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International Marketing Research Group LLC
AreHTCTBO MapKeTUHIroBbIX VICCﬂe,D,OBaHVIVI NPOMbILWIIeHHbIX PbIHKOB

PbIHOK ®JIIOCOB JIIA
TPABJIEHUS 2020,
[IPOTHO3 2030

AHa/IMTHYeEeCKoOe uccjieJoBaHHue

OTOT OTYET OB MOJATrOTOBIICH MCKIIOUUTENBHO B 1eIx nHpopmanuu. Conepikammasics B HACTOSIIEM OoTdeTe WHPOpMAIHs
Obl1a 1oJTyYeHa 13 ICTOYHHUKOB, KOTOPBIE, 10 MHEHHUIO aHAINTHKOB, SBJISIIOTCS HAZEKHBIMH, OTHAKO HE TapaHTUPYET TOUHOCTH
U TIOJTHOTHI MH(pOPMAIUX IS JIF0OBIX 1eneil. IHpopManuys, npencTaBieHHas B 3TOM OT4eTe, He JIOJDKHA OBITh HCTOJIKOBaHa,
OpsIMO WM KOCBEHHO, Kak HMHQOpMAIMs, coepkamias pPEKOMEHJAlWd MO WHBECTHHUSAM. Bce MHEHHMS W OLEHKH,
COJIeprKalliecs] B HACTOSIIEM Marepuale, OTpaXKaloT MHEHHE aBTOPOB, MOJTYYCHHBIX HA OCHOBAaHMM aHAJIM3a HCTOYHUKOB HA
JIeHb IyOJMKAIMK U TIO/JIekKaT U3MEHEHHIO 0e3 NMpeaynpekaeHus. AHAINTHKA HE HECYT OTBETCTBEHHOCTH 3a KaKHe-TH00
yOBITKH WM yliepO, BO3HUKIIKME B pe3yJIbTaTe MCIOJIb30BaHMs JI000I TpeThell CTOpOHON MH(pOpMAalMu, cojepikalleiics B
HACTOSIIEM OTUYETe, BKIIOUas OMyOIMKOBaHHBIE MHEHHS MITH 3aKIIIOYCHHUS, a TAK)KE 3a TTOCIIEICTBHUS, BEI3BAHHbBIC HETIOITHOTOM
npezacTaBieHHoN nHbopMarn. MHbopMmanys, npecTaBleHHas B HACTOSIIEM OTUYETe, MOIydYeHa U3 OTKPHITHIX HCTOYHHKOB
(T.e. He sBIAETCS KOMMEpUYECKOW TaifHOIl), MO0 MpemocTaBieHa YHOMSHYTHIMH B OTY4eTe KOMIAHHUAMHM. JlOMOTHUTENbHAS
uH(OpMaLUs MPEAOCTaBISAETCS MO 3ampocy. DTOT AOKYMEHT WM JIt00as €ro 4acTh HE MOXKET pPaclpOCTpaHAThCs Oe3
MHCHMEHHOTO Pa3penieH s aBTOPOB JINO0 THPAKUPOBATHCS JTIOOBIME CrToco0amMH. ABTOPCKOE IPAaBO Ha JaHHOE HCCIIEI0BaHUE
npuHaUIeKUT aHanutrkam International Marketing Research Group LLC (IMRG LLC).
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OIMMCAHME UCCJIEAOBAHUA PBIHKA ®JII0COB AJi TPABJIEHUA

Hacrosiee uccrnenoBanue MOCBSILEHO OMHMCAHUIO MHUPOBOTO M POCCHUICKOTO PbIHKA (JIIOCOB
s TpaBneHus. McciemoBanue pbiHKA (DIIOCOB JUIS TpaBJICHUS BKIIIOYAET OMNHMCAHUE HTOTOB
nokazateneit ¢ 2017 o menonubIil 2020 roa. B nccnenoBanuy Takyke MMEIOTCS TPOTHO3BI PHIHKA J10
2030 roma. MccrnenoBanre riobaibHO pa3zenieHo Ha Tpu paszaena: OCHOBHBIC JNaHHBIE 00 00BEKTe
uccaenaoBanusi, MupoBoit (urrocoB jyuist TpaBiaeHust U Poccuiickuit uirocoB juisi TpaBiaeHUs. 3aKka3aTh
MCCIIEIOBAaHNE MOXKHO KaK B IIEJIOM 110 MUPOBOMY M POCCHHCKOMY phIHKaM ()JIFOCOB JJISl TPABIICHHUS,
TaKk U MO OTJEIbHOCTU MO MHUPOBOMY PBHIHKY (DJIFOCOB AJisi TpaBlieHUs WM PoccUiiCKOMY pBIHKY
(bIrOCOB /1715 TPaBIICHHUS.

[lepBrIii pa3aen colepKUT CIPABOYHBIE TaHHbIE O PhIHKE (IIIOCOB Uit TpaBieHus. [IpuBeneHo
ONHMCAaHUE NPOAYKLIMH, KpaTKUH 0030p OCHOBHBIX TpYII IPOAYKIHMH, ONHCAHHE CErMEHTOB U
HoMenkiarypa THB3/I unu HS, no koTopo¥i npon3BOAUTCS BHENTHSSI TOPTOBJIS 110 CTpaHaM MUpa.

Bropoii rino6anbHbIi pa3ien MOoCBsIIeH MUPOBOMY PBIHKY (IIFOCOB AJisi TpaBieHHs. B manHoM
paszjesie MMEIOTCS OCHOBHBIE MOJpa3zelibl, XapaKTepU3YIOIIe MHUPOBOW (IIIOCOB ISl TPaBJICHHUS:
aHaJIM3 MHUPOBBIX NPOAAX (IIIOCOB JJS TPABJICHUS IO CTPaHAM IIOCTABIIMKAM B JICHE)KHOM H
HATypaJIbHOM BBIPKEHUU, aHAIW3 MHPOBBIX MpoJax (GIIOCOB A TpaBJICHUA IO CTpaHaM
MOKYyTaTeasiM B HATypalbHOM M JEHEKHOM BbIpaxeHHH. [IpoBeieH Takke aHaiu3 MHPOBOIO
TOproBoro OamaHca pblHKa (DIIOCOB 7Sl TpaBJICHHs O CTpaHaM Mupa. B JaHHOM paszfiene Takke
MPUCYTCTBYET aHAJIN3 MHICKCOB IIEH 0 CTpaHaM Mupa. B pasaerne npoBeneHa omeHka o0bemMa mpoax
(barocoB I TpaBJIEHUS HA MUPOBOM PBIHKE U MPOTHO3 MPOJAaX M LeH (PIIOCOB AJs TPaBIEHUS 10
2030 roma. 3aBepmiaioT paszen JaHHBIE MO KOMIAHHSM, MOTEHIMAIbHBIM YYaCTHUKAM MHPOBOTO
pBIHKA (PIIFOCOB JJIs TPABJICHUS.

TpeTbst vacTh UccIeg0BaHMs OCBAICHA aHAMNU3y Poccuiickoro peIHKa (hIIrocoB 1Sl TpaBICHHUS.
B pasnmene Takke MpUCYTCTBYIOT OCHOBHBIE MOJAPA3/EINbl, XapaKTepPHU3YIOIIUE JaHHBIM pbIHOK. B
IIEPBYIO OUYepelb MPUBEICHO ONKCaHuE NMPOAYKIUU B Poccuu, a Takke NpoBEAEH aHAIu3 OCHOBHBIX
MOCTABIIMKOB (MpoM3BOAUTENCH MO Hanuuuio). [lo kakaoW KOMMaHWM MPEICTaBICHO KpaTKoe
ONMCaHNE KOMIIaHUM, PETUCTPALIMOHHbIE JJaHHBIE, JaHHbIE 10 OCHOBHBIM IOKa3aTessiM (pUHaHCOBO-
XO3MCTBEHHOW JEATEIbHOCTH M 1O HAJIWYUIO MPEACTABIEHBbl TEHJAEPhl B KOTOPBIX YYaCTBYET
KoMnaHus. Jlajgee B MccielOBaHUM MPUBEICHBI JaHHBIE MO HUMIIOPTY U AKCHOPTY (PIIIOCOB Jis
TpaBieHus no Poccun. YkazaHHble JaHHbIE NPUBEIAEHBI MO CTPAHAM-KOHTPAr€HTaM, PErMOHaAM-
KoHTpareHTaMm. [IpesncraBieH ciucok KOMIaHUI UMIIOPTEPOB U AKCIIOPTEPOB.

B otmenpHOM paznene mpoaHaTM3UPOBAaHBI KOMIIAHWU KPYIHBIE MOKymaTtenu (IocoB s
TpaBJICHUS U TOTEHIMaIbHbIe ToTpeOuTenu. [1o KaXk0i KOMITaHNUH MTPEICTaBICHbI PETUCTPALIMOHHBIE
JAaHHbIE, OINMCAHHE, JAHHBIE MO OCHOBHBIM I[IOKA3aTENsIM W TPUYMHA PACCMOTPEHHUS] B YHUCIE
norpeduTene.

B cnenytomem moapasiene mpHuBeleH aHaIU3 IeH (UIIOCOB JUIsl TPaBJEeHMs, OLEHKa o0bema
peiHKa (rocoB ans TpaBieHus B Poccuum. Paszgen mo Poccum 1omonHEH HPOrHO30M HMTOTOBBIX
nokasaresneil peiHKa (mrocoB ans TpamieHus a0 2030 roma u agpecHBIMH CHHCKAMU KOMIAHHM,
Y4aCTHUKOB PBIHKA.

HccnenoBanme peiHKa (QIIIOCOB ISl TpaBlIeHUsT OyJIEeT MOJIE3HO KOMITaHUSM-TIPOU3BOIUTEISM
¢barocoB Ui TpaBleHUS, WIM KOMIAHUSAM, IUIAHUPYIOIIMM HayaTh MPOU3BOJACTBO WIIM IOCTABKU
UMITOPTHOM npoaykiwu. KoMnaHusM, CBSI3aHHBIM C TaHHBIM PBIHKOM, ITOCTaBITHKaM 000pyA0OBaHMUS,
CBIPBSI, MATEPUAIIOB U MOKYHaTeNsIM (DIFOCOB ISl TPABICHUSI.

HccnenoBanue oTBeYaeT Ha ClIEAYIONINE BOPOCHI:

- EcTb 11 cMBICT MTHBECTHPOBATH HA PHIHKE (PIIFOCOB JIsI TPABICHUS,

- EcTb 511 cMBICT HapamuBaTh MPOU3BOJICTBO HA PHIHKE;

- [TosiBUnMCH T HOBBIE IOTPeOUTENH (PIIFOCOB AJIsI TPABICHUS,
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HCCJIEAOBAHHME JOCTYIIHO HE /11 BCEX 3AKA349YHUKOB.
B CBA3U C YEM EI'0 COAEPKAHUE HE PABMEIIIEHO B OTKPbBITOM AOCTYIIE.
COAEPKAHHME UCC/IEAOBAHUA NPEAOCTABJIAETCA 110 3AIIPOCY.
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