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AreHTCTBO MapKeTUHIroBbIX VICCﬂe,D,OBaHVIVI NPOMbILWIIeHHbIX PbIHKOB

PbIHOR AN3EJ/IbHbIX
ABUI'ATEJIEHN 2020,
[IPOI'HO3 2025

AHa/IMTHYeEeCKoOe uccjeJoBaHHue

OTOT OTYET OB MOJATrOTOBIICH MCKIIOUUTENBHO B 1eIx nHpopmanuu. Conepikammasics B HACTOSIIEM OoTdeTe WHPOpMAIHs
Obl1a 1oJTyYeHa 13 ICTOYHHUKOB, KOTOPBIE, 10 MHEHHUIO aHAINTHKOB, SBJISIIOTCS HAZEKHBIMH, OTHAKO HE TapaHTUPYET TOUHOCTH
U TIOJTHOTHI MH(pOPMAIUX IS JIF0OBIX 1eneil. IHpopManuys, npencTaBieHHas B 3TOM OT4eTe, He JIOJDKHA OBITh HCTOJIKOBaHa,
OpsSMO WM KOCBEHHO, Kak MH(pOpMAalMs, cojepKamias pPEKOMEHJIAIMH N0 WHBECTHULUSIM. Bce MHEHHS W OLICHKH,
coJiepKallfecs B HACTOSIIEM MaTepHaie, OTpaKaloT MHEHHE aBTOPOB, MOJTy4YEHHBIX HA OCHOBAaHMM aHAIM3a HCTOUHUKOB Ha
JICHb IyOJMKAalUK U TOJIeKAT W3MEHEHUIO 0e3 MpeaynpexIeHus. AHAINTHKN He HECYT OTBETCTBEHHOCTH 3a KaKHe-TH00
yOBITKH WM yliepO, BO3HUKIIKME B pe3yJIbTaTe MCIOJIb30BaHMs JI000I TpeThell CTOpOHON MH(pOpMAalMu, cojepikalleiics B
HACTOSIIEM OTUYETe, BKIIOUas OMyOIMKOBaHHBIE MHEHHS MITH 3aKIIIOYCHHUS, a TAK)KE 3a TTOCIIEICTBHUS, BEI3BAHHbBIC HETIOITHOTOM
npezacTaBieHHoN nHbopMarn. MHbopMmanys, npecTaBleHHas B HACTOSIIEM OTUYETe, MOIydYeHa U3 OTKPHITHIX HCTOYHHKOB
(T.e. He sABIISIETCS KOMMEpPYECKOW TalHOH), MO0 MpepocTaBlieHa YIOMSHYTHIMH B OTYETE€ KOMITaHHUSAMH. JlomoHUTEIbHAS
uH(OpMaLUs MpEAoCTaBIseTCsS M0 3ampocy. DTOT JOKYMEHT WM JII00as ero 4acTh HE MOXKET pPaclpoCTpaHsAThes 0e3
MHCHMEHHOTO Pa3penieH s aBTOPOB JINO0 THPAKUPOBATHCS JTIOOBIME CrToco0amMH. ABTOPCKOE IPAaBO Ha JaHHOE HCCIIEI0BaHUE
npuHaUIeKUT aHanutrkam International Marketing Research Group LLC (IMRG LLC).
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OINMCAHME UCCJIEAOBAHMUS PbIHKA JU3EJ/IbHBIX IBUTATEJIEN

Hacrosimiee nccnenoBanue MOCBSIIEHO ONMUCAHUIO MUPOBOTO M POCCUIMCKOTO PhIHKA U3EIbHBIX
neurateneil. MicciaenoBanue pplHKa TU3EIbHBIX IBUTATEICH BKIIOYAET OMMCAHUE UTOTOB MOKa3aTesei
¢ 2017 mo menomuerit 2020 roa. B uccnenoBanum Takke UMEIOTCS TPOTHO3BI pbiHKa 10 2025 ropa.
Hccnenoanue rnodansHO pa3aencHo Ha Tpu pasjena: OCHOBHBIC TaHHBIE 00 00BEKTE UCCIICAOBAHNUS,
MupoBoil PHIHOK JU3EIbHBIX JABUTaTesed U POCCMICKUN pBIHOK AU3EJIbHBIX JABUTrATEICH. 3aKkazaTh
HCCIIE0BAaHUE MOXKHO KaK B LIEJIOM [0 MUPOBOMY U POCCHUICKOMY PBIHKaM JM3EIbHBIX JBUTATENECH,
TaK M IO OTACJIBHOCTH MO MHUPOBOMY PBIHKY JHM3EIbHBIX JABUTaTened win Poccuiickomy pBIHKY
JIA3CIIBHBIX JIBUTATCIICH.

[TepBrlii pa3zen coaepKUT CIpPaBOYHBIE JAHHBIE O PBIHKE TU3EIbHBIX JBUrarenei. [IpuseneHo
OMHUCaHUE MPOJIYKIHU, KPAaTKUH 0030p OCHOBHBIX TPYII MPOAYKIIMH, OMHCAHUE CETMEHTOB M
HoMmenkiarypa THBO/I unu HS, no koTopoi npon3BOAUTCA BHEUIHSSI TOPTOBJIS 110 CTpaHaM MUpa.

Bropoii rinobanbHbIi pa3ien NOCBALIeH MEPOBOMY PBIHKY JTU3€IbHBIX JBUTaTeNnell. B nanHOM
paszziene HMEITCS OCHOBHBIE TMOAPA3JEibl, XapaKTepU3YIOIIUE MHUPOBOM PBIHOK JAU3EJIbHBIX
JBUTATEJICH: aHadu3 MHUPOBBIX MPOAAXK JAM3EIBHBIX JBHUTaTeleld MO CTpaHaM IIOCTaBIIMKaM B
JICHEKHOM M HATypaJlbHOM BBIPAKEHHUM, aHAJIM3 MHUPOBBIX MPOAAXK AMU3EIbHBIX JBUraTeied Mo
CTpaHaM IMOKYIaTeJsIM B HATypaJIbHOM M JICHEKHOM BhIpaxkeHuU. [IpoBeieH Takke aHaIN3 MUPOBOTO
TOProBOrO OajaHca phIHKA JH3ENIbHBIX JABUTATENICH MO CTpaHaM MHUpa. B maHHOM pasnerne Takke
MPUCYTCTBYET aHAIN3 MHICKCOB IIEH 110 CTpaHaM Mupa. B pa3zerne nmpoBeneHa orieHKa 00bemMa mpoaak
JU3EIIbHBIX ABUTATENICH HAa MUPOBOM PBIHKE M ITPOTHO3 MPOaXK U IIEH TN3eNIbHBIX ABUTaTeNnei 10 2025
rojia. 3aBepIiaroT paszie] JaHHbIE N0 KOMIAHUAM, TOTCHIIMAIBHBIM YYaCTHUKAM MHPOBOTO PBIHKA
JIM3EIbHBIX IBUTATEIICH.

TpeTps yacTh UCCIECIOBaHUS OCBAILICHA aHAIN3Y POCCUICKOTO phIHKA JU3EIIbHBIX JBUTATEIICH.
B paznene Takke mpHCYTCTBYIOT OCHOBHBIE NOJPA3JEIbl, XapaKTEPU3YIOUINE JaHHbIA pPHIHOK. B
MIEPBYIO OUYepe/ib MPUBEICHO ONMMCaHue MpoayKiuu B Poccun, a Takke pOBEIeH aHAIN3 OCHOBHBIX
MTOCTABIIMKOB (ITPOM3BOAMTENICH IO HaIMuuio). [1o KaxaoW KOMITAaHWM MPEACTABICHO KpPaTKOe
OMHMCaHUEe KOMIIAHWUHU, PETUCTPAIIMOHHBIC JaHHBIC, JaHHBIC 110 OCHOBHBIM TOKa3aTessiM (PMHAHCOBO-
XO3MCTBEHHOW JEATEIbHOCTH M 1O HAJIWYUIO MPEACTABIEHBbl TEHJAEPhl B KOTOPBIX YYaCTBYET
KoMmmanus. Jlamee B WCCIENOBaHUM TPUBEICHBI JaHHBIE MO HMIOPTY M SKCHOPTY IU3EITHHBIX
nsuratene mo Poccun. Yka3zaHHbIE JaHHBIE NMPUBEJIEHBI 10 CTPAHAM-KOHTPAreHTaM, peruoHam-
KoHTpareHTam. [IpencraBieH CriucoKk KOMIaHU UMIIOPTEPOB U DKCIIOPTEPOB

B cnenyromiem moapaszaene mpuBeNeH aHANW3 LIEH JU3EIbHBIX JIBUTaTelled, olleHKa oO0beMa
pbIHKa Iu3enbHbIX ABurateneid B Poccuum. Pazmen mo Poccuu JOMOJIHEH MPOTHO30M HMTOTOBBIX
MoKasaresie pblHKa Au3enbHbIX aurateneid a0 2025 roga u aJpecHBIMU CIHCKaMH KOMIAHHM,
YYaCTHUKOB PBIHKA.

HccnenoBanmne pbrlHKa JU3EIBHBIX JBUTaTeNell Oy/eT MOJe3HO KOMMAHUSM-TIPOU3BOIUTENSIM
JU3ENIbHBIX JIBUTATENIeH, WM KOMIAHUAM, IUJIAHUPYIOIMIMM HAdaTh MPOW3BOJICTBO WIIM TOCTABKH
UMIIOPTHOU MpoayKiuu. KoMIaHusiM, CBSI3aHHBIM C JJAHHBIM PBHIHKOM, MTOCTABIIMKaM 000PYIOBaHUS,
CBIPbSI, MATEPUAJIOB | MOKYIATEISIM TU3EJIbHBIX JIBUTATEIICH.
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COAEPKAHHUE UCC/TIEAOBAHUA NPEAOCTABJIAETCA 110 3AIIPOCY!
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