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AHa/IMTHYeEeCKoOe uccjeJoBaHHue

OTOT OTYET OB MOJATrOTOBIICH MCKIIOUUTENBHO B 1eIx nHpopmanuu. Conepikammasics B HACTOSIIEM OoTdeTe WHPOpMAIHs
Obl1a 1oJTyYeHa 13 ICTOYHHUKOB, KOTOPBIE, 10 MHEHHUIO aHAINTHKOB, SBJISIIOTCS HAZEKHBIMH, OTHAKO HE TapaHTUPYET TOUHOCTH
U TIOJTHOTHI MH(pOPMAIUX IS JIF0OBIX 1eneil. IHpopManuys, npencTaBieHHas B 3TOM OT4eTe, He JIOJDKHA OBITh HCTOJIKOBaHa,
OpsSMO WM KOCBEHHO, Kak MH(pOpMAalMs, cojepKamias pPEKOMEHJIAIMH N0 WHBECTHULUSIM. Bce MHEHHS W OLICHKH,
coJiepKallfecs B HACTOSIIEM MaTepHaie, OTpaKaloT MHEHHE aBTOPOB, MOJTy4YEHHBIX HA OCHOBAaHMM aHAIM3a HCTOUHUKOB Ha
JICHb IyOJMKAalUK U TOJIeKAT W3MEHEHUIO 0e3 MpeaynpexIeHus. AHAINTHKN He HECYT OTBETCTBEHHOCTH 3a KaKHe-TH00
yOBITKH WM yliepO, BO3HUKIIKME B pe3yJIbTaTe MCIOJIb30BaHMs JI000I TpeThell CTOpOHON MH(pOpMAalMu, cojepikalleiics B
HACTOSIIEM OTUYETe, BKIIOUas OMyOIMKOBaHHBIE MHEHHS MITH 3aKIIIOYCHHUS, a TAK)KE 3a TTOCIIEICTBHUS, BEI3BAHHbBIC HETIOITHOTOM
npezacTaBieHHoN nHbopMarn. MHbopMmanys, npecTaBleHHas B HACTOSIIEM OTUYETe, MOIydYeHa U3 OTKPHITHIX HCTOYHHKOB
(T.e. He sABIISIETCS KOMMEpPYECKOW TalHOH), MO0 MpepocTaBlieHa YIOMSHYTHIMH B OTYETE€ KOMITaHHUSAMH. JlomoHUTEIbHAS
uH(OpMaLUs MpEAoCTaBIseTCsS M0 3ampocy. DTOT JOKYMEHT WM JII00as ero 4acTh HE MOXKET pPaclpoCTpaHsAThes 0e3
MHCHMEHHOTO Pa3penieH s aBTOPOB JINO0 THPAKUPOBATHCS JTIOOBIME CrToco0amMH. ABTOPCKOE IPAaBO Ha JaHHOE HCCIIEI0BaHUE
npuHaUIeKUT aHanutrkam International Marketing Research Group LLC (IMRG LLC).
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OITMCAHHUE UCCTIEAOBAHNA PBIHKA BETOHOHACOCOB

Hacrosimee wucciaenoBaHue MOCBAIIEHO ONMCAHUIO MHUPOBOIO M POCCHMCKOTO pPBIHKA
6eroHoHacocoB. MccienoBanue pelHKa OETOHOHACOCOB BKIIFOYAET ONMKCAHHE UTOTOB MOKAa3aTese C
2017 mo uenonnbd 2020 rox. B ucciemoBaHuM Takke MMEIOTCS MPOTHO3BI phiHKA 10 2025 rona.
HccnenoBanue riao0ansHO pa3aeneHo Ha TpH pasnena: OCHOBHBIE JaHHbIE 00 00BEKTe UCCIIeIOBAHMNSA,
MupoBoii peiHOK OeTOHOHAacocoB W Poccuiickuii ppIHOK O0€TOHOHACOCOB. 3aka3aTh HCCJIEIOBaHHUE
MOJKHO KakK B IIEJIOM I10 MHPOBOMY M POCCUHCKOMY PBIHKAM OETOHOHACOCOB, TaK M MO OTAEIBHOCTH
110 MUPOBOMY PBIHKY O€TOHOHAcOCOB Wi PoccuiickoMy pbIHKY O€TOHOHACOCOB.

IlepBbIif pa3nmen COACPKHUT CHpPAaBOYHBIE JAaHHBIE O pBIHKE OeTtoHOHacocoB. IIpuBeneHo
OMKCaHWE NPOAYKIHMH, KpPAaTKUH 0030p OCHOBHBIX TPYII MPOAYKIMH, OMUCAHHE CETMEHTOB U
HoMmeHknarypa THBO/I unu HS, o koTopoii npon3BoANUTCS BHELIHSSI TOProOBIIs 110 CTpaHaAM MHpa.

Bropoii rinobanpHeli pazien NocBAIleH MUPOBOMY PhIHKY O€TOHOHAacoCcOB. B nqanHoM paszene
UMEIOTCSI OCHOBHBIC MOJPA3JIENbl, XapaKTEPHU3YIOLIEe MHPOBONH PBIHOK OETOHOHACOCOB: aHAIIU3
MHUPOBBIX MpoJax OETOHOHACOCOB MO CTpaHaM IIOCTaBIIMKaM B JICHEKHOM U HaTypalbHOM
BBIPAKECHUH, aHAJIN3 MUPOBBIX MPOJaK OETOHOHACOCOB 110 CTpaHaM MOKyHaTeNlsM B HaTypaJIbHOM U
JICHe)KHOM ~ BbIpakeHUH. [IpoBeneH Takke aHaIu3 MHPOBOTO TOProBOrO OanaHca phIHKA
0ETOHOHACOCOB 10 CTpaHaM MHUpa. B maHHOM pa3zzene TakKe MPUCYTCTBYET aHAJIU3 UHIEKCOB ILIEH 110
cTpaHam mupa. B pasnene npoBeneHa omneHka oo0bema npojiak 6eTOHOHACOCOB Ha MUPOBOM PBIHKE U
MPOTHO3 MPOJaX U IeH OeToHoHacocoB a0 2025 roxa. 3aBepiiaroT pas/elnn JaHHbIE 10 KOMIAHHSM,
MOTEHIIUAJIbHBIM YYaCTHUKAaM MUPOBOTO PhIHKA OETOHOHACOCOB.

Tperess "acTh WCCIICIOBAHMS IOCBSIICHA aHAIM3Y PoccHiickoro pelHKa OETOHOHAcCOCOB. B
paziene TakKe IPUCYTCTBYIOT OCHOBHBIE ITOAPA3/EIIbl, XapaKTEPU3YIOLIUE TaHHbBIN PBIHOK. B epByto
ouepelp IPHUBEACHO ONUCaHWe NpoayKuuu B Poccum, a Takke NpPOBEAEH aHAIU3 OCHOBHBIX
MOCTABIIMKOB (Mpou3BoAMTENeH MO Hamuuuio). [lo kaxkaolW KOMMIaHWM MPEICTaBICHO KpaTKoe
OIMCaHWe KOMITAHUH, PETHCTPALIMOHHBIC JaHHBIC, TAHHBIE 110 OCHOBHBIM ITOKA3aTeNIsIM (PMHAHCOBO-
XO03UCTBEHHOW [JEATEIbHOCTH M 1O HAJIWYUIO MPEACTABICHBbI TEHJAEPbl B KOTOPBIX Y4YaCTBYET
koMmnaHus. Jlanee B Mccine0BaHNUN IPUBEACHBI JaHHBIE 110 UMIIOPTY U IKCIOPTY OETOHOHACOCOB 1O
Poccun. VYkasaHHble NaHHBIE NPUBEACHBI 10 CTPAHAM-KOHTPAareHTaM, PErMOHAM-KOHTpareHTaM.
[IpeacraBnen cnMcOK KOMITAaHWM UMIIOPTEPOB U AKCIIOPTEPOB

B cnenyromem mnojpaszene NpuBElEH aHAIU3 11eH OETOHOHACOCOB, OLEHKAa 00BbeMa pBIHKA
6eroHoHacocoB B Poccun. Paznen no Poccun nonosnHeH mporHo3oM UTOTOBBIX MOKa3aTesled phIHKA
6eroHoHacocoB 10 2025 rojia U aipecCHbIMU CIIMCKaMU KOMITAaHUH, YYaCTHUKOB PbIHKA.

WccnenoBanne pblHKa OETOHOHAacOCOB OydeT IMOJIE3HO KOMIIAHUSIM-TIPOU3BOIUTEINSAM
0E€TOHOHACOCOB, UM KOMITaHUSAM, TUIAHUPYIOIIUM HayaTh MPOU3BOACTBO MM MOCTABKU MMIIOPTHOM
npoaykuuu. KomnaHusiM, CBSI3aHHBIM C JIaHHBIM DPBIHKOM, MOCTaBIIMKaM OOOpY/IOBaHUS, ChHIPbS,
MaTepHalioB U MOKyNaTeIsiM OETOHOHACOCOB.
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COAEPKAHHME UCC/IEAOBAHUA NPEJOCTABJ/IAETCA I10 3AITPOCY!
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