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International Marketing Research Group LLC
AreHTCTBO MapKeTUHIroBbIX UCCNeA0BaHUIA MPOMBbILLNIEHHbIX PbIHKOB

PbIHOKR ALETHUJIEHA
2020, ITPOI'HO3 2030

AHa/JIMTH4YeCKOoe HCC/IeJOBaHUe

OTOT 0TYeT OBUT MOATOTOBJICH MCKIIOYUTENBHO B ensax mH(opMarmn. Coaepxamasicss B HACTOSIIEM OTIeTe HH(YOpMAIHS
OBLITa OJTy4YeHAa U3 HCTOYHUKOB, KOTOPEIC, [T0 MHCHHIO aHAJTUTHUKOB, SIBIITIOTCS HaIS)KHBIMH, OJTHAKO HE TAPAHTUPYET TOYHOCTH
Y TIOJTHOTHI MH(pOpMaIin Ui To0bIX neneil. Madopmanus, npencraBieHHas B 5TOM OTYETe, HE IOJDKHA OBITh UCTOJIKOBAaHA,
OpsMO WM KOCBEHHO, KaK HH(pOpMamus, colepkamas pEeKOMEHIAIUH [0 WHBECTUIHMAM. Bce MHEHHS H OICHKH,
COJZIEprKallMecs B HACTOSIIEM MaTepualle, OTPaXKaloT MHEHUE aBTOPOB, IIOJIYYEHHbIX HA OCHOBAHUU aHAIN3a UCTOUYHUKOB HA
JICHb MyOJMKAalMK U TOJIeKAT W3MEHEHUIO 0e3 MpeaynpexaeHus. AHAINTHKH HE HECYT OTBETCTBEHHOCTH 3a KaKHe-TH00
yOBITKH WM yliepO, BO3HUKIIKME B pe3yJIbTaTe UCIOJIb30BaHMs JI000I TpeThell CTOpOHON MH(pOpMAaIMK, cojepkalleiics B
HACTOSIIIIEM OTYETEe, BKIIIOYAsl OMYOJMKOBAaHHbIE MHEHHUS MJIM 3aKJIFOUEHHS, a TAK)KE 3 MMOCIIECTBUS, BHI3BAHHBIE HEMIOJIHOTON
npezcTaBiaeHHoi nHdopmanuu. MHpopmMalys, npejcTaBIeHHasl B HACTOSAIEM OTYETe, ITOJIydeHa U3 OTKPBITHIX HCTOYHHKOB
(T.e. HE SIBJIACTCSI KOMMEPUYECKOW TaifHOI), THOO MpPEIOCTaBICHA YIOMSHYTHIMH B OTYETE KOMIAHHSIMHU. J[OMOTHHUTEIbHAS
HHPOPMALUS TIPEIOCTABISIETCS 1O 3alpocy. JTOT JOKYMEHT WM JI00as ero 4acTh HE MOXET PaclpOCTpPaHATHCS Oe3
MUCEMEHHOTO pa3penIeHNs aBTOPOB OO0 THPAKUPOBATHCA JIFOOBIMU crioco0amMu. ABTOPCKOE ITPaBo Ha TaHHOE UCCIICIOBAHHE
npuHaeKuT ananutikam International Marketing Research Group LLC (IMRG LLC).
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OIIMCAHHUE UCCTIEAOBAHHUA PBIHKA AIETUJIEHA

Hacrosmee ncenenoBanue NoCBsIIEHO ONMMCAHUIO MUPOBOT'O M POCCUMCKOIO PhIHKA ALIETHIICHA.
HccnenoBanue pplHKA ameTUeHa BKIIOYAET OMHMCAHWE MTOTOB mokaszareneit ¢ 2017 mo HemomHbIN
2020 rox. B wuccnemoBaHmM Takke HMMEIOTCS MporHo3el peiHKa 10 2030 roma. MccnemoBanue
r100ansHO pas3zesieHo Ha Tpu paszaena: OCHOBHBIC JaHHBIE 00 OOBEKTE HccienoBaHUs, MuUpoBOU
anetwieHa u Poccuiickuii aneTuiena. 3aka3arb UCCIEI0BAHNE MOKHO KaK B LIEJIOM IO MUPOBOMY U
POCCHIICKOMY pBIHKaM alleTHJIEHa, TaK U MO OTIAEIBHOCTH MO MHUPOBOMY PBIHKY alleTUJICHA WIIU
Poccuiickomy peIHKY alleTUIIEHA.

IlepBbIil pa3zzen COAEPKUT CIPAaBOYHBIC JAaHHbIE O phIHKE auerwicHa. I[IpuBeneHo onucanue
MPOJYKIMH, KPAaTKU 0030p OCHOBHBIX T'PYMN MPOIYKIMH, OMKMCAHUE CETMEHTOB M HOMEHKJIATypa
THB3/] win HS, o koTopoii Mpou3BOANTCS BHELIHSSI TOPTOBIIA 10 CTpaHaM MHUpa.

Bropoii rioGanbHbIN pa3fen MOCBSIIEH MHPOBOMY PBHIHKY aleTWieHa. B nanHom paszene
HMMEIOTCSl OCHOBHBIE MOJIPa3/IeIibl, XapaKTePU3YIOIINe MUPOBOM alleTUIICHA: aHAJIU3 MUPOBBIX MTPOIAXK
aueTUIeHa IO CTPaHaM MOCTABIIMKAM B JICHE)KHOM M HATYPAJIbHOM BBIPAKEHUH, aHAIU3 MHPOBBIX
MPOJIaXK alleTHJICHA M0 CTpaHaM MOKyMNaTesisiM B HATYPaJIbHOM U JICHE)KHOM BbIpaxkeHuu. [IpoBenen
TaK)Ke aHaJlu3 MUPOBOTO TOProBOro OajiaHca phIHKA alleTUJIeHa [0 cTpaHaM Mupa. B janHom pasnene
TaKKe MPUCYTCTBYET aHAIN3 UHACKCOB II€H 10 CTpaHaM Mupa. B pasnene mpoBeneHa oneHka oobema
MpOJaX alleTWJeHa Ha MHPOBOM pBIHKE M MPOTHO3 Hpoaax W ueH anetwieHa no 2030 ropa.
3aBeplialoT paszziesl JaHHBIE 10 KOMIIAHUSAM, IOTEHIUAIbHBIM YYaCTHUKAM MHPOBOTO pBIHKA
aneTuieHa.

TpeTpsa yacTh UcCaEeIOBAHUS NOCBAIICHA aHAIN3Y POCCUIICKOrO phIHKA aleTuieHa. B pa3nene
TaK)XKe NPHUCYTCTBYIOT OCHOBHBIE MOAPA3/EIibl, XapaKTEPU3YIOIIME JaHHBIA PHIHOK. B mepByro
ouepelb TMPUBEJICHO ONMUCaHWE NpOoAyKIuu B Poccum, a Takke NPOBEICH aHAIM3 OCHOBHBIX
MOCTABIIMKOB (MpOM3BOAMUTENCH MO Hanuuuio). [lo kakaolW KOMMaHWM MPEICTaBICHO KpaTKoe
OIMCAaHNE KOMITIAHHH, PETUCTPAIIMOHHBIC JJAHHBIC, JTAHHBIC 110 OCHOBHBIM TOKa3aTelisiM (PMHAHCOBO-
XO3MCTBEHHOW [JEATEIbHOCTH M IO HAJIWYHUIO MPEACTaBICHbl TEHIEPbl B KOTOPBIX YYacTBYET
KoMmmanus. Jlanee B MCClieIOBAaHWU TPUBEACHBI JaHHBIC 1O MMIIOPTY U SKCIOPTY alleTUJIeHa I10
Poccun. VYkazanHble naHHbIE NPUBEIAEHBI 10 CTpaHAM-KOHTPAreHTaMm, PEruOHAM-KOHTpPareHTaM.
[Ipeacrasien cnMCOK KOMIIAHUHA UMIIOPTEPOB U SKCIIOPTEPOB.

B ornenbHOM pasznene mpoaHaNM3MPOBAHBI KOMIIAHWM KPYIHBIE MOKYINATENW aleTUJIeHa U
MOTEHIMaIbHBIe moTpeduTenu. [1o ka0l KOMIaHWUM TPEICTABICHbI PETUCTPAIMOHHBIC JaHHEIE,
OTHCaHUe, TaHHbIC 10 OCHOBHBIM MOKA3aTeNSIM U IPUYUHA PACCMOTPEHHSI B UUCIIE TOTpEOUTENEH.

B cnenyromiem noapasaene npuBeeH aHAJIN3 IIEH alleTUIIeHa, OlIeHKa 00beMa phIHKA alleTHIIeHa
B Poccuu. Paznen mo Poccun nonomHeH mporHo30M UTOTOBBIX MOKa3aTenel peiaka arerunena a0 2030
roJia ¥ apeCHBIMU CITMCKaMHU KOMITAHUN, YYaCTHUKOB PHIHKA.

HccnenoBanmne polHKa ameTruieHa OyAeT MOJE3HO KOMMAaHUSM-TIPOM3BOAMUTENSIM alleTUIICHA,
WU KOMITAHUSIM, TUIAHUPYIOIIMM HavaTh MPOU3BOJICTBO WJIM TOCTABKU HUMIIOPTHOW MPOMYKIIHH.
KoMmanusiM, CBS3aHHBIM C JaHHBIM PBIHKOM, TIOCTaBIIMKaM OOOPYAOBAaHMS, CHIPhS, MATEPHAIIOB H
MOKYTATENSIM alleTUJIeHa.

HccnegoBanue oTBeYaeT HA CAEAYIOIINE BOMPOCHI:

- EcTb i1 cMBICIT MHBECTHPOBATH HAa PHIHKE alleTUJICHA,

- EcTb i1 cMBICKT HapamuBaTh MPOU3BOJICTBO HAa PHIHKE;

- [TosiBUNMCH TM HOBBIE IOTPEOUTENH ALIETUIICHA;

- HoBble urpoku Ha peIHKE alleTUJIeHa,

- HoBble MpOEKTHI Ha PHIHKE allETUJICHA,;

- AHaJIM3 MUPOBOTO PHIHKA alleTUJICHA,

- AHaiIM3 POCCUICKOTO PhIHKA allETUIICHA;

- AHanu3 1IeH Ha PhIHKE AlleTUJIEHA;

- HoBoe o6opynoBaHue Ha phIHKE alleTHIICHA,

- [IporHO3BI pHIHKA allETHIICHA HA OJIMDKAUIIAN IEPHOJT M TOATOCpouHbIi mepuoa 1o 2030 rona,
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HCCJIEAOBAHHME JOCTYIIHO HE /11 BCEX 3AKA349YUKOB.
B CBA3U C YEM EI'0 COAEPKAHUE HE PABMEIIIEHO B OTKPbBITOM AOCTYIIE.
COAEPKAHHME UCC/IEAOBAHUA NPEAOCTABJIAETCA 110 3AIIPOCY.
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