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International Marketing Research Group LLC
AreHTCTBO MapKeTUHIroBbIX UCCNeA0BaHUIA MPOMBbILLNIEHHbIX PbIHKOB

PbIHOK BUTYMA
HEPTAHOI'O 2020,
[TIPOI'HO3 2030

AHa/IMTHYeEeCKOe uccjieJoBaHHue

OTOT OTYET OB MOJATrOTOBIIEH MCKIIOUUTENBHO B 1eax nHpopmanuu. Conepikaimascs B HACTOSIIEM OoTdeTe WHPOpMAIHs
Obl1a 1oJTyYeHa 3 HICTOYHHUKOB, KOTOPBIE, [0 MHEHHUIO aHAINTHKOB, SBJISIIOTCS HAZEKHBIMH, OTHAKO HE TapaHTHUPYET TOUHOCTH
U TIOJIHOTBI MHGOpMAaIMK 1S JIF0OBIX 1enei. THpopManus, npencTaBieHHas B 3TOM OTYETe, He JIOJDKHA ObITh HCTOJIKOBaHa,
OpsSMO WM KOCBEHHO, Kak HMHQpOpMAalMs, cojepKamias pPEeKOMEHJIAIMU N0 WHBECTHULUSIM. Bce MHEHHS W OLICHKH,
coJiepKallfecs B HACTOSIIEM MaTepHaie, OTpaKaloT MHEHHE aBTOPOB, IOTy4YEHHBIX HA OCHOBAaHMM aHAIM3a HCTOUHUKOB Ha
JICHb MyOJMKAalMK U TOJIeKAT W3MEHEHUIO 0e3 MpeaynpexaeHus. AHAINTHKH HE HECYT OTBETCTBEHHOCTH 3a KaKHe-TH00
yOBITKH WM yliepO, BO3HUKIIKME B pe3yJbTaTe UCIOJIb30BaHMs JIF000I TpeThell CTOpOHON MH(pOpMAaIMu, cojepkalleiics B
HACTOSIIIIEM OTYETEe, BKIIIOYAsi OMYOJMKOBAaHHbIE MHEHHUS MJIH 3aKJIFOUEHHS, a TAK)KE 3 MMOCJIECTBUS, BHI3BAHHBIE HEIIOJIHOTON
npescTaBiaeHHoN nHopmanuy. MHpopManys, npejcTaBiIeHHast B HACTOSAIIEM OTYETe, ITOJIydeHa U3 OTKPBITHIX HCTOYHHKOB
(T.e. He sABIIIETCS KOMMEpPYECKOW TalHOH), MO0 MpepocTaBlieHa YIOMSHYTHIMH B OTYETE€ KOMITaHHUSAMH. JlomoHUTEIbHAS
uH(OpMaLMs MpPEAoCTaBIseTCs M0 3ampocy. JTOT JOKYMEHT WM JII00as ero 4acTh HE MOXKET pPaclpoCTpaHsAThes 0e3
MHCBMEHHOTO Pa3penIeH s aBTOPOB JINO0 THPAXKUPOBATHCS JTIOOBIME CrIoco0aMH. ABTOPCKOE MPaBo Ha JaHHOE HCCIIC0BaHUE
npuHaUIeKUT aHanutrkam International Marketing Research Group LLC (IMRG LLC).
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OINNUCAHUE UCCJIEAOBAHHUA PBIHKA BUTYMA HE®TAHOI'O

Hacrosiee nccrnenoBaHue MOCBSIEHO OMMCAHUI0 MUPOBOTO U POCCUICKOIO phIHKa OMTyma
HedTsHOTO. MccnenoBanue pblHKa OMTyMa HE(TSIHOTO BKIIIOYAET OMMCAHHWE UTOTOB IMOKa3aTeleH ¢
2017 mo uenonneid 2020 rox. B uccnemoBanuu Takke uMeroTcsl mMporHo3bl peiHka a0 2030 roga.
HccnenoBanue riiodansHO pa3aeneHo Ha Tpu pasjaena: OCHOBHBIC TaHHBIE 00 00BEKTE UCCIICIOBAHMS,
Mupogoii 6utyma HedTsiHOTO U Poccuiickuii OuTymMa He(TIHOTO. 3aKa3aTh UCCIIETOBAHIE MOKHO KaK
B IIEJIOM 110 MHPOBOMY U POCCHHMCKOMY pPBIHKaM OWTyMa HE(TSHOTO, TaK U IO OTIEIBHOCTU MO
MHUpPOBOMY pBIHKY OuTyMa HeTssHOro ninu Poccuiickomy pelHKY OuTyMa HETAHOTO.

[epBbIif pazzen comep)KUT CHpaBOYHBIE NaHHBIE O phIHKE OuTymMa HedrsHoro. IlpuBeneno
ONMCaHWE NPOAYKLHMH, KpPaTKuid 0030p OCHOBHBIX TpYNI HPOAYKIHH, ONHCAHUE CEIMEHTOB M
HoMmeHknarypa THBO/I unu HS, o koTopoiil npon3BoANUTCS BHELIHSSI TOProOBIIs 110 CTpaHaM MHpa.

Bropoii rinobanpHbIil pa3zen MOCBSIIEH MUPOBOMY PbIHKY OuTyma HedTsHOro. B nanHom
paszesne UMEI0TCs OCHOBHBIE MOPA3/IEIbl, XapaKTePU3YIOIINe MUPOBOM OUTyMa HE(TSIHOTO: aHAIN3
MHUPOBBIX NpOJaX OuTyMa He(TAHOro IO CTpaHaM IOCTAaBIIMKAM B JICHE)KHOM M HaTYpajJbHOM
BBIPAXEHUH, aHAJIU3 MUPOBBIX MTPOJaXX OMTYyMa HE(PTSHOIO MO CTpaHaM MOKYIATeNsM B HaTypalbHOM
U JICHeKHOM BbIpakeHuu. IIpoBeneH Takxke aHaau3 MUPOBOrO TOProBOro OajlaHca phIHKA OUTyMma
He(TSIHOTO MO CTpaHaM MHpa. B JaHHOM pasnene Takke MPHUCYTCTBYET aHAIM3 MHAECKCOB ILEH IO
cTpaHaM Mupa. B pa3nene nposeneHa onenka oobema npojax OuTyma HeTIHOro Ha MUPOBOM PBIHKE
U TPOTHO3 Mponax u HeH Outyma HedrsHoro no 2030 roma. 3aBepmiaroT pasfen JaHHBIE IO
KOMIIaHUSM, IOTEHIMAIBHBIM YYaCTHUKAaM MHPOBOI'O phIHKAa OMTyMa HEe(TSIHOTO.

Tpetbst yacTh uccienoBanus MocBsileHa aHanu3y Poccuiickoro peiHka 6utyma HedrsiHoro. B
paszene TaKkxe NPUCYTCTBYIOT OCHOBHBIE I10/Ipa3eiibl, XapaKTepu3yollue JaHHbIH peIHOK. B epByro
ouepelp IPHUBEACHO ONUCaHWe NpoayKuuu B Poccum, a Takke NpPOBEAEH aHAIU3 OCHOBHBIX
MIOCTABIIMKOB (MPOM3BOAUTENIEH MO Hanuuuioo). [lo Kakaol KOMIAHMM NPEACTaBIEHO KpaTKoe
OIMCaHWe KOMITAHUH, PETHCTPALIMOHHBIC JaHHBIC, TAHHBIE 110 OCHOBHBIM ITOKA3aTeNIsIM (PMHAHCOBO-
XO3SIHCTBEHHON JEATEIbHOCTH W IO HAJUYUIO MPEACTaBIECHbl TEHJEPbl B KOTOPBIX Y4YacTBYET
koMnaHus. Jlanee B ucciieJOBaHUM NMPUBEJCHBI JaHHBIE IO UMIIOPTY U SKCIOPTY OUTyMa HEPTSIHOTO
no Poccun. YkazanHble JaHHBIE MPUBEICHBI IO CTPAHAM-KOHTPAareHTaM, pernoHaM-KOHTpareHTaM.
[Ipeacrasien cnMCOK KOMIIAHUHA UMIIOPTEPOB U SKCIIOPTEPOB.

B otmensHOM paszene npoaHaNIM3UPOBAaHBl KOMIIAHMM KpPYIHBIE MOKyHaTeaud OuTyma
He(pTAHOTO W NOTEeHUUalbHble noTpedutenu. Ilo KakaoM  KOMINAHMM  IPEACTABICHBI
perucTpalnoHHbIe JaHHbIE, ONMCAaHKE, JaHHbIE TI0 OCHOBHBIM MTOKA3aTeNsIM U IPUYHHA PACCMOTPEHUS
B YHUCJIE TIOTPEOUTEIICH.

B cnenytomem noapaszaene npuBeeH aHaIU3 LeH OMTymMa He(TAHOTO, OlleHKa 00beMa pbIHKA
ouryma HedTsHoro B Poccum. Paznen mo Poccum fomosiHeH MpPOrHO30M MTOTOBBIX IOKa3arenei
pbiHKa 6utyma HersaHoro 1o 2030 rosa v agpecHbIMHU CITUCKaMH KOMIAHUN, Y4aCTHHUKOB PBIHKA.

UccnepoBanue peiHKa OWTyMa HEPTIHOTO OyIET TMOJIE3HO KOMIAHUSIM-TIPOU3BOIUTEISIM
OutrymMa He(QTSHOro, WIM KOMIAHMAM, IUIAHUPYIOIIMM HAyaTh MPOU3BOJCTBO MJIM TOCTaBKH
UMIIOPTHOM MpoayKIuu. KoMmanusM, CBSI3aHHBIM € IaHHBIM PBIHKOM, ITOCTaBIIMKaM 000pyI0BaHUS,
CBIPbsl, MATEPHAJIOB U TIOKYNATEIsIM OUTYyMa He(TSHOTO.

HccnenoBanue oTBe4aeT Ha CIEAYIOLIUE BOIIPOCHI:

- EcTb 111 cMBICT HHBECTHPOBATH HA PHIHKE OMTYyMa HE(QTSHOTO;

- EcTb 111 cMBICH HapauBaTh MPOM3BOJICTBO HA PHIHKE;

- [losiBunuCh 1 HOBBIE IOTpeOUTENN OUTYyMa HE(DTSIHOTO;
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HCCJIEAJOBAHHME JOCTYIIHO HE /11 BCEX 3AKA349YUKOB.
B CBA3U C YEM EI'O COAEPKAHUE HE PASMEIIIEHO B OTKPBITOM AOCTYIIE.
COAEPKAHHME UCC/IEAOBAHUA NPEAOCTABJIAETCA 110 3AIIPOCY.
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