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International Marketing Research Group LL.C
AreHTCTBO MapKeTUHIroBbIX MCCﬂeAOBaHMﬁ NMPOMbILWIIEHHbIX PbIHKOB

PBIHOK ycJyr
3KCKaBallUU U
TPAHCIIOPTUPOBKHU
ropHomu maccel 2020,
nporuo3 2025

AHa/IMTH4YeCKoe uccjeaoBaHue - 1 atan

OTOT OTYET OBII MOJATrOTOBIECH MCKIIOUUTENBHO B Iesix nHpopMarmu. Conepikaiascs B HACTOSAIIEM OoTdeTe WHPOpMAIHs
Obl1a 1oJTy4eHa U3 HICTOYHUKOB, KOTOPBIE, [0 MHEHHUIO aHAINTHKOB, SBJISIIOTCS HAZIEKHBIMH, OJIHAKO HE TapaHTUPYET TOUHOCTH
1 TIOJTHOTHI MH(pOopMarin U1 To0bIx neneil. Madopmarius, npenctaBieHHas B 3TOM OTYeTe, HE IOJDKHA OBITh MCTOJIKOBAHA,
IpSAMO WM KOCBEHHO, KaK HWH(poOpMamus, colepkamas pEeKOMEHAAINH [0 WHBECTHUIMAM. Bce MHEHHS M OLEHKH,
CoJIep KaIiecs B HACTOSAIIEM MaTepHaie, OTpaKaloT MHEHHE aBTOPOB, IOTYYEHHBIX HA OCHOBAaHUM aHAIM3a MCTOYHUKOB Ha
JICHb ITyOJMKAaluK U TOJIS)KAT W3MEHEHUIO 0e3 MpeaynpexIeHus. AHAINTHKN HE HECYT OTBETCTBEHHOCTH 3a KaKHe-TH00
yOBITKH WM yIiepO, BOHUKIINE B Pe3yiIbTaTe MCIOJIB30BaHUS TIO00W TpeTheH CTOPOHOM WH(pOPMANNH, ColepKaleics B
HACTOSIIIIEM OTYETEe, BKIIIOYAsl OMYOJMKOBAaHHBIE MHEHHS MIIM 3aKJIIOUYEHHS, a TAK)KE 32 ITOCIIECTBUS, BBI3BAHHBIE HEMIOJIHOTON
npescTaBiaeHHoN nHopmanuy. MHpopManys, npejcTaBiIeHHast B HACTOAIIEM OTYETE, ITOJIydeHa W3 OTKPBITHIX HCTOYHHKOB
(T.e. He sABIISIETCS KOMMEpPYECKOW TalHOH), MO0 MpepocTaBlieHa YIOMSHYTHIMH B OTYETE€ KOMITaHHUAMH. JlomosHUTEIbHAS
uH(OpMaLMs MpEeAoCTaBIseTCs M0 3ampocy. OTOT JOKYMEHT WM JII00as ero 4acTh HE MOXKET pPaclpoCTpaHsAThes 0e3
MHCHMEHHOTO Pa3penieH s aBTOPOB JINO0 THPAKUPOBATHCS JTIOOBIME CrIoco0aMH. ABTOPCKOE IPAaBO Ha JaHHOE HCCIICI0BaHUE
npuHaUIeKUT aHanutrkam International Marketing Research Group LLC (IMRG LLC).
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OIIMCAHHUE UCCTIEAOBAHHUA PBIHKA YCJIYT 3KCKABALIUHU U TPAHCIIOPTUPOBKH

Hacrosimee wuccienoBaHne MOCBAIIEHO ONHWCAaHUIO  pPBIHKA  YCIYr JKCKaBallUd |
TPAHCIIOPTHPOBKH TOPHON Macchl. McciemoBanne mo3UIIMOHUPYETCSI Kak MepBbIi (CaMOCTOSITeIbHBIHN)
3Tan riao0anbHON PalbOoThI MO WCCIIENOBaHHUIO pbIHKA. VcciemoBaHue pbhIHKA YCIYr 3KCKaBallUU U
TPAHCIOPTHPOBKH TOPHOM Macchl BKIIOYAeT onmucaHue utoroB mokaszareneid ¢ 2017 mo 2019 rog.
OcHoBHbIe gaHHBIC TpeacTaBieHbl 3a 2019 roxa. MccnenoBanue rinobanbHO pa3iesieHO Ha HECKOJIBKO
pasnenoB: OCHOBHBIC JaHHbIE 00 OOBEKTE HCCICIOBAHUS, aHAIM3 WIPOKOB HA PBIHKE YCIYT
9KCKaBallMM U TPAaHCIOPTUPOBKU FOPHOM MacChl U MOCTAaBLIMKOB HA ppIHKE P®, aHanu3 ummnopra u
AKCIOPTA YCIYT SKCKABAIMKU U TPAHCIIOPTUPOBKH FOPHOM MACChHI, aHAJIM3 UMIIOPTHBIX 1IEH U aHAJIU3
KPYIIHBIX TOTpeOUTENeH.

[lepBbIit  pasnen COACPKUT CHPABOYHBIE JAHHBIE O PBIHKE YCIYr SKCKaBallMu U
TPaHCIIOPTUPOBKH rOpHOU Macchl. [IpuBeaeHo onucanue.

Bropoil pazgen mocBsieH aHaau3y IMOCTABIIMKOB YCIYT 9KCKaBaIllMd W TPAHCIOPTHUPOBKHU
ropHoit maccel B Poccuu. B 1aHHOM paszesie UMEOTCS OCHOBHBIE MOAPA3AEIIbI, XapaKTePU3YIOIINE
MIPOU3BOIUTENICH yCIYT SKCKABAIlMU U TPAHCIOPTUPOBKU TOPHOU MACCHI: PETUCTPAIIMOHHBIC TAHHBIE
KOMIIaHU, aHaJI13 TeH/IEPOB, B KOTOPBIX YYaCTBYIOT KOMIIAHUH, aHATH3 (DMHAHCOBO-XO03SIIICTBEHHBIX
pe3yIbTATOB JIEATEILHOCTH. B 4MCIO MOCTaBIIMKOB yCIYT SKCKaBallUM U TPAHCIIOPTHUPOBKH TOPHOU
Macchl 1 moctaBiukoB Bonuin: AQO "OI'K I'PVIIIT", OO0 «TexBOby», AO «A30T-B3PhbIBy», a Takxke
PN APYTHX KOMITAHWM.

TpeTbst yacTh UCCNENOBaHMs XapaKTepU3yeT OTpaciib NOTEHIMAJIbHBIX MOTpeOuTeneil ycuyr
9KCKaBAIlMK U TPAHCIIOPTUPOBKH FOPHOU Macchl. Beero B pasnene npoBeneH ananus 4 491 kommnanuu
OCHOBHBIE BHJIbl JI€ATEIBHOCTU KOTOpBIX BXoIAT B rpynnbsl OKBO/I: «qo0pya yrius» u «1o0bua
METAJUIMYECKHUX pyI». B ricciaeroBaHnM Kak MPOBEJCH aHAIN3 OTPACIH BLIEJIOM, TaK M MPEICTABIICH B
KoHIle uccnenoBanus agpecHsiii ciucok TOIT 1000 komnanuii NOTEHIMANBHBIX TOTPEOUTENEH.

YerBeprass yacTh uccieqoBaHus. Bcero B paszzgene moapoOHO paccMOTpPeHbl [/ KOMIaHHM
peanbHbIX moTpeduteneit 3a 2018 - 2019 roxel. Ilo kaxa0i KOMIAHUU NpPEICTaBIEHbl OMUCaHUE
KOMITaHWH, PETUCTPAIIMOHHBIE JJaHHBIE, TCHIEPHI IPY HATMYUH U aHAIN3 (PUHAHCOBO-XO03IHCTBEHHBIX
Pe3yIbTaTOB AESATEIBLHOCTH.

[IaTas yacTh Mccnea0BaHUs MOCBAIIEHA OLIEHKE M aHaJIM3y 00bEMOB PhIHKA YCIIYT SKCKaBalluu
U TPAaHCIIOPTUPOBKH TOPHOM Macchl B Poccnu B IEHEKHOM BBIpa)KEHHUH U ITPOTHO3Y €ro 1o 2025 roaa.
B mpornoze o6bema ppIHKa YCIyr 3KCKaBallUM M TPAHCIOPTUPOBKH TOPHOM Macchl yYUTHIBAETCA
MIPOTHO3 JIEATEIbHOCTU OCHOBHBIX KOMITAaHUM MOTpeOuTenei.

HccnenoBanune pelHKA yCIyr SKCKaBallUU U TPAHCIOPTUPOBKU TOPHOM Macchl OYJIET MOJIe3HO
KOMITAaHUSAM-TIOCTABIIMKAaM yCIyr 3KCKaBallUM U TPAHCIIOPTUPOBKU TOpPHON Macchl. Komnanusm,
CBSI3aHHBIM C JAHHBIM PBIHKOM, ITOCTaBIIMKaM O0OpYIOBaHUS, ChIpbs, MaTEpUaIOB U MOKYIMATEISIM
YCIIYT DKCKaBalluu U TPAHCIIOPTUPOBKU TOPHOU MACCHI.

®OPMATBI UCCJIEAOBAHUA
Pdf — qs yTenus u nevatu
Word — 11 KOmMpOBaHUS M PEIAKTHPOBAHHS
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COJIEP>KAHME MCCJIEAOBAHUS PBIHKA YCJYT 3KCKABALIMM U TPAHCIIOPTUPOBKU
TOPHOM MACCHI

1. CnpaBoyHble AaHHble
OnuncaHue ycnyr aKCKaBaLMmn 1 TPAHCMOPTUPOBKM FTOPHOM MaccChbl
OnucaHune NoTeHUMaNbHbIX OTpacnen notpebutenen

2. AHanU3 NOCTaBLUMKOB Ha pPbIHKE YCAYT 3KCKaBaL UM U TPAHCNOPTUPOBKM ropHOIi maccbl B Poccumn
Onarpamma 1 — 1oan KomnaHU-NOCTaBLMKOB Mo Bbipy4yke B Poccum B 2019 ., %

KomnaHua 1 - AO "OrK reynn"

PermcrpaumoHHble AaHHble, ONucaHue

AHanu3 HaANYMA TEHAEPOB KOMNAHUM

Tabnuua 1 — AHanus nokasatenent ®X komnaHuu 3a 2015 - 2019 r., Tbic.pyb.

KomnaHua 2 - OO0 «TexB3b»

PerncrpauvoHHble AaHHble, ONUCAHUE

AHanNM3 HaAMUKUA TeHAEPOB KOMMNAHUMU

Tabnuua 2 — AHanus nokasatenent ®XJ komnaHuu 3a 2015 - 2019 r., Tbic.pyb.

KomnaHua 3 - AO «A30T-B3PbIB»

PerncrpauvoHHble AaHHble, ONUcaHne

AHaNM3 HaAMUKUA TeHAEPOB KOMMNAHUMU

Tabnuua 3 — AHanus nokasatenent X KomnaHuu 3a 2015 - 2019 r., Tbic.pyb.

KomnaHua 4 - ...

PerncrpauuoHHble AaHHble, ONUCcaHue

AHaNM3 HaAMuUA TeHAEPOB KOMMAHUU

Tabnnua 4 — AHanu3 nokasatenen ®X/A komnaHmm 3a 2015 - 2019 r., Tbic.pyb.

KomnaHua 5 - ...

PerncrpaunoHHble AaHHblE, ONUCAHKUE

AHanu3 HannMuunA TeHAEPOB KOMMNAHUMU

Tabnnua 5 — AHanu3 nokasatenenn ®X/A komnaHmm 3a 2015 - 2019 r., Tbic.pyb.

KomnaHuAa 6 - ...

PernctpaunoHHble AaHHble, onNucaHune

AHaNM3 HaANYMA TeHAEPOB KOMMNAHUK

Tabnuua 6 — AHanu3 nokasatenent OX KomnaHuu 3a 2015 - 2019 r., Tbic.pyb.

KomnaHua 7 - ...

PernctpaunoHHble AaHHble, onNucaHune

AHaNM3 HaANYMA TeHAEPOB KOMMNAHUK

Tabnuua 7 — AHanu3 nokasatenen ®X KomnaHuu 3a 2015 - 2019 r., Tbic.pyb.

3. AHanus oTpacneii notTpebutenen ycnyr sKCKaBaumm U TPAHCNOPTUPOBKU FOPHO Macchl
Ouarpamma 2 — Jonu oTpacnei no aobbiye yraa u metannmyeckmx pya s 2019 rogy no Koanyectsy
AEeNCTBYIOWMX KOMMNAHUN, %

Tabnuua 8 — PelTUHT oTpacael no aobbive yraa n metannndeckux pya s 2018 - 2019 roay no
KO/NIMYeCcTBY KOMMNaHWUI, ea,
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Ouarpamma 3 — JJonu otpacnei no aobblye yras u metannmyeckmx pya s 2019 roay no sbipy4ke, %
Tabnnua 9 — PenTuUHT oTpacnelt no aobbive yraa n metanandeckux pya s 2018 - 2019 roay no
BbIpPy4Ke, TbiC.pyb.

Ouarpamma 4 — Jonu otpacnen no gobblye yraa u metannmyeckux pya s 2019 roay no
cebectonmoctu, %

Tabnnua 10 — PenTuHT oTpacsel no Aobbiye yraa n metanandeckux pya s 2018 - 2019 roay no
cebectoMmocTy, Tbic.pyb.

Ouarpamma 5 — Konmuectso KomnaHuii no gobbive yraa n metannndeckux pya s 2019 roay no
pernoHam, %

Tabnnua 11 — PENTUHT perMoHoB no Aobbiye yras u metannndeckux pya s 2018 - 2019 roay no
KONMYeCTBY KOMMaHUM, TbiC.pyb.

4. AHanu3 peanbHbIX NoTpebutene Ha pbiHKE YCAYr SKCKaBaLM U TPAHCMOPTUPOBKU FOPHOIA
maccbl B Poccuun
Ounarpamma 6 — PEMTUHT KOMNaHMX-NOKynaTenen no o6bemam 3akyna ycnyr 8 2017 —2020r., %

MoTtpebutens 1

PerncrpauvoHHble AaHHble, ONUcaHne

AHanNM3 HaAMUKUA TeHAEPOB KOMMNAHUMU

Tabaunuya 12 — AHanms nokasatenen X/ komnaHum 3a 2015 - 2019 r., Tbic.pyb.

MNoTtpebutens 2

PernctpaunoHHble aaHHble, onucaHune

AHaNM3 HaANMYMA TeHAEPOB KOMMNAHUK

Tabaunua 13 — AHanms nokasatenen X/ komnaHum 3a 2015 - 2019 r., Tbic.pyb.

MoTpebutens 3

PervcrtpauyoHHble AaHHble, ONUCcaHne

AHaNN3 HaNMUYMA TEHAEPOB KOMMAHNK

Tabnunua 14 — AHanms nokasatenen X/ KomnaHum 3a 2015 - 2019 r., Tbic.pyb.

MoTtpebutens 4

PermcrpaumoHHble AaHHble, ONUcaHue

AHanu3 HaMYMA TEHAEPOB KOMNAHUM

Tabnnua 15 — AHanus nokasatenen ®XJ komnaHuu 3a 2015 - 2019 r., Tbic.py6.

MNoTpebutens 5

PermcrpaumoHHble AaHHble, OnucaHue

AHanu3 HaNMYMA TEHAEPOB KOMNAHUM

Tabnnua 16 — AHanus nokasatenen ®XJ KomnaHuu 3a 2015 - 2019 r., Tbic.py6.

MNoTpebutens 6

PermcrpaumoHHble AaHHble, OnucaHue

AHanu3 HaMYMA TEHAEPOB KOMNAHUM

Tabnnua 17 — AHanus nokasatenen ®XJ komnaHum 3a 2015 - 2019 r., Tbic.py6.

MNoTtpebutens 7

PerncrtpaunoHHble AaHHble, ONUCAHME

AHaNN3 HaNMUYMA TEHAEPOB KOMMAHNUK

Tabnvua 18 — AHanus nokasaTenen ®XJ komnaHuu 3a 2015 - 2019 r., Tbic.py6.
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5. OueHKa o6bema pbiHKa yCayr 3KCKaBaLMu U TPAHCNOPTUPOBKU FOPHOU Maccbl, NporHos 2025
Tabnnua 19 — PacueTt o6bema pbiHKa PP ycnyr akcKaBaumMm M TPAHCNOPTUPOBKN FOPHOM MaccChl B
2015-2020 rogax, pyb.

Ouarpamma 7 — MNporHo3 o6bema pbiHKa YCAYr 3KCKaBaLum U TPAHCNOPTUPOBKU FOPHOM Macchbl 40
2025 roaa, pyb.

6. AgpecHble CNUCKKU KOMNAHUM
Tabnunua 20 — AgpecHble cnvcky TOM 1000 (no Bbipy4yKe) NOTeHLUMaNAbHbIX NOTPebuTene Ha pbiHKe
YCIYT 3KCKaBaLMM U TPAHCNOPTUMPOBKM FOPHOM macchl (Bcero 4 496 komnanuin)!

1 BosamoxHO npegoctasneHmne 6asbl 4 496 komnaHwuii B Excel
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NPOMMA

HEOMNEPUEODE OGLEHEHNE

CBHUJIETEJILCTBO

Beizago: INTERNATIONAL MARKETING RESEARCH GROUPLLC
B JHIe VOpaBasomero agaaaTaxka AT

Tomgapoea I'eopras Baaaamuapoenga

Hactosmmy. HO "Acconramnus [Tpomenmerasx Mapkeronoroe” (IIPOMMAP)
noxareepxaet, 710 INTERNATIONAL MARKETING RESEARCH GROUP LLC (B 1Hme
ympassromero aHamTHKA U1 I'orgapora ['eoprus BnammvmporHta)

1. CooTBeTCcTBYET TPeOOBAHHAM, YCTAHOBIEHHEIM JaCcThI0 / CTaThH 3 PeneparbHOro 3akoHa
or 18.07.2011 Ne 223-®3 «O 3aKymKax TOBapoOB, PadOT. YCIYT OTAEIBHBIMH BHIAMH
FOPHIHYECKHX JHIDY,

CooTBeTcTBYeT TpeOOBAHHAM, YCTAHOBIEHHBIM cTaTheH 31 degepampHOro 3akKoHa OT

05.04.2013 N 44-®3 "O KOHTPAKTHOH CHCTeMe B chepe 3aKVIIOK TOBapOB, paboT. YCIyT A1

obecnedeHRd TOCYJAPCTBEHHEIX H MYHHEIHIIATHHBIX HY AT .

3. Bxogut B TOII 5 MapKeTHHTOBEIX areHTCTB PoccHH mo cocTofHHK0 Ha 2020 rox cornmacHo
pefitTHETy. chopmupoBanHOMYy HO "Accommammua IIpoMeimrreHHEIX Mapkeromoroe”
(TIPOMMAP)

4. AxxpeZHTOBaH B KadueCTBe SKCIOPTHOTO cepBHCHoro mapTHepa AQO «PoccHACKHH
SKCIOPTHBIH LEHTP» MO YCIVTAM: MAPKENNIHZ06BIe UCCTe008aHIA (OYEHKA 3aDYOeHCHBIX
DHIHKOE),

5. SlBngercd (HHAHCOBO VCTOHYHBOH H CTA0OHIBHO pa3BHBAOMIEHCA OpraHH3AIHEH.
MOAAePAKHBAIOMEH BEICOKHE CTAHAAPTHI PabOTEL;

6. JAenaerca gericTeHTETRHEIM WwieHOM, HO "Acconmanns [TpoMermuieREsx MapkeTooros”
(TTPOMMAP)

7. CoorBeTcTBYeT TPeOOBAaHHAM, MpegpABIIeMBIM K wIeHaM. HO  "Accommamus
Ipovemmrerasx Mapketomnoros" (TIPOMMAP)

t2

JercTBHTENEHO Jo: 17.10.2022
Perucrpausonssn HoMep: FOJIRU6679083600
Hata peracrpanen: 17.10.2019

Cepruduxamonnni coeer [[POMMAP

Ierpos HM. — ﬁ% é/j _ Nitiins
I'onuapos I'.B. 7 HEKOMNEPYECKE

L
Metpop AB,_  JoBperlel
Apakveen BA, et B
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