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AHa/IMTHYeEeCKoOe uccjieJoBaHHue

OTOT OTYeT OB MMOJATrOTOBICH MCKIIOUUTENBHO B 1eiax nHpopmanuu. Conepikaiiascs B HACTOSIIEM OoT4eTe WHpOpMAaIHs
6I>IJ'Ia IMOoJIydyeHa U3 ICTOYHHUKOB, KOTOPBLIC, IT0O MHCHUIO aHAJIUTUKOB, ABJIAIOTCA HAACKHBIMHA, OAHAKO HE TapaHTUPYET TOUYHOCTH
" IIOJIHOTBI I/IH(I)OpMaLII/II/I JIIA JIFOOBIX ueneﬁ. HH(i)OpMaI_II/I}I, NpeACTaBJICHHAA B 9TOM OTYETC, HC AOJKHA OBITH HUCTOJIKOBaHa,
npsAMO HJIM KOCBCHHO, KakK I/IH(I)OpMaL[I/ISI, coAcpKalass pEKOMCEHAAIMMU TI10 HWHBECTULUAM. Bce MHenus wu OIICHKHU,
COoACpIKaIUECs B HACTOAILIICM MAaTEpUaAIC, OTPAKAKOT MHCHHUE aBTOPOB, MMOJTYYCHHbBIX HAa OCHOBAHUHN dHAJIN3a UCTOYHUKOB Ha
JCHb Hy6J'H/IKaIII/II/I U nogjaexar U3MCHCHUIO 0e3 NpeaAynpeKIACHUA. AHaJIMTHKHA HE HECYT OTBETCTBCHHOCTH 3a Kakue-JImbo
yOBITKH WM yIiepO, BO3HUKIINE B pe3yJbTaTe MCIIOIb30BAHMS JII000H TpeThell cTOpOoHOH MH(pOpMAaIHu, cojepikaleiics B
HACTOAIIEM OTUYCTEC, BKIIKOYas 0Hy6J'II/IKOBaHHLIe MHCHMS WK 3aKJIIOUYCHUSA, a TAKXKE 3a IOCJIICACTBUA, BEI3BAHHBIC HETIOJIHOTOM
npencraBieHHol nHGopmanmu. MHpopMaius, mpencTaBaeHHast B HACTOSANIEM OTYETe, IMOJYIeHa U3 OTKPHITBIX UCTOYHHKOB
(T.€. HE SBIAETCS KOMMEPUYECKOW TaiHON), MO0 MpeaocTaBiieHa YIOMSHYTHIMU B OTUeTe KOMIAHHUSAMH. JlOMOTHUTEIbHAS
MHQOPMAIUS TPEIOCTABIIETCS 1O 3ampocy. JTOT JOKYMEHT WM JI00as ero 4acTh HE MOXET PacIpOCTpaHAThCS Oe3
MHCBMEHHOTO pa3penieHns] aBTOPOB JIHOO0 THPAKUPOBATHCA JIFOOBIMHU crioco0amMu. ABTOPCKOE ITPaBo Ha JTaHHOE HUCCIIEI0OBaHHE
npuHaIeKuT anaauTrkam International Marketing Research Group LLC (IMRG LLC).
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OITMCAHHUE UCCIEAOBAHHUA PBIHKA OBOPYZI0OBAHUA AJI ITIPOU3BO/ICTBA BYMAT'
U KAPTOHA

Hacrosimee wucciaenoBaHue IMOCBAIIEHO ONMCAHUIO MHPOBOTO M POCCHMCKOTO pBIHKA
00OpyZ0OBaHUs ISl MPOM3BOJCTBA Oymarn M KapToHa. lMccienoBaHue pblHKa OOOPYHAOBaHUS IS
MIPOM3BOJICTBA OyMaru M KapTOHA BKJIIOYAET onucaHue UToros mokazateneid ¢ 2017 mo HemoiaHbIN
2020 rox. B wucciemoBaHuu Takke MMEIOTCS TporHos3bl peiHKa 10 2030 roma. MccnemoBanue
ri00ansHO paszzesieHo Ha Tpu paszzaena: OCHOBHbIE JaHHBbIE 00 00bekTe uccienoBaHus, MupoBoi
o0opymoBaHusi ISl TPOW3BOJCTBA Oymarm u KaproHa u Poccuiickuii 0o0opynoBaHust st
MPOM3BOJICTBA OymMaru M KapToHa. 3aka3aTb HCCIEOBaHHE MOXXKHO Kak B LIEJIOM IO MHPOBOMY U
POCCHIICKOMY pBIHKaM O0OPYAOBaHMS JJIsl IPOM3BOJICTBA OymMaru U KapToHa, TaK U MO OTAEIbHOCTH
10 MUPOBOMY PBIHKY 000pYAOBaHHUS I IPOU3BOJICTBA OymMaru u kapToHa win PoccuiickoMmy peIHKY
000pyI0BaHUs IS IPOU3BOACTBA OyMaru U KapToHa.

[lepBriii pazzen COAEPKUT CIPAaBOUHBbIE JAHHBIE O PHIHKE O0OpPYIOBaHUS ISl MIPOU3BOJICTBA
Oymaru u kaptoHa. [IpuBeneHo onrcanue NPOAYKINH, KpaTKU 0030p OCHOBHBIX TPYIII MPOIYKIIHH,
onucaHue cermMeHToB M HomeHkiarypa THBOJ[ wim HS, mo xoTopoll NpOM3BOAUTCS BHEIIHSSA
TOProOBJIS IO CTpaHaM MHpa.

Bropoii robanpHbIi pa3aen MocBALIeH MUPOBOMY PBIHKY OOOpYIOBaHMS AJisl IPOU3BOJICTBA
Oymaru u KapToHa. B qanHOM pa3zzene UMEIOTCsS OCHOBHBIE ITOIPA3/AeiIbl, XapaKTEPU3YIOIIIEe MUPOBOM
o0opynoBaHus JIsl MPOU3BOJCTBA OyMaru M KapTOHA: aHAJIU3 MUPOBBIX MPOAAaX 000PYIOBAHUS IS
IIPOM3BOJICTBA OyMmMaru M KapTOHa IO CTpaHaM IIOCTaBLIMKAM B JCHE)KHOM M HaTypalbHOM
BBIPQKCHUH, aHAU3 MUPOBBIX MPOAAX 000pYAOBaHUA ISl MPOU3BOACTBA OymMaru U KapToHa IO
CTpaHaM MOKYIaTeJIIM B HATYpaJlbHOM U ICHEXKHOM BbIpakeHuu. [IpoBenieH Taxke aHaJIu3 MUPOBOIO
TOProBOro OanaHca pelHKa 000PYI0BaHUS VIS TPOU3BOJICTBA OymMaru 1 KapToHa Mo cTpaHaM Mupa. B
JTAHHOM pa3Jiesie TaKKe MPUCYTCTBYET aHaJIM3 UHAEKCOB 1IEH 10 CTpaHaM Mupa. B pasnene nposeaena
OllIeHKa o0beMa IpoAak 000pYyI0BaHUsI AJIsl IPOU3BOJICTBA OyMaru U KapTOHA HA MUPOBOM PBIHKE U
MPOTHO3 TPOAAX W IIeH O0OpyAOBaHUS sl mpou3BojacTBa Oymarm u kaproHa no 2030 ropa.
3aBeplIaloT pas3zdeNl JaHHbIE IO KOMIIAHUSM, IOTEHUHUAIbHBIM YYaCTHHKaM MHPOBOIO pPBIHKA
o0opynoBaHus AJisl IPOU3BOJCTBA OymMaru U KapToHa.

TpeTbst yacTh UcclenoBaHMs MOCBsIIEHA aHanu3y Poccuiickoro pelHKa 00OpyJIOBaHUS JUIs
MpPOM3BOJICTBA OyMarn W KapToHa. B pasnene Takxke HPHUCYTCTBYIOT OCHOBHBIE IOJpPAa3/Aeibl,
XapaKTEepU3yIOIMEe JaHHBIA PBIHOK. B nepByro ouepenb NpUBEACHO onucaHue npoaykuuu B Poccun,
a TaKKe MPOBEJEH aHAIN3 OCHOBHBIX IMOCTABIIMKOB (Mpou3BoAUTENEeH Mo Hanuuuio). [lo xaxmoi
KOMITAHUM TPEACTABICHO KPAaTKOE ONMHMCAHME KOMIIAHMM, PETUCTPALMOHHBIE IaHHBIE, JaHHBIE IO
OCHOBHBIM TOKa3aTessiM (PHHAHCOBO-XO3SIICTBEHHON NEATEIbHOCTH U MO HAJTMYMIO MPEICTaBICHBI
TEHJIephl B KOTOPBIX y4acTBYeT KomnaHus. /lanee B uccie0BaHUU MPUBEIEHBI JaHHBIE IO UMIIOPTY
U JKCIOpTy 00OpynoBaHUs Ul MPOU3BOJACTBA OymMaru M kapToHa mno Poccun. Yka3zaHHble JaHHbBIE
MIPUBEJIEHBI TI0 CTPaHAM-KOHTpareHTaM, peruoHaM-KoHTparentam. [IpeacraBieH cnucok KoMmaHUi
HUMITOPTEPOB U IKCIIOPTEPOB.

B otnensHOM paszzene npoaHaTu3upOBaHbl KOMITAHUY KPYITHBIE TOKYIATeTd 000PYI0BaHUS IS
MPOM3BOJICTBA OyMarn M KapTOHAa M MOTeHIUalbHble noTpedurenu. [lo Kaxmoi KommaHuu
MPEACTABIICHBI PErUCTPALIMOHHBIE JAHHBIE, OTIMCAHUE, TAHHBIE 10 OCHOBHBIM MTOKa3aTeNsIM U PUYNHA
PaccMOTpPEHHMSI B UUCIIE TOTpeOUTENEH.

B crnenyromem noapaszene NpuBeAeH aHATU3 LIeH 000pYAOBaHUS JIJIsl IPOU3BOJCTBA OyMaru u
KapTOHA, OlLleHKa o0beMa phIHKa 000pYJOBaHMS IS MPOU3BOJACTBA Oymaru M kapToHa B Poccum.
Paznen mo Poccum 10omonHEH HPOTHO30M HTOTOBBIX IIOKa3zaTesiel pbIHKA OOOpYJOBaHUS IS
npon3BojicTBa Oymarn u kaptoHa a0 2030 rojma w agpecHbIMH CHHCKAMU KOMITAHWH, YIaCTHHUKOB
pBIHKA.

HccnenoBanue pbiHka 000pymIOBaHMsS U1l TIPOM3BOJACTBA OyMaru M KapToHa OYJET MOJIE3HO
KOMITaHUSM-TIPOU3BOAUTENSIM 000PYI0BaHHUSI AJIsl POU3BOICTBA OyMaru v KapToHa, UM KOMIaHHSIM,
IJIAHUPYIOIIMM Ha4daTh MPOU3BOJCTBO WM IIOCTABKM MMIOPTHOM mnpoxykuuu. KommanusiM,
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CBSI3aHHBIM C JAHHBIM PBHIHKOM, MOCTABIIMKAaM O0OPYAOBaHMs, CHIPbs, MATEPHAIIOB U TOKYIATEISIM
000py0BaHus JUIsl IPOU3BOACTBA OyMark U KapToHa.

HccnenoBanue oTBEYaeT Ha CIEAYIONINE BOIPOCHI:

- Ectb 1M cMbIC MHBECTUPOBaTh Ha pPhIHKE OOOpYIOBAaHUS AJs NPOU3BOACTBA Oymaru u
KapTOHA;

- EcTh JIn cMbIC HapaluBaTh NPOU3BOACTBO HA PbIHKE 00OpYyNOBaHMA Ul NPOU3BOACTBA
Oymaru u KapToHa,

- IlosiBUnMCH 1M HOBbIE NMOTpPEeOUTENN 000OpPYNOBaHMS AJIS NPOU3BOACTBA OyMaru M KapTOHa
(xoTopbix Bl He 3HaeTe);

- Kakoil »KCHOpTHBIA MOTEHLMAJ MOCTaBOK OOOPYAOBaHMs JAJs MPOU3BOJACTBA Oymaru Hu
KapTOHa (Kakue CTPaHbl);

- Bo3MOXHO 511 MMHIOpTO3aMellleHHe MOCTaBOK 000pYyIOBaHUs Ul IMPOU3BOJCTBA Oymaru u
KapTOHA;
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HCCJIEAOBAHHME JOCTYIIHO HE /11 BCEX 3AKA349YUKOB.
B CBA3U C YEM EI'0 COAEPKAHHUE HE PASMEIIEHO B OTKPBITOM AOCTYIIE.
COAEPAHME UCCIEAOBAHUA NPEAOCTABJIAETCA 110 3AIIPOCY.
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