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International Marketing Research Group LLC
AreHTCTBO MapKeTUHIroBbIX VICCHG,D,OBaHVIﬁ NPOMbILWIIeHHbIX PbIHKOB

PblHOKR BEHTOHHUTA
2020, ITPOI'HO3 2030

AHa/IMTHYeEeCKOoe uccjiefoBaHHUe

OTOT OTYeT OB MMOJATrOTOBICH MCKIIOUUTENBHO B 1eiax nHpopmanuu. Conepikaliascs B HACTOSIIEM OoT4eTe WHpOpMAaIMs
6I>IJ'Ia IMOoJIyyeHa U3 ICTOYHHUKOB, KOTOPBLIC, IT0O MHCHUIO aHAJIUTUKOB, ABJIAIOTCA HAACKHBIMH, OAHAKO HE TapaHTUPYET TOUYHOCTH
U TIOJIHOTBI MHGOpMAaIMK 1S JIF0OBIX 1enei. THpopManus, npencTaBieHHas B 3TOM OTYETe, He JIOJDKHA ObITh HCTOJIKOBaHa,
psIMO WA KOCBEHHO, Kak I/IH(bopMaLu/m, coieprkalias pPEeKOMEHJAllMM 10 WHBECTHLMSAM. Bce MHEHUS U OIeHKH,
CoACpKAUECA B HACTOALIEM MaTEpUaIC, OTPAXKAOT MHCHHUE aBTOPOB, MOJTYYCHHBIX HAa OCHOBAHUHN aHaAJIN3a UCTOYHUKOB Ha
JCHb Hy6J'II/IKaL[I/II/I Hu noajaexar U3MCHCHUIO 0e3 NpeaAynpeIKACHUA. AHaJINTHKHA HE HECYT OTBETCTBCHHOCTH 3a Kakue-JImoo
YOBITKH WIH yIIepO, BOSHUKIINE B PE3yJIbTaTe HCIOIB30BAHMUS JIIO00W TPEeTheH CTOPOHOW WH(POPMAILUH, COIEpKaIIeiHcs B
HaCTOAIIEM OTUCTEC, BKIIOYas 0Hy6J’II/IKOBaHHHe MHCHMUA HUJIHU 3aKJIIOYCHUA, a TAKXKE 3a IOCIICACTBUSA, BBI3BBAHHBIC HETIOJIHOTOH
HpeﬂCTaBJ’IeHHOﬁ I/IH(I)OpMaLII/II/I. I/IH(i)OpMa].[I/Iﬂ, OpeAcCTaBJICHHAA B HACTOALIEM OTYETEC, MOJYyUCHA U3 OTKPBITBIX HCTOYHUKOB
(T.e. HE ABJIICTCA KOMMep‘IeCKOﬁ TaﬁHOﬁ), 1100 MNpeaoCTaBjicHa YHOMAHYTBIMU B OTUCTEC KOMIIAHUSIMMU. Z[OHOJ'IHI/ITGJILH&?[
uHbopMaLUs NPEAOCTaBISETCS M0 3ampocy. OTOT JOKYMEHT WJIM Jit00as ero 4acTh HE MOXET pPaclpoCTpaHsAThes 0e3
MHCHMEHHOTO pa3peleHns] aBTOPOB JIOO0 THPAKUPOBATHCA JIFOOBIMHU crioco0amMu. ABTOPCKOE ITPaBo Ha JaHHOE HCCIIeI0BaHHE
npuHaekuT anaauTrukam International Marketing Research Group LLC (IMRG LLC).
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OINIMCAHUE UCCJTEAOBAHHWA PBIHKA BEHTOHUTA

Hacrosiee nccnenoBanue mocBsImeHO OMMCAHUIO MUPOBOTO M POCCUHMCKOTO PhIHKA OCHTOHHUTA.
HccnenoBanmne peiHKa OCHTOHHWTA BKJIIOYAET OMUCaHHE MUTOroB mokaszateneit ¢ 2017 mo HemomHbIH
2020 rox. B wuccnemoBaHmM Takke HMMEIOTCS MporHo3el peiHKa 10 2030 roma. MccnemoBanue
r100anpHO paszzenieHo Ha Tpu paszaena: OCHOBHBIC JaHHBIE 00 OOBEKTE HccienoBaHUs, MUpOBOH
pPBIHOK O€HTOHUTA U POoccHiickuii ppIHOK OEHTOHUTA. 3aKa3aTh UCCIICIOBAHNE MOXKHO KaK B IIEJIOM TI0
MHPOBOMY HM POCCHICKOMY pBIHKAM OCHTOHUTA, TaK W MO OTIACIBHOCTH IO MHPOBOMY PBIHKY
O0eHTOHHMTA MK PoccuiickoMy peIHKY OCHTOHHTA.

[lepBbIif pazaen comepKUT CHpaBOYHBbIC JaHHBIE O phIHKE OeHTOHMTA. IIpuBeneHO omucaHue
MPOYKIIMH, KPATKHK 0030p OCHOBHBIX TPYII MPOAYKIIMH, ONMCAHUE CETMEHTOB M HOMEHKJATypa
THB3/] win HS, o koTopoii Mpou3BOIUTCS BHELIHAS TOProOBIIs 110 CTpaHaM MHUpa.

Btopoii rnoGanbHBIN pa3zien MOCBSIIEH MHPOBOMY PBIHKY OeHTOHHTA. B nmanHOM pasjene
UMEIOTCSI OCHOBHEBIE TIOIPa3/IeIIbl, XapaKTePU3YIOIINEe MUPOBOM PHIHOK OCHTOHHTA: aHAJTN3 MUPOBBIX
MpoJIayk OCHTOHMTA IO CTpaHaM ITOCTaBIIMKAM B JICHE)KHOM M HATYPAIbHOM BBIPAKCHUU, aHAIIN3
MHUPOBBIX MPOJIaXXK OEHTOHUTA IO CTPAHAM IMOKYIATEISIM B HATYPAJILHOM M JCHE)KHOM BBIPAKCHUU.
[IpoBeneH Takke aHaIW3 MHPOBOTO TOPrOBOro OajlaHca phbIHKa OCHTOHMTA MO CTpaHaM Mupa. B
JTAHHOM pa3jiefie TaKXKe MPUCYTCTBYET aHAIN3 MHACKCOB IICH 110 cTpaHaM Mupa. B paznene nposeaeHa
oIreHKa 00beMa Ipoj1aXk OEHTOHNUTA Ha MUPOBOM PBIHKE U IMPOTHO3 MPOoAaX M 1ieH oeHToHuTa 110 2030
rojia. 3aBepIiaroT pas/iel JaHHbIE M0 KOMIAHUAM, TOTCHIIMAIBHBIM YYaCTHUKAM MHPOBOTO PBIHKA
OEHTOHUTA.

Tpetbst yacTh HCCiIeIOBaHUS TTOCBsIIEHA aHAU3y Poccuiickoro peinka 6eHtonuTa. B paznene
TaK)Ke MPHUCYTCTBYIOT OCHOBHBIC MOJpA3/eNbl, XapaKTEpU3YIOIUue JAaHHBIH pHIHOK. B mepByro
ouepelb MPUBEICHO ONMUcaHue NpoAaykinuu B Poccum, a Takke NpPOBENEH aHAJIM3 OCHOBHBIX
MTOCTaBITUKOB (IIPOM3BOAMTENICH IO HaIWuuio). [1o KaxaoW KOMITAaHWM MPEICTaBICHO KpPaTKOe
OIMCAaHNE KOMITAaHHH, PETUCTPAIIMOHHBIC JJAHHBIC, JJAHHBIC I0 OCHOBHBIM TOKa3aTelsiM (pHHAHCOBO-
XO3SIICTBEHHOM JAEATeTbHOCTH W 10 HAIMYUIO MPEJCTaBICHBI TEHIEPHl B KOTOPBIX YYacTBYET
koMmmanus. Jlajee B MccleOBaHUU TMPHUBEICHBI JAHHBIE MO UMIIOPTY U JIKCIOPTY OCHTOHHUTA IO
Poccun. VYkazanHble naHHbIE NPUBEIAEHBI MO CTPaHAM-KOHTPAreHTaMm, PErMOHAM-KOHTpPareHTaM.
[Ipeacrasien cnMCOK KOMIIAHUHA UMIIOPTEPOB U SKCIIOPTEPOB.

B otnmenpHOM pazjene mpoaHATU3UPOBAHBI KOMIIAHMM KPYIIHBIE MOKYyMAaTeTd OCHTOHUTA U
MOTEHIMaIbHBIe moTpeduTenu. [1o ka0l KOMMaHUM TPEICTABICHBI PETUCTPAIMOHHBIC JTaHHEIE,
OTHCaHUe, TaHHbIC 10 OCHOBHBIM MOKA3aTeNSIM U IPUYUHA PACCMOTPEHHSI B UUCIIE TOTpEOUTENEH.

B cnenyromem monpasnene mNpUBEACH aHANW3 1I€H OEHTOHWTA, OIIEHKa OOBheMa pBIHKA
o6entonuta B Poccuu. Pazgen mo Poccum nomonHeH MPOTHO30M HTOTOBBIX TMOKa3aTelled phIHKA
oenronuta 10 2030 rosa u aIpeCHBIMU CIIUCKaM¥ KOMITAHWUH, YIACTHUKOB PBIHKA.

HccnenoBanmne pbiHKa OSHTOHUTA OYJET MOJE3HO KOMITAHUSIM-TIPOU3BOJUTENSM OCHTOHHTA,
WU KOMITAHUSIM, TUIAHUPYIOIIMM HavaTh MPOU3BOJICTBO WJIM TOCTABKU HUMIIOPTHOW MPOMYKIIHH.
KoMmmanusiM, CBS3aHHBIM C JaHHBIM PBIHKOM, TIOCTaBIIUKaM OOOPYIOBAaHMS, ChIPhs, MATEPUAIIOB U
MOKyIaTeIsiM OCHTOHHTA.

HccnegoBanue oTBeYaET Ha CIEAYIONINE BOMIPOCHI:

- EcTb i1 cMBICIT HHBECTHPOBATH HA PHIHKE OEHTOHUTA,

- EcTb i1 cMBICTT HapamuBaTh MPOU3BOCTBO HA PHIHKE OCHTOHUTA,

- [osiBunMCH T HOBBIE IOTPeOUTENH OEHTOHUTA,
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HCCJIEAOBAHHME JOCTYIIHO HE I/11 BCEX 3AKA349YUKOB.
B CBA3U C YEM EI'0 COAEPKAHUE HE PABMEIIIEHO B OTKPbBITOM AOCTYIIE.
COAEPKAHHME UCC/IEAOBAHUA NPEAOCTABJIAETCA 110 3AIIPOCY.
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