unu HS, no koTopo¥i npon3BOAUTCS BHENTHSSI TOPTOBJIS 110 CTpaHaM MUpa.

Bropoii riobanpHbI pa3aen MOCBALNIEH MUPOBOMY PHIHKY KaJHHHBIX ynoOpeHuid. B mannom
paszesie MMEIOTCS OCHOBHBIEC IOAPA3/Ieiibl, XapaKTePU3YIOIIHMEe MHPOBOM KaTUHBIX yI0OpEeHHI:
aHAIM3 MHUPOBBIX MPOJAX KAIMHHBIX YAOOpPEHUW MO CTpaHaM IOCTABIIMKAM B JIEHEKHOM U
HATypaJIbHOM BBIPQKEHHUU, AaHAIM3 MHUPOBBIX MPOJAX KAIMWHBIX YIOOpPEHMH IO CTpaHam
MOKyNaTeJsiM B HATypajJbHOM W JIEHE)KHOM BbIpakeHUH. [IpoBeseH Takke aHalu3 MHUPOBOTO
ToproBoro OajaHca pbIHKa KaIUWHBIX YAOOpeHUH Mo cTpaHaMm Mupa. B gaHHOM pasnene Takxke
MPUCYTCTBYET aHAJIN3 MHICKCOB IIEH 0 CTpaHaM Mupa. B pasaerne npoBeneHa omeHka o0bemMa mpoax
KaJTMHHBIX yI0OpeHH Ha MUPOBOM PBIHKE M MPOTHO3 MPOJIAXK U 1IeH KaIUWHbIX ynoopenuit o 2030
rojia. 3aBepIiaroT paszie] JaHHbIE N0 KOMIAHUAM, TOTCHIIMAIBHBIM YYaCTHUKAM MHPOBOTO PBIHKA
KaTUHUHBIX YI0OpEHUH.

TpeTps yacTh Mccien0BaHMSI OCBSIEHA aHAIN3Y POCCHIICKOro pbhlHKA KaIUMHBIX YA0OOpEHUH.
B paznene Takxke mpUCYTCTBYIOT OCHOBHBIE NOJAPA3/EIbl, XapaKTEPHU3YIOLIUME aHHbIA phIHOK. B
MIEPBYIO OUYepe/ib MPUBEICHO ONMMCaHue MpoayKiuu B Poccun, a Takke pOBEIeH aHAIN3 OCHOBHBIX
MOCTABIIMKOB (Mpou3BoAUTENeH MO Hanuuuio). [lo Kaxaol KOMmaHWM MPECTaBICHO KpaTKoe
OMHMCaHUE KOMIIAHWUH, PETUCTPAIIMOHHBIC JaHHBIC, JaHHBIC 10 OCHOBHBIM TOKa3aTeNsiM (pMHAHCOBO-
XO3MCTBEHHOW JEATEIbHOCTH M 1O HAJIWYUIO MPEACTABIEHBbl TEHJAEPhl B KOTOPBIX YYaCTBYET
koMmmanus. Jlajee B WCCIIENOBAaHWHM TPHUBEACHBI JaHHBIC IO HUMIIOPTY M DKCIOPTY KAIMHHBIX
ynobpenuit mo Poccun. Yka3zaHHble JaHHBIE MPUBEIEHBI MO CTpPaHAM-KOHTpAareHTaMm, peruoHam-
KOHTpareHTam. [IpencraBieH CiucoKk KOMITAaHUI UMIIOPTEPOB M SKCIIOPTEPOB.

B oraenbHOM pa3znene npoaHaNM3WpPOBaHbl KOMIIAHUMM KPYIIHBIE MOKYMATENN KalIHHBIX
yaoOpeHudd u  TOTeHUHaNbHble TmoTpeOutenu. I[lo  KaxIol  KOMIIAHMHM  TIPEICTaBIICHBI
PEruCTpallMOHHBIE JaHHBIE, ONIMCAHKE, JAHHBIE 10 OCHOBHBIM ITOKA3aTENSAM U IPUYMHA PACCMOTPEHHS
B YHUCJIE TIOTPEOUTEIICH.

B cnenyromem monpaszgene mpuBeNeH aHANHM3 LIEH KaJlUWHBIX ynoOpeHHi, olleHKa oObema
phIHKa KaluiHbIX ynoOpenuit B Poccum. Paznmen mo Poccum 10mMOiIHEH HPOrHO30M HMTOTOBBIX
mokasareie pbhlHKa KanuiHbX ynoOpenuid mo 2030 roma M agpecHBIMH CHUCKAMU KOMIAHHM,
YYaCTHUKOB PBIHKA.

HccnenoBanne pbhlHKa KaTUWHBIX YAOOpeHUN OyAeT MOJE3HO KOMITaHUSM-TIPOU3BOIUTEISM
KUIUWHBIX YIOOpEHUH, WJIM KOMITAHHMSAM, TUIAHUPYIOIIMM HAadaTh MPOW3BOJICTBO WJIM IOCTaBKH
UMITOPTHOM npoaykiwu. KoMnaHusM, CBSI3aHHBIM C TaHHBIM PBIHKOM, ITOCTaBITHKaM 000pyA0OBaHMUS,
CBIPBSI, MATEPUAJIOB U MOKYIATENSIM KaTUHHBIX yIOOpEHHIA.

HccnenoBanue oTBeYaeT Ha ClIEAYIONINE BOPOCHI:

- EcTb 11 cMBICT HHBECTHPOBATh HA PHIHKE KAIMHHBIX YIOOPEHUIA;

- EcTb i1 cMBICKT HapamuBaTh MPOU3BOJICTBO HAa PHIHKE;

- [TosiBUNMCH TM HOBBIE MOTPEOUTENH KATMHHBIX yIOOpEHHIA;
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HCCJIEJOBAHHME JOCTYIIHO HE /11 BCEX 3AKA349YUKOB.
B CBA3U C YEM EI'0 COAEPKAHUE HE PABMEIIIEHO B OTKPbBITOM AOCTYIIE.
COAEPKAHHME UCC/IEAOBAHUA NPEAOCTABJIAETCA 110 3AIIPOCY.
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