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AHa/IMTHYeEeCKoOe uccjeJoBaHHue

OTOT OTYeT OB MMOJATrOTOBICH MCKIIOUUTENBHO B 1eiax nHpopmanuu. Conepikaliascs B HACTOSIIEM OoT4eTe WHpOpMAaIHs
6I>IJ'Ia IMOoJIydyeHa U3 ICTOYHHUKOB, KOTOPbLIC, IT0O MHCHUIO aHAJIUTUKOB, ABJIAIOTCA HAACKHBIMH, OAHAKO HE TapaHTUPYET TOUYHOCTH
U TIOJIHOTBI MHGOpMaIMK st JIF0ObIX 1enei. THpopManus, npencTaBieHHas B 3TOM OTYETe, He JIOJDKHA ObITh HCTOJIKOBaHa,
psIMO WA KOCBEHHO, Kak I/IH(bopMaLu/m, coieprkalias pPEeKOMEHJAllMM 10 HWHBECTHLMSAM. Bce MHEHUS U OIEHKH,
COoACpIKAIUECs B HACTOAILIICM MATEpUaIC, OTPAKAKOT MHCHHUE aBTOPOB, IMOJTYYCHHbBIX HAa OCHOBAHUHN dHAJIN3a UCTOYHUKOB Ha
JCHb Hy6J'II/IKaL[I/II/I Hu noajaexar U3MCHCHUIO 0e3 NpeaAynpeKACHUA. AHaJINTHKHA HE HECYT OTBETCTBCHHOCTH 3a Kakue-JImobo
YOBITKH WIH yIIepO, BOSHUKIINE B PE3yJIbTaTe HCIOIB30BAHUS JIIOOOW TPEeTheH CTOPOHOW WH(POPMAILIUH, COIEpKaIIeiHcs B
HaCTOAIIEM OTUCTEC, BKIIOYas 0Hy6J’II/IKOBaHHHe MHCHMUA HUJIHU 3aK/IIOYCHU, a TAKXKE 3a IOCIICACTBUSA, BBI3BBAHHBIC HETIOJIHOTOH
HpeZ[CTaBJ'IeHHOﬁ I/IH(I)OpMaLII/II/I. I/IH(i)OpMaI_[I/Iﬂ, OpeAcCTaBJICHHAA B HACTOALIEM OTYETEC, MOJYUCHA U3 OTKPBITBIX HCTOYHUKOB
(T.e. HE ABJIICTCA KOMMep‘IeCKOﬁ TaﬁHOﬁ), 1100 MNpeaoCTaBjcHa YHOMAHYTBIMU B OTUCTEC KOMIIAHUSIMMU. Z[OHOJ'IHI/ITGJILH&)I
MHQOPMAIIUS TPEIOCTABIIETCS 1O 3ampocy. JTOT JOKYMEHT WM JI00as ero 4acTh HE MOXET PaclpOCTpaHAThCS 0e3
MHCEMEHHOTO pa3penieHns] aBTOPOB JIHO0 THPAXKUPOBATHCA JIIOOBIMHU crioco0amu. ABTOPCKOE ITPaBo Ha JaHHOE HUCCIIEI0OBaHHE
npuHaIekuT anaauTrkam International Marketing Research Group LLC (IMRG LLC).
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OIMMCAHME UCCJIEAOBAHUA PBIHKA HEMEHTA T'MIPABJIMYECKOTI'O

Hacrosiee uccnenoBanue MocBAIIeHO OMMCAHUIO MUPOBOTO M POCCUHCKOTO pPhIHKA IIEMEHTa
ruapasinueckoro. MccnenoBanue pblHKa IIEMEHTA THIPABINYECKOTO BKJIIOYACT OMHUCAHME UTOTOB
nokazateneit ¢ 2017 o menonubIil 2020 roa. B nccnenoBanuy Takyke MMEIOTCS TPOTHO3BI PHIHKA J10
2030 roma. MccnenoBanue riobaibHO pa3ziesieHo Ha Tpu paszzenia: OCHOBHBIC JaHHBIE 00 00BEKTE
uccienoBanus, MupoBoil 1leMeHTa TUApaBIudYeckoro U Poccuiickuii 1leMeHTa THUIPaBINYECKOTO.
3akazaTh HUCCJIEIOBAHME MOXXHO KaK B IE€JIOM [0 MHUPOBOMY M POCCHICKOMY pBhIHKaM II€MEHTa
TUIPaBIMYECKOT0, TaK U MO OTAEIHHOCTU [0 MUPOBOMY PBIHKY I[EMEHTa THIPABIMYECKOTO WIIU
Poccuiickomy peIHKY IEMEHTA TUAPABINYECKOTO.

[lepBBiii pa3nen COAEPKUT CHPABOUYHBIE JAHHBIE O PBIHKE I[EMEHTa TUAPaBIUYECKOroO.
[IpuBeneno omnucaHue MNPOAYKLIHMH, KpPaTKU 0030p OCHOBHBIX TpPYII MPOAYKIUH, OIMUCAHUE
cerMeHTOB U HoMeHKJarypa THBOJ[ nnu HS, mo koTopoli mpou3BOAUTCS BHEUIHSS TOPTOBIIS IO
CTpaHaM MHpA.

Bropoit rnobanbHbIl pa3ien MOCBSIIEH MHPOBOMY PBIHKY IIEMEHTa THJpaBinyeckoro. B
JAHHOM pas3fielie MMEIOTCS OCHOBHBIC TOJPA3Jeiibl, XapakTEepPU3YIOIMEe MHUPOBOM IIEMEHTa
THIPaBIMYECKOT0: aHAJIU3 MUPOBBIX MPOIAXK IEMEHTA TUAPABINYECKOr0 M0 CTPaHaM IMOCTABIIMKaM B
JICHEKHOM U HATypajbHOM BBIPAXKEHUH, aHAIN3 MHUPOBBIX MPOJAX LIEMEHTA THUAPABIUYECKOTO IO
CTpaHaM MOKyIaTelsIM B HATYpaJlbHOM U JICHEKHOM BbIpaxxeHHH. [IpoBeneH Takke aHalu3 MUPOBOTO
TOProBoOro OajaHca phIHKA IIEMEHTA THIPABINYECKOTO MO CTpaHaM MHUpa. B JaHHOM pasnene Takxke
MIPUCYTCTBYET aHAJIN3 UHICKCOB IIEH M0 CTpaHaMm Mupa. B pa3zaene nmposeneHa orieHka o0bemMa mpoaak
LIEMEHTAa TUAPABINYECKOT0 HA MUPOBOM PBIHKE M MPOTHO3 MPOJAXK U IIEH IIEMEHTA TUIPABINYECKOTO
no 2030 roga. 3aBepiiaroT pa3zell JaHHbIC 0 KOMIIAHUSAM, MOTEHIIMAIBHBIM YYaCTHHKAM MHUPOBOTO
PBIHKA [IEMEHTA THAPABINYECKOTO.

Tperbss uacTh wHcclenoBaHUS TMOCBAlIeHa aHaiu3y Poccuiickoro pelHKa —II€MEHTa
ruapaBiIndeckoro. B pasznene Takxke NMPUCYTCTBYIOT OCHOBHBIC MOAPA3ICIHbI, XapaKTEPU3YIOIINE
JTaHHBIA PHIHOK. B mepByro odyepeapr mpuBeIeHO OMMCaHKUE MPOAYKIMU B Poccuu, a Takke mpoBeeH
aHAJIM3 OCHOBHBIX IOCTaBIIUKOB (MpoM3BOAUTENEeH 10 Hanmmuuio). [lo Kaxmgol KoMImaHuu
MPEACTABICHO KPAaTKOE ONMUCAHWE KOMIIAHWHU, PETrHUCTPALMOHHBIE JIaHHbBIE, JTAHHBIE 10 OCHOBHBIM
MoKazaTessiM (PMHAHCOBO-XO3IMCTBEHHOM AEATENHHOCTH M 110 HAJTUYHIO MPEICTABICHBI TEHICPHI B
KOTOPBIX YYaCTBYET KOMIaHus. [[anee B ucciie10BaHUM NPUBEICHBI JAHHBIE [0 UMIIOPTY U 3KCIOPTY
[IEMEHTAa TUJIpaBINYECKOTO 1Mo Poccun. Yka3aHHbIe TaHHBIC MPUBEICHBI MO0 CTPAaHAM-KOHTPAreHTaM,
pernoHaM-KoHTpareHTaM. [IpencraBiieH cliucok KOMIaHUN UMIIOPTEPOB U IKCIIOPTEPOB.

B ornensHOM pazjiene mpoaHATM3UPOBAHBI KOMITAHMHM KPYITHBIE TIOKYMATENd I[EMEHTa
THIPABIMYECKOTO M TMOTEHIMalbHble MoTpedutenu. I[lo KaxaoW KOMMAHWHM MPEICTaBICHBI
pPEruCTpallMOHHbIE TaHHBIC, OTIMCAHKE, JAHHBIC IO OCHOBHBIM IMOKA3aTENsIM U MPUYHNHA PACCMOTPEHHS
B YHCIIe TOTpeOUTEeNeH.

B cnenyromem noapaszaene mpuBeAeH aHaIU3 IIEH [IEMEHTa TUIPaBINYECKOro, OIleHKa o0bema
pBhIHKA IIeMeHTa TrujapaBiudeckoro B Poccuu. Pa3znen mo Poccum 0mosiHEH MPOTHO30M MTOTOBBIX
MoKasaresie pelHKa IeMeHTa ruapaindeckoro A0 2030 roga u apecHBIMU CITUCKAMU KOMIIAHHH,
YYaCTHUKOB PBIHKA.

UccnenoBanme  ppIHKAa  1[EMEHTA  TUJPABIMYECKOTO  OyAeT TMOJE3HO  KOMIAHUSM-
MPOW3BOIUTEISIM  [IEMEHTa THAPABIWYECKOTO, WJIM KOMITAHMSIM, IUIAHUPYIOIMIUM  HAvaTh
MIPOU3BOJICTBO MJIU MOCTAaBKM MUMIIOPTHOM MpOoayKiuu. KoMnaHusaM, CBA3aHHBIM C JJAHHBIM PBIHKOM,
MOCTAaBITUKAM 000pYIOBaHUS, CHIPhS, MATEPHAIOB U MOKYIATESIM IIEMEHTA THAPABINYECKOTO.

HccnenoBanue oTBeYaeT HA CAEAYIOIINE BOIIPOCHI:

- EcTb 1 cMBICIT MHBECTHPOBATH HA PHIHKE [IEMEHTA THAPABIMYECKOTO;

- EcTb i1 cMbICI HapauBaTh MPOU3BOJCTBO Ha PHIHKE;

- [losiBUHCH JT1 HOBBIE IOTPEOUTENH IIEMEHTA THIPABINIECKOTO;
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HCCJIEAJOBAHHME JOCTYIIHO HE /11 BCEX 3AKA349YUKOB.
B CBA3U C YEM EI'0 COAEPKAHUE HE PABMEIIIEHO B OTKPbBITOM AOCTYIIE.
COAEPKAHHME UCC/IEAOBAHUA NPEAOCTABJIAETCA 110 3AIIPOCY.
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