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International Marketing Research Group LLC
AreHTCTBO MapKeTUHroBbIX VICC.Hen,OBaHMVI NPOMbILWIIeHHbIX PbIHKOB

PBIHOK ®0C®OPHbIX
YIOBPEHHWH 2020,
IMPOTHO3 2030

AHa/IMTHYeEeCKOe uccjieJoBaHHue

OTOT OTYET OB MOJATrOTOBIIEH MCKIIOUUTENBHO B 1eax nHpopmanuu. Conepikaimascs B HACTOSIIEM OoTdeTe WHPOpMAIHs
Obl1a 1oJTyYeHa 3 HICTOYHHUKOB, KOTOPBIE, [0 MHEHHUIO aHAINTHKOB, SBJISIIOTCS HAZEKHBIMH, OTHAKO HE TapaHTHUPYET TOUHOCTH
U TIOJIHOTBI MHGOpMAaIMK 1S JIF0OBIX 1enei. THpopManus, npencTaBieHHas B 3TOM OTYETe, He JIOJDKHA ObITh HCTOJIKOBaHa,
OpsSMO WM KOCBEHHO, Kak HMHQpOpMAalMs, cojepKamias pPEeKOMEHJIAIMU N0 WHBECTHULUSIM. Bce MHEHHS W OLICHKH,
coJiepKallfecs B HACTOSIIEM MaTepHaie, OTpaKaloT MHEHHE aBTOPOB, IOTy4YEHHBIX HA OCHOBAaHMM aHAIM3a HCTOUHUKOB Ha
JICHb MyOJMKAalMK U TOJIeKAT W3MEHEHUIO 0e3 MpeaynpexaeHus. AHAINTHKH HE HECYT OTBETCTBEHHOCTH 3a KaKHe-TH00
yOBITKH WM yliepO, BO3HUKIIKME B pe3yJbTaTe UCIOJIb30BaHMs JIF000I TpeThell CTOpOHON MH(pOpMAaIMu, cojepkalleiics B
HACTOSIIIIEM OTYETEe, BKIIIOYAsi OMYOJMKOBAaHHbIE MHEHHUS MJIH 3aKJIFOUEHHS, a TAK)KE 3 MMOCJIECTBUS, BHI3BAHHBIE HEIIOJIHOTON
npescTaBiaeHHoN nHopmanuy. MHpopManys, npejcTaBiIeHHast B HACTOSAIIEM OTYETe, ITOJIydeHa U3 OTKPBITHIX HCTOYHHKOB
(T.e. He sABIIIETCS KOMMEpPYECKOW TalHOH), MO0 MpepocTaBlieHa YIOMSHYTHIMH B OTYETE€ KOMITaHHUSAMH. JlomoHUTEIbHAS
uH(OpMaLMs MpPEAoCTaBIseTCs M0 3ampocy. JTOT JOKYMEHT WM JII00as ero 4acTh HE MOXKET pPaclpoCTpaHsAThes 0e3
MHCBMEHHOTO Pa3penIeH s aBTOPOB JINO0 THPAXKUPOBATHCS JTIOOBIME CrIoco0aMH. ABTOPCKOE MPaBo Ha JaHHOE HCCIIC0BaHUE
npuHaUIeKUT aHanutrkam International Marketing Research Group LLC (IMRG LLC).
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ONMWCAHME UCCJIEAOBAHHUA PBIHKA ®#OCPOPHBIX Y/ IOBPEHUI

Hacrosmee wuccrnenoBaHue TMOCBALIIEHO OMNHCAHMIO MHPOBOTO M POCCHIMCKOTO phIHKA
docdopHbIx ynoopenuit. MiccnenoBanue peiHka GochopHBIX yIoOpeHUl BKIIOYACT OMMMCAHNE UTOTOB
nokazateneit ¢ 2017 o menonubIil 2020 roa. B nccnenoBanuy Takyke MMEIOTCS TPOTHO3BI PHIHKA J10
2030 roma. MccnenoBanue riobaibHO pa3ziesieHo Ha Tpu paszzenia: OCHOBHBIC JaHHBIE 00 00BEKTE
uccaenaoBanusi, Mupooii pochopHbIx ynoopenuid u Poccuiickuii pochopHbIX ynoOpeHuid. 3aka3aTh
UCCIIEIOBAaHNE MOKHO KakK B LI€JI0M IO MUPOBOMY M POCCUHCKOMY phIHKaM (oc(hOpHBIX YAOOpEHHIA,
Tak M MO OTJAEIbHOCTU MO MHPOBOMY DPBIHKY (hochopHbIX ymoOpenuit minu Poccuiickomy phIHKY
(hochopHBIX YIOOPECHUI.

[lepBriii pa3aen colepKUT CIpaBOYHbIE JaHHbBIE O PhIHKE (pochopHbIX ynodpenuii. [IpuBeneno
ONMCaHWE MPOAYKIMH, KPaTKuii 0030p OCHOBHBIX TPYNIl MPOAYKIUH, OMHCAHUE CErMEHTOB W
HoMenkiarypa THB3/I unu HS, no koTopo¥i npon3BOAUTCS BHENTHSSI TOPTOBJIS 110 CTpaHaM MUpa.

Bropoii rnodanbHbIiA pa3aen MocBsAIeH MUPOBOMY PBIHKY GochopHbIX ynoOpenwuii. B nanaom
paszzesie UMEIOTCS OCHOBHBIE MOJIpa3felibl, XapaKTepu3yrolume MUPOBO (ocPOopHBIX yI0OpeHMIA:
aHaJIM3 MHUPOBBIX MPOAaX (HOCPOPHBIX YHOOpPEHHH MO CTpaHaM MOCTaBIIMKAM B JCHEKHOM U
HATypaJIbHOM BBIPQKEHUH, AaHAlM3 MHUPOBBIX Mpojax (ochopHbIX YIOOpPEeHH IO CTpaHaMm
MOKyNaTeasiM B HATypaJIbHOM M JE€HE)KHOM BBIpaXCHUHU. [IpoBEeNeH TakKe aHajdn3 MHPOBOTO
ToproBoro Oamanca peiHKa (pochopHbIX ynoOpeHHil mo crpaHam Mupa. B 1aHHOM paszfiene Takxke
MPUCYTCTBYET aHAJIN3 MHICKCOB IIEH 0 CTpaHaM Mupa. B pasaerne npoBeneHa omeHka o0bemMa mpoax
dbochopHBIX yA0OpeHUil Ha MUPOBOM PBIHKE U MPOTHO3 Mpojax U 1eH GocPOopHBIX YAOOpEeHUU 10
2030 roma. 3aBepmiaioT paszen JaHHBIE MO KOMIAHHSM, MOTEHIMAIbHBIM YYaCTHUKAM MHPOBOTO
pbiHKa QochopHBIX y1oOpeHui.

TpeTbst yacTh Hccae0BaHUs MOCBSIIEHA aHannu3y Poccuiickoro peiHka GochOpHBIX YI0OpEHHIA.
B pasnmene Takke MpHUCYTCTBYIOT OCHOBHBIE MOJpa3felibl, XapaKTEepHU3YIOIIWe NaHHBIA pPHIHOK. B
MIEPBYIO OYEpe/lb MPUBEICHO OMKMCAaHUE MPOAYKIMH B Poccuu, a Takxke MpOBEIeH aHAJIM3 OCHOBHBIX
MOCTABIIMKOB (Mpou3BoAUTENeH MO Hanuuuio). [lo Kaxaol KOMmaHWM MPECTaBICHO KpaTKoe
OIMCaHWe KOMITAHUH, PETHCTPAIMOHHBIE JaHHBIC, TAHHBIE IT0 OCHOBHBIM ITOKA3aTeNsIM (PMHAHCOBO-
XO3SIHCTBEHHON JEATEIbHOCTH W 1O HAJUYUIO TPEACTaBICHbl TEHJEPbl B KOTOPBIX Y4YacTBYET
KommaHus. Jlamee B HCCIEOBAHWW TPHUBEICHBI JAaHHBIC MO HMMIIOPTY M IKCIOPTY (HocopHBIX
ynoOpenuit mo Poccun. Yka3aHHble AaHHBIE NMPUBEACHBI MO CTpaHAM-KOHTpPareHTaMm, perdoHam-
KoHTpareHTaMm. [IpeacTaBieH CiucoK KOMITAHUI UMIIOPTEPOB U IKCIIOPTEPOB.

B ornensHOM paszene MpoaHaIM3MpPOBAHbI KOMIIAHUHM KPYIHBIE MOKymaTenu (GochopHBIX
yaoOpeHudd u  TOTeHUHaNbHble TmoTpeOutenu. I[lo  KaxIol  KOMIIAHMHM  TIPEICTaBIICHBI
pEerUcCTpaloOHHbIC TaHHBIC, ONTMCAHKE, TAHHBIE TI0 OCHOBHBIM MOKA3aTeNsIM ¥ IPUYUHA PACCMOTPEHUS
B YHUCJIE TIOTPEOUTEIICH.

B cnenyromem moapasiene mpuBeleH aHanu3 1eH (ocOpHBIX ynoOpeHMid, oreHKa o0bema
peiHKa QochopHbix ynobpenuit B Poccun. Pasznen mo Poccum pomosiHeH HpPOTrHO30M HMTOTOBBIX
nokasaresneil peiHKa (ocdopubix ynodpenuit 1o 2030 roma M anpecHBIMH CHUCKAMHM KOMITAHHIA,
YYaCTHUKOB PHIHKA.

HccnenoBanue peiHka (pochopHBIX ynoOpeHHil OyaeT Moie3H0 KOMITaHUSAM-TIPOU3BOUTEISIM
dochopHBIX ymoOpeHWH, WM KOMITAaHUSM, TUIAHHUPYIOIIUM HAYaTh MPOWU3BOJACTBO WA TOCTABKH
UMIIOPTHOM MpoayKIuu. KoMmanusM, CBSI3aHHBIM € IaHHBIM PBIHKOM, ITOCTaBIIMKaM 000pyI0BaHuS,
CBIPbs, MATEPHAJIOB U MOKyNaTeasiM (HocHOpHBIX yI00peHuil.

HccnenoBanue oTBevYaeT Ha CIIEIyIOININE BOIPOCHL:

- EcTb 11 cMBICT HHBECTUPOBATH HA PhIHKE (POCHOPHBIX YIOOPEHUH;

- EcTb 11 cMBICT HapanuBaTh MPOM3BOJICTBO HA PHIHKE;

- [lostBUnTMCH 1T HOBBIE TIOTpEOHUTENH (POCHOPHBIX yIOOPEHUH;
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HCCJIEJOBAHHME JOCTYIIHO HE /11 BCEX 3AKA349YUKOB.
B CBA3U C YEM EI'0 COAEPKAHUE HE PABMEIIIEHO B OTKPbBITOM AOCTYIIE.
COAEPKAHHME UCC/IEAOBAHUA NPEAOCTABJIAETCA 110 3AIIPOCY.
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