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AreHTCTBO MapKeTUHIroBbIX VICCHG,D,OBaHVIﬁ NPOMbILWIIeHHbIX PbIHKOB

PbIHOK
TEINJIOBBIAEJAIOIIUX
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AHa/IMTHYeEeCKoOe uccjeJ0oBaHHue

OTOT OTYeT OB MMOJATrOTOBICH MCKIIOUUTENBHO B 1eiax nHpopmanuu. Conepikaiiascs B HACTOSIIEM OoT4eTe WHpOpMAaIHs
6I>IJ'Ia IMOoJIydyeHa U3 ICTOYHHUKOB, KOTOPBLIC, IT0O MHCHUIO aHAJIUTUKOB, ABJIAIOTCA HAACKHBIMHA, OAHAKO HE TapaHTUPYET TOUYHOCTH
" IIOJIHOTBI I/IH(I)OpMaLII/II/I JIIA JIFOOBIX ueneﬁ. HH(i)OpMaI_II/I}I, NpeACTaBJICHHAA B 9TOM OTYETC, HC AOJKHA OBITH HUCTOJIKOBaHa,
npsAMO HJIM KOCBCHHO, KakK I/IH(I)OpMaL[I/ISI, coAcpKalass pEKOMCEHAAIMMU TI10 HWHBECTULUAM. Bce MHenus wu OIICHKHU,
COoACpIKaIUECs B HACTOAILIICM MAaTEpUaAIC, OTPAKAKOT MHCHHUE aBTOPOB, MMOJTYYCHHbBIX HAa OCHOBAHUHN dHAJIN3a UCTOYHUKOB Ha
JCHb Hy6J'H/IKaIII/II/I U nogjaexar U3MCHCHUIO 0e3 NpeaAynpeKIACHUA. AHaJIMTHKHA HE HECYT OTBETCTBCHHOCTH 3a Kakue-JImbo
yOBITKH WM yIiepO, BO3HUKIINE B pe3yJbTaTe MCIIOIb30BAHMS JII000H TpeThell cTOpOoHOH MH(pOpMAaIHu, cojepikaleiics B
HACTOAIIEM OTUYCTEC, BKIIKOYas 0Hy6J'II/IKOBaHHLIe MHCHMS WK 3aKJIIOUYCHUSA, a TAKXKE 3a IOCJIICACTBUA, BEI3BAHHBIC HETIOJIHOTOM
npencraBieHHol nHGopmanmu. MHpopMaius, mpencTaBaeHHast B HACTOSANIEM OTYETe, IMOJYIeHa U3 OTKPHITBIX UCTOYHHKOB
(T.€. HE SBIAETCS KOMMEPUYECKOW TaiHON), MO0 MpeaocTaBiieHa YIOMSHYTHIMU B OTUeTe KOMIAHHUSAMH. JlOMOTHUTEIbHAS
MHQOPMAIUS TPEIOCTABIIETCS 1O 3ampocy. JTOT JOKYMEHT WM JI00as ero 4acTh HE MOXET PacIpOCTpaHAThCS Oe3
MHCBMEHHOTO pa3penieHns] aBTOPOB JIHOO0 THPAKUPOBATHCA JIFOOBIMHU crioco0amMu. ABTOPCKOE ITPaBo Ha JTaHHOE HUCCIIEI0OBaHHE
npuHaIeKuT anaauTrkam International Marketing Research Group LLC (IMRG LLC).
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OINMUCAHME UCCJIEAOBAHNKA PbIHKA TEINVIOBBIAE/IAIOLINX 3JIEMEHTOB (TB3JI)

Hacrosmee wuccrnenoBaHue TMOCBALIIEHO OMNHCAHMIO MHPOBOTO M POCCHIMCKOTO phIHKA
teroBbLAesiommx AnemMeHToB (TBOJI). HccnenoBanue phlHKA TEIUIOBBIACISIONIUX 3JIEMEHTOB
(TBDJI) BrmrowaeT onmcanue utoros nokasarenei ¢ 2017 mo nenonnsni 2020 rox. B uccinenoBannmn
TaKXKe UMEIOTCS NpOrHo3bl peiHKA 10 2025 roga. MccnemoBanue rino0alibHO Pa3leNeHO Ha TpU
pasnena: OcHOBHbIE AaHHBIE 00 OOBEKTE HccienoBaHUs, MUPOBOIl PBHIHOK TEIIOBBIACIAIOMINX
sanemeHToB (TBDJI) u Poccuiickuil psiHOK TeruoBbaensonmx 3nementoB (TBJJI). 3akazath
UCCJIEIOBAaHHE MOKHO KaK B IIEJIOM MO MHUPOBOMY U POCCHICKOMY PBIHKaM TEIUIOBBLACISIONINX
anemeHnToB (TBOJI), Tak ¥ 10 OTAENBHOCTU 110 MUPOBOMY PBIHKY TEILIOBBIICISIIOIIMX 3JIEMEHTOB
(TBDJI) unu Poccuiickomy peIHKY TEIUIOBBIACISIIONNX 351eMeHTOB (TBOJI).

IlepBbiii pa3fen COAEPKUT CIPABOYHBIE JIAHHBIE O PHIHKE TEIUIOBBLACISIONIUX 3JIEMEHTOB
(TBDJI). IlpuBeaeHo onucanue MPOAYKIIMH, KpPaTKUH 0030p OCHOBHBIX TPYII MPOAYKIIUH, OTICAHUE
cerMeHTOB U HoMeHKkiaTtypa THBOJI nnun HS, no koTopoil mpon3BOAUTCS BHELIHSAS TOPrOBIIS MO
CTpaHaM MUpa.

Bropoii rimo0anbHbI pa3ien MOCBSIIEH MHUPOBOMY PBHIHKY TEIUIOBBLICISIOMINX 3JIEMEHTOB
(TB3JI). B nanHoM paszenie UMEIOTCSl OCHOBHBIE MOIPA3/Aeibl, XapaKTEPU3YIOIUE MUPOBOM PHIHOK
TerioBbLAeIAoMuUX 1eMeHToB (TBOJI): aHanu3 MUpPOBBIX MPOAAXK TEIUIOBBIACIAIOMINUX 3JIEMEHTOB
(TB3JI) mo cTpaHaM MOCTaBIIMKaM B JE€HE)KHOM W HATypalbHOM BBIPAKEHUH, aHAIU3 MHUPOBBIX
npojax TerioBblaestomux 3aemMeHToB (TBJJI) mo crpanaM mokymartensM B HaTypajJlbHOM U
JICHe)KHOM  BbIpakeHUH. [IpoBeneH Takke aHaIuM3 MHPOBOTO TOProBOTO OanaHca phIHKA
TertoBbLAeIsomuxX 3aeMeHToB (TBDJI) mo crpanam mupa. B nanHoMm pasnene Takke MpUCyTCTBYET
aHallM3 MHJAEKCOB IIeH [0 CTpaHaM Mupa. B pasgene mnpoBeieHa oleHKa oObeMa MPOAAK
terioBbAesAomux 3yemMeHToB (TB3JI) Ha MupoBOoM pbIHKE M IPOrHO3 MPOJaX M IEH
TertoBbLAeIsOmKX 351eMeHToB (TBDJI) mo 2025 roxa. 3aBepmiaroT pasen JaHHBIE 110 KOMITAHHUSM,
MIOTEHLIMAJIbHBIM YYaCTHUKAM MUPOBOTO PhIHKA TEIIOBBIIEISIOMUX deMeHToB (TBOJI).

Tperbs yacTh uccleOBaHMs TMOCBsIIEHA aHAMM3y POCCHICKOrO phIHKA TETUIOBBIICISIONINX
anemenToB (TBOJI). B pasgene Taxke mpuUCYTCTBYIOT OCHOBHBIE MOJpAa3felibl, XapaKTepU3yOIlne
JaHHBIN PBIHOK. B mepByro odepeapr NpUBEIEHO OMMCAHKME MPOAYKLMHU B Poccuu, a Takke MpoBeIeH
aHAIM3 OCHOBHBIX TOCTaBIIUKOB (MpoM3BOAUTENEeH 10 Hammuuio). [lo Kaxmgoi KoMImaHuu
IIPEJICTABICHO KPAaTKOE ONMCAHME KOMIIAHWH, PETMCTPALlMOHHBIE JAaHHBIE, JAaHHBIE MO OCHOBHBIM
MoKazareiasiM (PMHAHCOBO-XO35IIICTBEHHON JEATENIbHOCTH M MO HAJMYMIO MPEJICTaBIECHbl TEHAEPHl B
KOTOpBIX y4acTBYeT KoMnaHus. Jlanee B nccie10BaHUM PUBEICHBI JAHHBIE 10 UMIIOPTY U 3KCIIOPTY
TertoBbLAeIsIomMX 3aeMeHToB (TBOJI) mo Poccuu. Ykazanuble gaHHBIE MPUBEACHBI IO CTPaHAM-
KOHTpareHTaM, peruoHaM-KoHTpareHtaM. IIpencraBieH cnMcCOK KOMIIAHMN HMIIOPTEPOB U
JKCIIOPTEPOB

B cnenyromem nonpaszene NMpHUBEISH aHAIW3 LEH TEMJIoBbLIensonmXx 3eMeHToB (TBIJI),
olleHKa oObema pblHKa TemoBblaensdomux seMeHToB (TB3JI) B Poccumn. Paznen mo Poccun
JIOTIOJTHEH MPOTHO30M MTOTOBBIX IOKa3aTeled pbIHKa TeruioBbLIensonmx asiemeHToB (TBOJI) no
2025 rona v aApECHBIMH CTUCKAaMH KOMIIAHWH, YIaCTHHKOB PHIHKA.

HccnenoBanue pblHKA TEIUIOBBLIENIAONMX 3eMeHToB (TB3JI) Oyaer mone3Ho KOMITaHUSIM-
MIPOU3BOIUTENSAM TETUIOBBIACIAIOMHUX 1eMeHToB (TBOJI), miu xomMnanusM, miaHUPYOUIMM HavyaTh
MIPOM3BOJICTBO WJIM MOCTaBKU UMIOPTHOM MpoayKiuu. KoMnaHusM, CBA3aHHBIM C JaHHBIM PBIHKOM,

IIoCTaBIIIKaM OGOpy,I[OBaHI/IH, ChIpbsd, MAaTCPHUAJIOB U TOKYIIATCIIAM TCIUIOBBIACIAOMIUX 3JICMCHTOB
(TBDJI).
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COAEPKAHHUE UCC/TIEAOBAHUA NPEAOCTABJIAETCA 110 3AIIPOCY!
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