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International Marketing Research Group LLC
AreHTCTBO MapKeTUHIroBbIX VICCﬂe,D,OBaHVIﬁ NPOMbILWIIeHHbIX PbIHKOB

PHIHOK
X0JIOAUJIbHUKOB-
MOPO3UJIbHUKOB
2020, IPOTHO3 2025

AHa/IMTHYeEeCKoe uccjieJoBaHHue

OTOT OTYeT OB MOJATrOTOBIIEH MCKIIOUUTENBHO B 1eax nHpopmanuu. Conepikammascs B HACTOSIIEM OoTdeTe WHPOpMAIHs
ObL1a OJTydeHa U3 UCTOYHHUKOB, KOTOPBIE, [T0 MHEHHIO AHAJTUTUKOB, SIBJISIOTCS HAaIe)KHBIMHU, OJTHAKO HE TAPAaHTHUPYET TOUHOCTH
1 TIOJTHOTHI MH(pOopMaIin U1 o0bIx neneil. Madopmarius, npenctaBieHHas B 3TOM OTYeTe, HE IOJDKHA OBITh MCTOJIKOBAHA,
IpSAMO WM KOCBEHHO, KaK HWH(poOpMamus, colaepikamas pEeKOMEHAAINH [0 WHBECTHUIMAM. Bce MHEHHS M OLEHKH,
CoJIep KaIiecs B HACTOSIIEM MaTepHaie, OTpaKaloT MHEHHE aBTOPOB, TOJTYYEHHBIX Ha OCHOBAaHMH aHAIN3a MCTOYHUKOB Ha
JICHb ITyOJMKAalUK U TOJISKAT U3MEHEHUIO 0e3 MpeaynpexIeHus. AHAINTHKA He HECYT OTBETCTBEHHOCTH 3a KaKHe-TH00
yOBITKH WM yIiepO, BOHUKIINE B Pe3yiIbTaTe MCIOJIB30BaHUS TIO00W TpeTheH CTOPOHOM MH(pOPMANNH, ColepKaleics B
HACTOSIIIIEM OTYETEe, BKIIIOYAsl OMYOJIMKOBAaHHBIE MHEHHS MIIM 3aKJIIOUYEHHS, a TAK)KE 3 ITOCIIECTBUS, BBI3BAHHBIE HEMIOJIHOTON
npescTaBiaeHHoN nHopmanuy. MHpopManys, npejcTaBiIeHHast B HACTOSAIIEM OTYETe, ITOJIydeHa U3 OTKPBITHIX HCTOYHHKOB
(T.e. He sBIISIETCS KOMMEPYECKOW TalHOH), MO0 NpejocTaBlieHa YIOMSHYTHIMH B OTYETE€ KOMITaHHUSAMH. JlomosHUTEIbHAS
uH(OpMaLUs MpEeAoCTaBIseTCs M0 3ampocy. DTOT JOKYMEHT WM JII00as ero 4acTh HE MOXKET pPaclpoCTpaHsAThes 0e3
MHCBMEHHOTO Pa3penieH s aBTOPOB JINO0 THPAKUPOBATHCS JTIOOBIME CrToco0aMH. ABTOPCKOE IPAaBO Ha JaHHOE HCCIICI0BaHUE
npuHaUIeKUT aHanutrkam International Marketing Research Group LLC (IMRG LLC).
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OIMMCAHHUE UCCTIEAOBAHHUA PbIHKA X0/J10IWJIbHUKOB-MOPO3U/IbHUKOB

Hacrodmee wuccienoBaHve MOCBALNICHO ONMCAHMIO MHPOBOTO M POCCHMCKOTO PpBIHKA
XOJIOIMIbHUKOB-MOPO3UILHUKOB. McciaeioBaHue ppIHKa X010 IMIbHUKOB-MOPO3UIIBHUKOB BKJIIOYAET
omucanue uroroB nokazarenei ¢ 2017 mo "Hemonubeli 2020 rox. B ucciienoBaHnu Takke MMEIOTCS
mporHo3sl peiHka 1m0 2025 roxa. MccrnenoBanue riodabHO pa3ieleHo Ha Tpu paszzaena: OCHOBHBIC
JIaHHble 00 oObekTe wucciuenoBaHus, MUpPOBOH pPBIHOK XOJIOAWIBHUKOB-MOPO3UIBHUKOB U
Poccuiickuil ppIHOK XO0JIOAMJIBHUKOB-MOPO3UIBHUKOB. 3aKa3aTh UCCIIEI0BAaHUE MOKHO KaK B LIEJIOM
II0 MUPOBOMY M POCCUICKOMY PBIHKaM XOJIOAWJIBHUKOB-MOPO3UIBHUKOB, TAK U T10 OTACIBHOCTH I10
MHUPOBOMY PBIHKY XOJIOAWJIBHUKOB-MOPO3WIBHUKOB WM POCCHIICKOMY pBIHKY XOJOJUIbHUKOB-
MOPO3UJIbHUKOB.

IlepBbiii pa3gen COIEPKUT CIPABOYHBIE JAHHBIE O PBIHKE XOJIOAWIbHUKOB-MOPO3HJIBHUKOB.
IIpuBeneHo omnucaHue NPOAYKLHMM, KpaTKUil 0030p OCHOBHBIX TIpYyNN MPOIYKLIHH, OINUCAHHE
cerMeHTOB U HoMeHKkiaTtypa THBOJI nnun HS, no koTopoil mpon3BOAUTCS BHELIHSAS TOPrOBIIS MO
CTpaHaM MUpa.

Bropoii rno0anbHbIi pa3ien NOCBSIEH MUPOBOMY PIHKY XOJI0JUIbHUKOB-MOPO3UILHUKOB. B
JAHHOM  paslielie  MMEIOTCSI OCHOBHBIE IIOJPA3ZACibl, XapaKTEpU3YIOIIUME MHUPOBOM PBIHOK
XOJIOIMIbHUKOB-MOPO3UJIBHUKOB: AHAJIW3 MHPOBBIX HPOJAXX XOJOJUIBHUKOB-MOPO3UIBHUKOB IO
CTpaHaM IIOCTaBIIMKAM B JECHEKHOM M HAaTypaJbHOM BBIPQ)KCHHH, aHAIM3 MHUPOBBIX IPOAAK
XOJIOMJIbHUKOB-MOPO3UJIBHUKOB 110 CTpPaHaM [OKYyHaTelssM B HATypaJlbHOM U JIEHEKHOM
BblpakeHUH. [IpoBeseH Takke aHaIU3 MHPOBOIO TOProBOro OanaHca phIHKA XOJOJMJIBHHUKOB-
MOPO3UJILHUKOB I10 CTpaHaM Mupa. B 1aHHOM pa3zene Takke NpUcyTCTBYET aHaJIN3 UHJIEKCOB 1IEH 110
cTpaHaMm Mmupa. B paszesne npoBesneHa oneHka 00beMa Ipoax XOJO0JMIbHUKOB-MOPO3HIBHUKOB Ha
MHUpPOBOM pPBIHKE W MPOTHO3 MPOAAX M IEH XOJOIWIbHUKOB-MOPO3WIBHUKOB a0 2025 roxa.
3aBeplmiaroT paslen JaHHble 10 KOMIIAHMSM, NOTEHLHAJIbHBIM YYaCTHUKAM MHPOBOIO DPBIHKA
XOJIOIUIBHUKOB-MOPO3UIIbHUKOB.

Tperps wacTh MccnenoBaHUs IOCBSALICHA aHalnu3y POCCHICKOro pbIHKA XOJIOIAWJIBHUKOB-
MOpPO3WIBHUKOB. B paszgene Takke NPHUCYTCTBYIOT OCHOBHBIE IIOJAPA3JEIbl, XapaKTepU3YIOIIHE
JaHHBIN PBIHOK. B mepByro odepeapr NpUBEIEHO OMMCAHKME MPOAYKLMHU B Poccuu, a Takke MpoBeIeH
aHAIM3 OCHOBHBIX TOCTaBIIUKOB (Mpou3BoauTeNe 1o Haimmuuio). [lo Kaxmgol KoMImaHuu
IIPEJICTABICHO KPAaTKOE ONMCAHME KOMIIAHWM, PETMCTPALlMOHHBIE JAaHHBIE, JAaHHBIE 110 OCHOBHBIM
MoKazareiasiM (PMHAHCOBO-XO35IIICTBEHHON JEATENIbHOCTH M MO HAJMYMIO MPEJICTaBIECHbl TEHAEPHl B
KOTOpBIX y4acTBYeT KoMnaHus. Jlanee B nccie10BaHUM PUBEICHBI JAHHBIE 10 UMIIOPTY U 3KCIIOPTY
XOJIOIMIbHUKOB-MOPO3UIBHUKOB 10 Poccun. VYka3zaHHble [aHHBIE MPHUBEACHbI IO CTpaHaMm-
KOHTpareHTaM, peruoHaM-KoHTpareHtaM. IIpencraBieH cnMcCOK KOMIIAHMN HMIIOPTEPOB U
JKCIIOPTEPOB

B cnenyromem nonpasziene NpUBENEH aHAIM3 LIEH XOJOIMIbHUKOB-MOPO3HIBHUKOB, OLEHKA
o0BbeMa phIHKa XOJIOJMIBHUKOB-MOPO3UILHUKOB B Poccun. Pasznen mo Poccun nomnonHeH nporao3om
UTOTOBBIX IOKa3aTeJe phIHKA XOJIOJMWJIBHUKOB-MOPO3WIBHUKOB 10 2025 roga u aapecHbIMU
CHUCKaMU KOMIaHWM, yYaCTHUKOB PhIHKA.

HccnenoBanue pbIHKA  XOJOJMIBHUKOB-MOPO3WIBHUKOB OyIeT TOJEe3HO KOMITaHUSIM-
MIPOU3BOJUTENAM  XOJOJUIbHUKOB-MOPO3UIIBHUKOB, WM KOMIAHMSIM, IUIAHUPYIOIIMM HadaTh
MIPOM3BOJICTBO WJIM MOCTaBKU UMIOPTHOM MpoayKiuu. KoMnaHusM, CBA3aHHBIM C JaHHBIM PBIHKOM,
MOCTaBIIMKaM 000PYAOBaHUS, CHIPbs, MATEPUAIOB M TIOKYIATEISIM X0JI0AMIbHIKOB-MOPO3HIEHUKOB.

WWW.imrg.ru mail@imrag.ru


http://www.imrg.ru/
mailto:mail@imrg.ru

International Marketing Research Group LLC 5 PBIHOK X0JIOAMJIBHUKOB-MOPO3UJIbHUKOB 2020

COAEPKAHHUE UCC/TIEAOBAHUA NPEAOCTABJIAETCA 110 3AIIPOCY!

WWW.imrg.ru mail@imrg.ru


http://www.imrg.ru/
mailto:mail@imrg.ru

