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AHa/IMTHYeEeCKoOe uccjeJoBaHHue

OTOT OTYeT OB MMOJATrOTOBICH MCKIIOUUTENBHO B 1eiax nHpopmanuu. Conepikaliascs B HACTOSIIEM OoT4eTe WHpOpMAaIHs
6I>IJ'Ia IMOoJIydyeHa U3 ICTOYHHUKOB, KOTOPbLIC, IT0O MHCHUIO aHAJIUTUKOB, ABJIAIOTCA HAACKHBIMH, OAHAKO HE TapaHTUPYET TOUYHOCTH
U TIOJIHOTBI MHGOpMaIMK st JIF0ObIX 1enei. THpopManus, npencTaBieHHas B 3TOM OTYETe, He JIOJDKHA ObITh HCTOJIKOBaHa,
psIMO WA KOCBEHHO, Kak I/IH(bopMaLu/m, coieprkalias pPEeKOMEHJAllMM 10 HWHBECTHLMSAM. Bce MHEHUS U OIEHKH,
COoACpIKAIUECs B HACTOAILIICM MATEpUaIC, OTPAKAKOT MHCHHUE aBTOPOB, IMOJTYYCHHbBIX HAa OCHOBAHUHN dHAJIN3a UCTOYHUKOB Ha
JCHb Hy6J'II/IKaL[I/II/I Hu noajaexar U3MCHCHUIO 0e3 NpeaAynpeKACHUA. AHaJINTHKHA HE HECYT OTBETCTBCHHOCTH 3a Kakue-JImobo
YOBITKH WIH yIIepO, BOSHUKIINE B PE3yJIbTaTe HCIOIB30BAHUS JIIOOOW TPEeTheH CTOPOHOW WH(POPMAILIUH, COIEpKaIIeiHcs B
HaCTOAIIEM OTUCTEC, BKIIOYas 0Hy6J’II/IKOBaHHHe MHCHMUA HUJIHU 3aK/IIOYCHU, a TAKXKE 3a IOCIICACTBUSA, BBI3BBAHHBIC HETIOJIHOTOH
HpeﬂCTaBJ’IeHHOﬁ I/IH(I)OpMaLII/II/I. I/IH(i)OpMa].[I/Iﬂ, OpeAcCTaBJICHHAA B HACTOALIEM OTYETEC, MOJYUCHA U3 OTKPBITBIX HCTOYHUKOB
(T.e. HE ABJIICTCA KOMMep‘IeCKOﬁ TaﬁHOﬁ), 1100 MNpeaoCTaBjcHa YHOMAHYTBIMU B OTUCTEC KOMIIAHUSIMMU. Z[OHOJ'IHI/ITGJILH&)I
MHQOPMAIIUS TPEIOCTABIIETCS 1O 3ampocy. JTOT JOKYMEHT WM JI00as ero 4acTh HE MOXET PaclpOCTpaHAThCS 0e3
MHCEMEHHOTO pa3penieHns] aBTOPOB JIHO0 THPAXKUPOBATHCA JIIOOBIMHU crioco0amu. ABTOPCKOE ITPaBo Ha JaHHOE HUCCIIEI0OBaHHE
npuHaIekuT anaauTrkam International Marketing Research Group LLC (IMRG LLC).

mail@imrg.ru | www.imrg.ru

AuBaps, 2021



mailto:mail@imrg.ru
http://www.imrg.ru/

International Marketing Research Group LLC 5 PbiHOK ru6o4yHbix MamuH 2020 - 2030

OIMNCAHHUE UCCIIEAOBAHHUA PBIHKA THBOYHbIX MAIIIMH

Hacrosiuee uccnenoBanue MOCBSIEHO OMUCAHUIO MUPOBOTO M POCCUICKOIO PhIHKA TMOOYHBIX
MmamuH. MccnenoBanue pplHKa TMOOYHBIX MAIIMH BKIIOYAeT OMMCAHUE UTOTOB Mokaszateneit ¢ 2017
mo HemosHbI 2020 rox. B wmccrmenoBaHuMM Takke UMEIOTCS MPOrHO3bI pbiHKa 10 2030 rona.
HccnenoBanue riao0ansHO pasaeneHo Ha TpH pasnena: OCHOBHBIE JaHHBIE 00 00BEKTE HCCIeI0BAHNS,
MupoBoii ppIHOK THOOYHBIX MaIIH U PoccHiicKuii phIHOK THOOYHBIX MAIlIMH. 3aKa3aTh UCCIIEIOBAaHUE
MOYKHO KakK B I[E€JIOM IO MUPOBOMY U POCCUHCKOMY PBIHKaM TMOOYHBIX MAIINMH, TaK U IO OTAEIBHOCTH
110 MUPOBOMY PBIHKY TMOOYHBIX MaluH Uil PoccuiickoMy pbIHKY THOOYHBIX MAIlIKH.

[lepBbIif pa3gen COAEPKUT CIPABOYHBIC JAaHHBIE O pPhIHKE T'MOOYHBIX MammuH. lIpuBeneHo
ONMCaHWE NPOAYKLHMH, KpPaTKuid 0030p OCHOBHBIX TpYNI HPOAYKIHH, ONHCAHUE CEIMEHTOB M
HoMmeHknarypa THBO/I unu HS, no koTopoil mpon3BoAUTCS BHELIHSISI TOProBiIs 110 CTpaHaM MHpa.

Bropoii rio0anbHbI pa3zfen NOCBALIEH MUPOBOMY DPbIHKY TMOOYHBIX MaliMH. B pgaHHOM
paszerne UMEIOTCSl OCHOBHBIE MMO/IPa3eibl, XapaKTePU3YIOUIHEe MUPOBOM PHIHOK TMOOYHBIX MAIIIHH:
aHaJIM3 MUPOBBIX MIPOAAXK F'MOOYHBIX MALIMH [0 CTPAHaM ITOCTABIIMKAM B JCHEKHOM M HATYpaIbHOM
BBIPQ)KEHUH, aHAJIN3 MUPOBBIX MPOAAXK THOOYHBIX MAIIMH MO CTPaHAM IOKYIATENISIM B HATYypabHOM
U JICHeXKHOM BbIpakeHHH. [IpoBeieH Takxke aHaiau3 MHUPOBOIO TOProBOIo OajlaHCa phIHKA TMOOYHBIX
MalIMH [0 CTpaHaM MHpa. B 1aHHOM pazjiene Takke NPUCYTCTBYET aHAJIU3 MHAEKCOB 1IEH 10 CTpaHaM
mupa. B pasnene mpoBeseHa oreHka oObeMa MpoAaXk IMOOYHBIX MAllMH HAa MHPOBOM pPBIHKE U
MIPOTHO3 MpoJaX U 1eH rudounsix MammH 10 2030 roxa. 3aBepiaroT pas/ieln JaHHbIC TI0 KOMITAHHSIM,
MNOTEHIHAJIbHBIM Y4aCTHUKAM MUPOBOT'O pPhIHKAa THOOYHBIX MAIIIKH.

Tperps yacTb MccneaOBaHUs MOCBALIEHA aHaIU3y Poccuiickoro pelHKa TMOOYHBIX MamvH. B
paszzelie TakKe IPUCYTCTBYIOT OCHOBHBIE IIOIPA3EIIbl, XapaKTEPU3YIOIME JaHHBIN PEIHOK. B niepByro
ouepelb IMPHUBEACHO ONHMCaHWE NpoAyKuuMu B Poccum, a Takke NpPOBEIAEH aHaIU3 OCHOBHBIX
MIOCTAaBIIMKOB (IIpOM3BOAUTENICH MO Hanuuuioo). [lo Kakaol KOMIAHMM MPEACTaBIEHO KpaTKoe
OIMCaHWe KOMITAHUH, PETHCTPALIMOHHBIC JaHHBIC, TAHHBIE 110 OCHOBHBIM ITOKA3aTeNIsIM (PMHAHCOBO-
XO3SIICTBEHHOM JEATEIBbHOCTH W 10 HAJIMYUIO IPEICTABICHBI TEHIAEPHl B KOTOPBIX Y4YacTBYET
koMmnaHus. [lanee B nccienoBaHUM NMPUBEACHBI JAHHBIE TI0O UMIIOPTY U AKCIIOPTY F'MOOYHBIX MAIIUH
o Poccun. Yka3aHHble JaHHbIE IPUBENEHBI M0 CTpaHAM-KOHTpPAareHTaM, PErMOHAM-KOHTPAareHTaM.
[Ipeacrasien cnMCOK KOMIIAHUHA UMIIOPTEPOB U SKCIIOPTEPOB.

B otnensHOM pazjiene npoaHalu3upOBaHbl KOMIIAHWN KPYITHbIE MOKYHATeIN THOOYHBIX MAIIMH
U MOTEHIMalIbHbIe ToTpeduTtenu. [1o kaxxaol KOMIIaHUN MPECTABIIEHBl PETUCTPALIMOHHBIE JTAHHBIE,
OIMCaHMe, ITaHHbIE 10 OCHOBHBIM MOKa3aTessIM U IPUYMHA PACCMOTPEHHS B YKCIIe TOTpeOuTeNeH.

B cnenyromem noapasiene npuBeeH aHaIU3 1IEH THOOYHBIX MAIMH, OlIEHKa 00beMa phIHKA
rubouHbIX MamuH B Poccuu. Paznen no Poccun nononHeH nporao3oM UTOrOBBIX MOKa3aTesNel pplHKa
ru6ounbx MamuH 10 2030 roa v aipecHBIMU CIICKAaMHU KOMITAHHM, YYaCTHHUKOB PHIHKA.

HccnenoBanue pblHKAa T'HOOYHBIX MAaIIMH OyJIeT MOJE3HO KOMITAaHUSAM-TIPOU3BOIUTENSIM
rUO0YHBIX MAILIUH, WA KOMITAaHUSM, [TAaHUPYIOIKUM HayaTh IPOU3BOCTBO UM TOCTaBKH UMIIOPTHOMN
npoaykiuu. KoMmmanusiM, CBSI3aHHBIM C JaHHBIM PBIHKOM, IOCTaBIIMKaM 0O0OpYIOBaHMS, CHIPBS,
MaTepUasIoB U MOKYMAaTeIsIM THOOYHBIX MAIIHH.

HccnenoBanue oTBEYaeT Ha CIEAYIOIINE BOIPOCHI:

- EcTb 511 cMBICT HHBECTUPOBATh HA PhIHKE TMOOYHBIX MAIIHH;

- EcTtb 511 cMBICT HapamuBaTh MPOU3BOICTBO HAa PhIHKE TMOOYHBIX MAIIIUH,

- [TostBUITUCH 7T HOBBIE TOTPEOUTENN TMOOUHBIX MAIIMH (KOTOPHIX Bbl He 3HaeTe);

- Kakoii skcniopTHBIN MOTEHIMAN TOCTAaBOK TMOOYHBIX MAlINH (KaKUE CTPaHbl);

- Bo3Mo’xHO 11 UMIIOpTO3aMelieHIe TOCTaBOK THOOYHBIX MAalllUH,
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HCCJIEAJOBAHHME JOCTYIIHO HE /11 BCEX 3AKA349YUKOB.
B CBA3U C YEM EI'0 COAEPKAHUE HE PABMEIIIEHO B OTKPbBITOM AOCTYIIE.
COAEPKAHHME UCC/IEAOBAHUA NPEAOCTABJIAETCA 110 3AIIPOCY.
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