4

International Marketing Research Group LLC
AreHTCTBO MapKeTUHIroBbIX VICCHG,D,OBaHVIﬁ NPOMbILWIIeHHbIX PbIHKOB

PbIHOK
TEINJIOBBIAEJAIOIIUX
3JIEMEHTOB (TB3.1)
2020, IPOTHO3 2025

AHa/IMTHYeEeCKoOe uccjeJ0oBaHHue

3TOT OTYET OBLI MOJArOTOBIECH MCKIIOUUTENBHO B 1esiXx nHpopMarmu. Conepikaliascs B HACTOSIIEM OoT4eTe MHPOpMAIMs
6I>IJ'Ia IMOoJIydyeHa U3 ICTOYHHUKOB, KOTOPBLIC, IT0O MHCHUIO aHAJIUTUKOB, ABJIAIOTCA HAACKHBIMHA, OAHAKO HE TapaHTUPYET TOUYHOCTH
" IIOJIHOTBI I/IH(I)OpMaLII/II/I JIIA JIFOOBIX ueneﬁ. HH(i)OpMaL[I/Iﬂ, NpeACTaBJICHHAA B 9TOM OTYCTC, HE JOJDKHA OBITH HUCTOJIKOBaHa,
npsAMO HJIM KOCBCHHO, KakK I/IH(I)OpMaL[I/ISI, coAcpKalass pEKOMCEHAAIMMU TI10 HWHBECTULUAM. Bce MHenus wu OIICHKHU,
COoACpIKaIUECs B HACTOAIIICM MATEpUaAJIC, OTPAKAOT MHCHHUE aBTOPOB, IMOJTYYCHHBIX Ha OCHOBAHUHN aHAJIN3a UCTOYHUKOB Ha
JCHb Hy6J'H/IKaIII/II/I u nogjaexar M3MCHCHHUIO 0e3 OpeaynpeKACHU . AHaIUTHKHA HE HECYT OTBETCTBECHHOCTH 3a Kakue-1mbo
yOBITKH WM yIiepO, BO3HUKIINE B pe3yJbTaTe MCIIOIb30BAHMS JII000H TpeThell cTOpOoHOH MH(pOpMAaIHu, cojepikaleiics B
HACTOAIIEM OTUYCTEC, BKIIHOYaA Ol'Iy6J'lI/IKOBaHHBI€ MHCHUA WJIN 3aKJIFOYCHUA, a TAKXKEC 3a IOCJICACTBHA, BBI3BAHHBIC HEMOTHOTON
npencraBieHHol nHGopmanmu. MHpopMaius, mpencTaBaeHHast B HACTOSANIEM OTYETe, IMOJYIeHa U3 OTKPHITBIX UCTOYHHKOB
(T.e. HE SIBJIIETCSA KOMMEPUYECKOW TaiiHON), MO0 TpeaocTaBlieHa YIOMSHYTHIMU B OTYETe KOMMAHHUSIMH. J{OTOTHUTEIbHAS
MHQOPMALIUS TIPEIOCTABIIETCA IO 3ampocy. JTOT AOKYMEHT WM JI00as ero 4acTh HE MOXET pPaclpOoCTpaHAThCA Oe3
MHCBMEHHOTO pa3penieHns] aBTOPOB JIHOO0 THPAKUPOBATHCA JIFOOBIMHU crioco0amMu. ABTOPCKOE ITPaBo Ha JTaHHOE HUCCIIEI0OBaHHE
npuHaIIeKuT ananuTrkaM International Marketing Research Group LLC (IMRG LLC).
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OINMUCAHME UCCJIEAOBAHNKA PbIHKA TEINVIOBBIAE/IAIOLINX 3JIEMEHTOB (TB3JI)

Hacrosimiee ucciaegoBanne nocBsAIEHO OMMCAHUIO MUPOBOTO M POCCUIICKOTO PbIHKA JIUTEHHOTO
METAJUTYprHuecKoro o0opynoBanus Janee TersioBbiesomux snemenToB (TBOJI). MccnenoBanue
pBIHKA TeTuToBbLACIsAroMMX daeMeHToB (TBDJI) BKitodaeT onrcanue utoros nmokasarenei ¢ 2017 mo
Henonueii 2020 rox. B wumccrnenoBaHuM Takke HMMEIOTCS TPOrHO3bI phiHKA 10 2025 ropja.
Hccnenoanue rinodanbHO pa3eneHo Ha Tpu pasnena: OCHOBHbBIE TaHHBIE 00 00bEKTe UCCIeA0BaHNUS,
MupoBoii peiHOK TerioBbLaesomux 35eMenToB (TBOJI) u Poccuiickuit ppIHOK TEIIOBBIIEIISIOMINX
anemenToB (TBDJI). 3aka3aTh uccienoBaHHEe MOKHO KakK B I[€JIOM IO MHPOBOMY M POCCHHCKOMY
pBIHKaM TerioBbAensomux 31eMeHToB (TB3JI), Tak M MO OTAENBHOCTH 110 MHPOBOMY PBIHKY
TerToBbIAeIsIOMKX 371eMeHTOB (TBDJI) nnm PoccuiickoMy phIHKY TETTOBBLICISIONINX 3JIEMEHTOB
(TB3JI).

[lepBbIil pa3fgen COIEpKUT CIPABOYHBIE JAHHBIE O PHIHKE TEIUIOBBLACIAIONIMX 3JIEMEHTOB
(TBDJI). [IpuBeneno onucanue MpoIyKIMH, KPATKUKA 0030p OCHOBHBIX TPYII MPOIYKIIMH, OTTMCAHHUE
cermMeHTOB U HoMeHKJarypa THBOJ[ unu HS, mo koTopoii mpou3BOAUTCS BHEUIHSS TOPTOBIIS IO
CTpaHaM MUpa.

Bropoit rno0anpHBI pa3fen MOCBSIEH MUPOBOMY PBIHKY TEIUIOBBLACISIONIUX 3JIEMEHTOB
(TB2JI). B nanHoM paszerne UMEIOTCS OCHOBHBIE TIO/IPA3/IEIIbl, XapaKTEPU3YIOIINE MUPOBOM PHIHOK
TeruioBbAeTsonuX 31eMeHToB (TBOJI): aHanu3 MUpPOBBIX MPOAaX TEIUIOBBIACIAIOMIUX dJIEMEHTOB
(TB3JI) nmo ctpaHaM IOCTaBIIMKaM B JEHEKHOM M HATypaJlbHOM BBIPaXE€HUH, aHAJIU3 MHUPOBBIX
npojax TerioBbLaestonux snemMeHToB (TBJJI) mo crpanam mokymartensM B HaTypallbHOM U
JICHE)KHOM ~ BbIpakeHUHM. [IpoBeneH Takke aHaau3 MHPOBOTO TOProBoro OanaHca pbIHKA
TeruioBbLAesomux 3nemMeHToB (TBDJI) mo ctpanam mMupa. B janHoM paszfierne Takke NpUCyTCTBYET
aHaTM3 WHJAEKCOB IIEH MO CTpaHaM MHupa. B pasmene mpoBeneHa oneHKa oObemMa Mpomax
terioBbAensomux dnemMeHToB (TBDJI) Ha MuUpoOBOM pBIHKE W MPOTHO3 MPOJAX M IEH
terutoBbIAerstonmx meMeHToB (TBOJI) mo 2025 roga. 3aBepmiaroT pasaen JaHHbIE IO KOMITAHHUSM,
MOTEHIIUAJIbHBIM YYaCTHUKaM MUPOBOTO PhIHKA TETUTIOBBIACISIOMHUX deMeHToB (TBOJI).

Tperbs yacTh ucciieOBaHMS MOCBsIEHA aHANM3y POCCHMICKOro phIHKa TEIUIOBBIIEISIOIINX
anemeHToB (TBDJI). B pa3nmene Taxke NpUCYTCTBYIOT OCHOBHBIE IOJIpa3/ieibl, XapaKTepU3yrolue
JAHHBIN PBIHOK. B mepByro ouepeab MPUBEICHO ONMCAaHUE NPOAyKIuu B Poccuu, a Takxke mpoBeneH
aHaJM3 OCHOBHBIX IIOCTAaBIIMKOB (mpou3BojauTene mo Hamuuuio). Ilo kaxkaod KomMmaHuu
MIPE/ICTAaBICHO KPAaTKOE ONMCAaHHE KOMIIaHWM, PErMCTpallOHHBIE JaHHbIE, JaHHbIE MO OCHOBHBIM
nokaszaressiM (PMHAHCOBO-XO3AHCTBEHHOM /EATENLHOCTH U MO0 HAJMYHUIO MPEJCTABICHBI TEHJIEPHI B
KOTOPBIX y4acTBYeT KoMnaHus. Jlajee B nccie10BaHUU MPUBECHBI JaHHBIE 10 UMIIOPTY U SKCIOPTY
terutoBbAeNsonMxX 3eMenToB (TBDJI) mo Poccnn. Yka3zaHHble 1aHHBIE PUBEACHBI 110 CTpaHaM-
KOHTpareHTaMm, peruoHaM-KoHTpareHtaM. I[lpenctaBieH CHHMCOK KOMIIAaHUHW HMIIOPTEPOB U
JKCIIOPTEPOB

B cnenyromiem mojapaszaene npuBENeH aHalW3 LIEH TeIuloBbLaestomux sneMeHToB (TBJIJI),
olleHKa oObema pbhIHKA TemnoBbiaensomux dmeMmeHToB (TBDJI) B Poccuu. Pasmen mo Poccum
JIOTIOJTHEH TPOTHO30M WTOTOBBIX TOKa3aTejel phIHKa TEIUIoBBIASAomuX 3eMmeHToB (TBJJI) mo
2025 roja 1 aApeCHBIMH CIUCKaMH KOMIAHUH, YIaCTHUKOB PHIHKA.

UccnenoBanue peiHKa TerioBblAensomux 3neMeHToB (TBJOJI) Oyner mone3Ho KOMMIaHUSIM-
MIPOU3BOIUTENSAM TETUIOBBIACNAIOMHUX 1eMeHToB (TBJJI), miu xoMnanusM, miaHUPYOUIMM HavyaTh
MIPOU3BOJICTBO MJIM IMOCTAaBKU UMIOPTHOM NpoayKiuu. KoMnaHusaMm, CBA3aHHBIM C JJAHHBIM PBIHKOM,
MOCTaBIIMKAM OOOPYJIOBaHUs, ChIPbsl, MATEPHAJIOB U MOKYMATEISIM TEIUIOBBICTSIONINX 3JIEMEHTOB
(TBO3JI).
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COAEPKAHHME UCC/IEAOBAHUA NPEJOCTABJ/IAETCA I10 3AITPOCY!
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