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AreHTCTBO MapKeTUHIroBbIX VICCHG,D,OBaHVIﬁ NPOMbILWIIeHHbIX PbIHKOB

PbIHOK TPEU/JIEPOB
2020, [IPOTHO3 2030

AHa/IMTHYeEeCKoOe uccjieJoBaHHue

DTOT 0TYeT OBUT MOJATOTOBJICH MCKIIOYUTENBHO B Heisax uHbopMmarmu. Coaepkainiasicss B HACTOSIIEM OT4eTe HH(DOpMAIHs
Obl1a TOMy4YeHa U3 UCTOYHUKOB, KOTOPHIE, TI0 MHEHUIO AaHATMTUKOB, SBIISIOTCS HAJIEKHBIMHU, OJTHAKO HE TAPAHTHUPYET TOYHOCTH
1 TIOJTHOTHI HH(pOpMaIuu [ist JF00bIX neneid. Mudopmarius, npencTaBicHHas B 3TOM OTYETE, HE JIOJDKHA OBITh UCTOJIKOBAHA,
OpsMO WJIM KOCBEHHO, Kak wWHGpOpMaIMs, coaepiKamias pPEeKOMEHIAWH [0 WHBECTUIMSIM. Bce MHEHHS M OLCHKH,
CoJIeprKalliecs] B HACTOSIIEM MaTepuaie, OTpaXKaloT MHEHUE aBTOPOB, MOJYYEHHbIX HA OCHOBAaHUM aHAJIM3a UCTOYHUKOB Ha
JICHb ITyOJMKANK W TIOIJIC)KAT U3MEHEHUIO 0e3 MpeaynpexIeHIs. AHAIUTHKA He HECYT OTBETCTBEHHOCTh 3a KaKHe-IH00
YOBITKH WM yIIepO, BOSHUKIINE B PE3yJIbTaTe HCIOIB30BAHMUS JIIO00W TPEeTheH CTOPOHOW WH(POPMAILUH, COIEpKaIIeHCs B
HACTOSIIEM OTUYETe, BKITFOUAs OMyOIMKOBAaHHBIC MHCHHS MITH 3aKTIOUCHMS, a TAK)KE 32 TTOCIIEICTBHUS, BEI3BAHHBIC HETIOTHOTOMH
npeacTaBieHHo nHGopMarmn. MHbopManys, MpecTaBlIeHHAs B HACTOSIIEM OTYETE, MOIyYeHa U3 OTKPHITHIX HCTOYHHKOB
(T.e. HE SIBJIACTCSI KOMMEPUYECKOW TaifHOI), THOO MpEIOCTaBICHA YIOMSHYTHIMH B OTYETE KOMIAHHSIMH. J[OMOTHHUTEIbHAS
uHbopMaLUs NPEAOCTaBISETCS MO 3ampocy. OTOT JOKYMEHT WJIM JIl00as ero 4acTh HE MOXET pPaclpoCTpaHsAThes 0e3
MHCBMEHHOTO pa3penieHns] aBTOPOB JIHO0 THPAKUPOBATHCA JIIOOBIMHU crioco0amMu. ABTOPCKOE ITPaBo Ha JaHHOE HUCCIIEI0OBaHHE
npuHaIeKuT anaauTrkam International Marketing Research Group LLC (IMRG LLC).
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ONMVCAHME UCCJIEAOBAHUA PHIHKA T'PEV/IEPOB

Hacrosiiee nccnenoBanye mocBsIIEHO ONMUCAHUIO MUPOBOTO U POCCUMCKOTO PhIHKA TPEUIEPOB.
HccnenoBanue pblHKA TPEiIepOB BKIIOUAET OMKMCAHWE MTOTOB mokaszareneid ¢ 2017 mo HenmoJHBIH
2020 rox. B wuccnemoBaHmM Takke HMMEIOTCS MporHo3el peiHKa 10 2030 roma. MccnemoBanue
r00anbHO pa3zielieHo Ha TpH paszaena: OCHOBHBIE JaHHBIE 00 00BEKTe MCcleaoBaHus, MHUpPOBOI
PBIHOK rpeiiepoB U Poccuiickuil ppIHOK IpeiiiepoB. 3aka3aTh UCCIEAOBAHUE MOKHO KaK B IIEJIOM I10
MHPOBOMY M POCCUHCKOMY pBIHKaM TpEWJIEpOB, TaK M IO OTAECIBHOCTH IO MHPOBOMY PBIHKY
rpeiaepoB win PoccuiickoMy peIHKY IpeiaepoB.

IlepBbIil pa3zzen COAEPKUT CIPAaBOYHBIC JAHHBIE O PBIHKE Iperaepos. IIpuBeneHo onucanue
MPOJYKIMH, KPAaTKU 0030p OCHOBHBIX T'PYMN MPOIYKIMH, OMKMCAHUE CETMEHTOB M HOMEHKJIATypa
THB3/] win HS, o koTopoii Mpou3BOIUTCS BHELIHSSI TOPTOBIIA 110 CTpaHaM MHUpa.

Btopoii rinoGanpHBIN pasznen MOCBAIICH MHPOBOMY PBIHKY TpeiaepoB. B manHom pasjpene
MMEIOTCSl OCHOBHBIE I10JIpa3/eiibl, XapaKTEPU3YIOLUE MUPOBOI PHIHOK IPEHIEPOB: aHAIN3 MUPOBBIX
MPOJIaXK TPEUJIEpOB MO CTpaHaM MOCTABIIMKAM B JEHEKHOM WM HAaTypaJIbHOM BBIPAXKCHUU, AHAIIU3
MHUPOBBIX MPOJIAX IPEIepOB M0 CTpaHaM MOKYNATENISIM B HaTypaJbHOM U JICHEKHOM BBIPA)KEHUU.
[IpoBeneH Takke aHaIW3 MHUPOBOTO TOPrOBOTO OallaHCa pbIHKA rpeiiepoB Mo cTpaHaMm mupa. B
JAHHOM pa3Jiesie TaKkKe MPUCYTCTBYET aHaJIM3 UHAEKCOB IIEH 110 CTpaHaM Mupa. B pasnene nposeaena
OllIeHKa 00beMa Mpo/IaXx rpeiiepoB Ha MUPOBOM PBIHKE U MPOTHO3 MPOAaX U LieH rpeitaepos qo 2030
roja. 3aBepIiiaioT paszied AAHHbIE IO KOMIIAHUSAM, MOTEHIMAIbHBIM yYaCTHUKAM MHPOBOIO PbIHKA
rpeiaepoB.

TpeTpsa yacTh McCaEeIOBAHUS NOCBAIICHA aHAIN3Y POoCCUICKOro phIHKA rperaepoB. B pa3nene
TaK)XKe NPHUCYTCTBYIOT OCHOBHBIE MOAPA3/EIibl, XapaKTEPU3YIOIIME JaHHBIA PHIHOK. B mepByro
ouepelp IPHUBEACHO ONUCaHWe NpoayKuuu B Poccum, a Takke NpPOBEAEH aHAIU3 OCHOBHBIX
MOCTABIIMKOB (Mpou3BoAUTENeH MO Hanuuuio). [lo kaxkaolW KOMMaHWM MPEICTaBICHO KpaTKoe
OIMCaHWe KOMITAHUH, PETHCTPALIMOHHBIC JaHHBIC, TAHHBIE 110 OCHOBHBIM ITOKA3aTeNIsIM (PMHAHCOBO-
XO03UCTBEHHOW [JEATEIbHOCTH M 1O HAJIWYUIO MPEACTABICHBbI TEHJAEPbl B KOTOPBIX Y4YaCTBYET
koMmnaHus. Jlamee B Mccle0BaHUU NPHUBEACHBI JaHHBIE 110 UMIOPTY M KCHOPTY TpeiiepoB MO
Poccun. VYkazanHble naHHbIE NPUBEIAEHBI 10 CTpaHAM-KOHTPAreHTaMm, PEruOHAM-KOHTpPareHTaM.
[Ipeacrasien cnMCOK KOMIIAHUHA UMIIOPTEPOB U SKCIIOPTEPOB.

B ornensHOM pasznene mpoaHANM3UPOBAHBI KOMIIAHWM KPYIHBIE MOKYMATENH TPEHAepoB U
NOTeHLMaIbHble oTpeduTenu. [1o kaxa0il KOMIaHWU TPEICTABJIEHbl PErHMCTPAllMOHHBIE JaHHbIE,
OTHCaHUe, TaHHbIC 10 OCHOBHBIM MOKA3aTeNSIM U IPUYUHA PACCMOTPEHHSI B UUCIIE TOTpEOUTENEH.

B cnenyromiem noapasene npyuBeeH aHAIN3 [IEH IpeiiepoB, OlleHKa 00beMa pbIHKa Ipei1IepoB
B Poccuu. Paznen no Poccuu nomnosiHeH mporHo30M UTOTOBBIX MOKa3aTenel poiHka rpeiaepos 1o 2030
rojia ¥ aJpecHbIMH CIIHUCKaMH KOMITaHUH, Y4aCTHUKOB PBIHKA.

HccnenoBanue pplHKa rpeiiiepos Oy1eT MOIe3HO KOMITAHUAM -TIPOU3BOUTENSIM IPEHIepOB, UIH
KOMITAHUSIM, TUIAHUPYIOIIMM HayaTh MPOW3BOJCTBO WM IOCTAaBKM HWMIIOPTHOW MPOAYKIIUH.
KoMmmanusiM, CBS3aHHBIM C JaHHBIM PBIHKOM, TIOCTaBIIUKaM OOOPYIOBAaHMS, ChIPhs, MATEPUAIIOB U
MTOKYIIaTENSIM TPEUIEPOB.

HccnenoBanue oTBEYaeT Ha CIEAYIOIINE BOIPOCHI:

- EcTb t1 CMBICII HHBECTHPOBATH HA PBIHKE I'PENUIEPOB;

- EcTb 11 cMBICcT HapamuBaTh MPOU3BOICTBO Ha PhIHKE IPEIEpOB;

- [lostBUITMCH T HOBBIE TOTPEOUTENH IpeiiiepoB (KOTOpHIX Brl He 3HaeTe);

- Kaxkoii skcniopTHBII MOTEHIMAT TOCTaBOK I'peiIepoB (Kakue CTpaHbl);

- Bo3MOXkHO 11 ©MIIOPTO3aMELIEHNE TOCTABOK IPENIEPOB;
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HCCJIEAOBAHHME JOCTYIIHO HE I/11 BCEX 3AKA349YUKOB.
B CBA3U C YEM EI'0 COAEPKAHUE HE PABMEIIIEHO B OTKPbBITOM AOCTYIIE.
COAEPKAHHME UCC/IEAOBAHUA NPEAOCTABJIAETCA 110 3AIIPOCY.
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