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[IPOI'HO3 2025

AHa/IMTHYeEeCKoOe uccjeJoBaHHue

OTOT OTYET OB MOJATrOTOBIICH MCKIIOUUTENBHO B 1eIx nHpopmanuu. Conepikammasics B HACTOSIIEM OoTdeTe WHPOpMAIHs
Obl1a 1oJTyYeHa 13 ICTOYHHUKOB, KOTOPBIE, 10 MHEHHUIO aHAINTHKOB, SBJISIIOTCS HAZEKHBIMH, OTHAKO HE TapaHTUPYET TOUHOCTH
U TIOJTHOTHI MH(pOPMAIUX IS JIF0OBIX 1eneil. IHpopManuys, npencTaBieHHas B 3TOM OT4eTe, He JIOJDKHA OBITh HCTOJIKOBaHa,
OpsSMO WM KOCBEHHO, Kak MH(pOpMAalMs, cojepKamias pPEKOMEHJIAIMH N0 WHBECTHULUSIM. Bce MHEHHS W OLICHKH,
coJiepKallfecs B HACTOSIIEM MaTepHaie, OTpaKaloT MHEHHE aBTOPOB, MOJTy4YEHHBIX HA OCHOBAaHMM aHAIM3a HCTOUHUKOB Ha
JICHb IyOJMKAalUK U TOJIeKAT W3MEHEHUIO 0e3 MpeaynpexIeHus. AHAINTHKN He HECYT OTBETCTBEHHOCTH 3a KaKHe-TH00
yOBITKH WM yliepO, BO3HUKIIKME B pe3yJIbTaTe MCIOJIb30BaHMs JI000I TpeThell CTOpOHON MH(pOpMAalMu, cojepikalleiics B
HACTOSIIEM OTUYETe, BKIIOUas OMyOIMKOBaHHBIE MHEHHS MITH 3aKIIIOYCHHUS, a TAK)KE 3a TTOCIIEICTBHUS, BEI3BAHHbBIC HETIOITHOTOM
npezacTaBieHHoN nHbopMarn. MHbopMmanys, npecTaBleHHas B HACTOSIIEM OTUYETe, MOIydYeHa U3 OTKPHITHIX HCTOYHHKOB
(T.e. He sABIISIETCS KOMMEpPYECKOW TalHOH), MO0 MpepocTaBlieHa YIOMSHYTHIMH B OTYETE€ KOMITaHHUSAMH. JlomoHUTEIbHAS
uH(OpMaLUs MpEAoCTaBIseTCsS M0 3ampocy. DTOT JOKYMEHT WM JII00as ero 4acTh HE MOXKET pPaclpoCTpaHsAThes 0e3
MHCHMEHHOTO Pa3penieH s aBTOPOB JINO0 THPAKUPOBATHCS JTIOOBIME CrToco0amMH. ABTOPCKOE IPAaBO Ha JaHHOE HCCIIEI0BaHUE
npuHaUIeKUT aHanutrkam International Marketing Research Group LLC (IMRG LLC).
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OITMCAHHUE UCCIEAOBAHHUA PBIHKA X KHAKOCTHbBIX HACOCOB

Hacrosimee wucciaenoBaHue IOCBAIIEHO ONMCAHUIO MHUPOBOITO M POCCHHMCKOTO pPBIHKA
KUJIKOCTHBIX HacocoB. MccienoBaHue pblHKA KHIAKOCTHBIX HACOCOB BKJIIOYAET OIMKCAHUE HUTOTOB
nokazateneit ¢ 2017 o menonubIil 2020 roa. B nccnenoBanuy Takyke MMEIOTCS TPOTHO3BI PHIHKA J10
2025 rona. MccnemoBanue rno0anbHO pa3feeHo Ha Tpu pasnena: OCHOBHBIE JaHHBIE 00 00BeKTe
uccaea0BaHus, MUPOBOM PBIHOK KUIAKOCTHBIX HACOCOB U POCCUIICKMIT pBIHOK KMIKOCTHBIX HACOCOB.
3akazaTh UCCJIEIOBAHME MOXKHO KaK B II€JIOM [0 MHPOBOMY M POCCHIICKOMY PBIHKAM KHIAKOCTHBIX
HAaCOCOB, TaK 1 110 OTJAEIbHOCTH 10 MUPOBOMY PBIHKY KUAKOCTHBIX HACOCOB UM PoccuiickoMy peIHKY
KUJKOCTHBIX HACOCOB.

[IepBblil pa3gen cOOEpKUT CHPABOYHBIE JAHHBIE O PBIHKE KMAKOCTHBIX HacocoB. [IpuBeneno
OMHUCaHUE MPOJIYKIHU, KPAaTKUH 0030p OCHOBHBIX TPYII MPOAYKIIMH, OMHCAHUE CETMEHTOB M
HoMenkiarypa THB3/I unu HS, mo koTopoii mpor3BOAUTCS BHEUIHSSI TOPrOBJIs 110 CTpaHaM MUpa.

Bropoii rinobanpHBIN pazzen MocBsIeH MHPOBOMY PBIHKY KHJIKOCTHBIX HAacocoB. B manHoM
paszene MMEKTCS OCHOBHBIE MOAPA3AEIIbI, XAPAKTEPU3YIOIIHE MHPOBOM PBIHOK KUIKOCTHBIX
HACOCOB: aHAJIU3 MUPOBBIX MPOJIAXK KUIKOCTHBIX HACOCOB I10 CTpaHaM IMOCTABIIMKAM B JEHEKHOM U
HaTypaJlbHOM BBIPQXXEHUHM, AaHAJIM3 MHPOBBIX MPOAAX IKHUJIKOCTHBIX HACOCOB IO CTpaHaMm
MOKyIHaTesiM B HATypajJbHOM M JICHEKHOM BbIpaXeHHH. [IpoBeneH Takke aHalu3 MHUPOBOTO
TOProBoro 0OanmaHca pbIHKA >KMJIKOCTHBIX HAacOCOB MO CTpaHaM Mupa. B maHHOM paszfnene Takxke
MPUCYTCTBYET aHAIN3 MHICKCOB IIEH 110 CTpaHaM Mupa. B pa3zerne nmpoBeneHa orieHKa 00bemMa mpoaak
KHUJIKOCTHBIX HACOCOB Ha MHUPOBOM PBIHKE U MPOTHO3 MPOJIaXK U I[EH KUAKOCTHBIX HacocoB 10 2025
rojia. 3aBepIiaroT paszie] JaHHbIE N0 KOMIAHUAM, TOTCHIIMAIBHBIM YYaCTHUKAM MHPOBOTO PBIHKA
AKUJKOCTHBIX HACOCOB.

Tperbst yacTh UCCIIEIOBAHUS TOCBSIICHA aHaIu3y Poccuiickoro peIHKa KHIKOCTHBIX HaCOCOB.
B paznene Takxke mpUCYTCTBYIOT OCHOBHBIE NOJAPA3/EIbl, XapaKTEPHU3YIOLIUME aHHbIA phIHOK. B
MIEPBYIO OUYepe/ib MPUBEICHO ONMMCaHue MPOoayKIuu B Poccun, a Takke MpOBEIeH aHAIN3 OCHOBHBIX
MOCTABIIMKOB (MpoM3BOAUTENCH MO Hanuuuio). [lo kakaoW KOMMaHWM MPEICTaBICHO KpaTKoe
OMHMCaHUE KOMIIAHWUH, PETUCTPAIIMOHHBIC JaHHBIC, JaHHBIC 10 OCHOBHBIM TOKa3aTeNsiM (pMHAHCOBO-
XO3MCTBEHHOW [JEATEIbHOCTH M N0 HAJIWYUIO TMPEICTABICHbI TEHAEPbl B KOTOPBIX YYacTBYET
KoMmmanus. Jlamee B uccleqOBaHWUU TPHUBEIACHBI JTaHHBIE MO HMIIOPTY M DKCIOPTY KUIAKOCTHBIX
HacocoB 1o Poccuu. YKa3zaHHbIE [aHHbIE NPUBENCHBI MO CTpaHAM-KOHTPAareHTaMm, peruoHam-
KoHTpareHTam. [IpencraBieH CiucoKk KOMITAHUI UMIIOPTEPOB M DKCIIOPTEPOB

B cnenyromem nmoapazaene npuBeeH aHAU3 IIEH )KUIKOCTHBIX HACOCOB, OIIEHKAa 00beMa phIHKa
YKUJIKOCTHBIX HacocoB B Poccuu. Paznen mo Poccum 0MONMHEH MPOrHO30M MTOTOBBIX IMOKa3aTelen
PBIHKA KUJKOCTHBIX HacocoB A0 2025 roja u agpecHbIMH CIUCKaMH KOMITAHUH, YYaCTHUKOB PBIHKA.

UccnepoBanue phiHKAa KUJIKOCTHBIX HACOCOB OyJIeT MOJIE3HO KOMIAHUSAM-TIPOU3BOIUTEISM
AKUJKOCTHBIX HACOCOB, WJIM KOMIAHWSAM, IUIAHMPYIOLUIUM HayaThb HPOU3BOACTBO WJIM MOCTaBKH
UMITIOPTHOM npoaykuuu. KoMnaHusiM, CBSI3aHHBIM C IaHHBIM PBIHKOM, MTOCTaBIIUKaM 00OpY/I0BaHHS,
CBIPbsl, MATEPUAJIOB U MOKYIMATENSAM KUJKOCTHBIX HACOCOB.
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COAEPKAHHUE UCC/TIEAOBAHUA NPEAOCTABJIAETCA 110 3AIIPOCY!
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