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AHa/IMTHYeEeCKoe uccjieJoBaHHue

OTOT OTYeT OB MOJATrOTOBIIEH MCKIIOUUTENBHO B 1eax nHpopmanuu. Conepikammascs B HACTOSIIEM OoTdeTe WHPOpMAIHs
ObL1a OJTydeHa U3 UCTOYHHUKOB, KOTOPBIE, [T0 MHEHHIO AHAJTUTUKOB, SIBJISIOTCS HAaIe)KHBIMHU, OJTHAKO HE TAPAaHTHUPYET TOUHOCTH
1 TIOJTHOTHI MH(pOopMaIin U1 o0bIx neneil. Madopmarius, npenctaBieHHas B 3TOM OTYeTe, HE IOJDKHA OBITh MCTOJIKOBAHA,
IpSAMO WM KOCBEHHO, KaK HWH(poOpMamus, colaepikamas pEeKOMEHAAINH [0 WHBECTHUIMAM. Bce MHEHHS M OLEHKH,
CoJIep KaIiecs B HACTOSIIEM MaTepHaie, OTpaKaloT MHEHHE aBTOPOB, TOJTYYEHHBIX Ha OCHOBAaHMH aHAIN3a MCTOYHUKOB Ha
JICHb ITyOJMKAalUK U TOJISKAT U3MEHEHUIO 0e3 MpeaynpexIeHus. AHAINTHKA He HECYT OTBETCTBEHHOCTH 3a KaKHe-TH00
yOBITKH WM yIiepO, BOHUKIINE B Pe3yiIbTaTe MCIOJIB30BaHUS TIO00W TpeTheH CTOPOHOM MH(pOPMANNH, ColepKaleics B
HACTOSIIIIEM OTYETEe, BKIIIOYAsl OMYOJIMKOBAaHHBIE MHEHHS MIIM 3aKJIIOUYEHHS, a TAK)KE 3 ITOCIIECTBUS, BBI3BAHHBIE HEMIOJIHOTON
npescTaBiaeHHoN nHopmanuy. MHpopManys, npejcTaBiIeHHast B HACTOSAIIEM OTYETe, ITOJIydeHa U3 OTKPBITHIX HCTOYHHKOB
(T.e. He sBIISIETCS KOMMEPYECKOW TalHOH), MO0 NpejocTaBlieHa YIOMSHYTHIMH B OTYETE€ KOMITaHHUSAMH. JlomosHUTEIbHAS
uH(OpMaLUs MpEeAoCTaBIseTCs M0 3ampocy. DTOT JOKYMEHT WM JII00as ero 4acTh HE MOXKET pPaclpoCTpaHsAThes 0e3
MHCBMEHHOTO Pa3penieH s aBTOPOB JINO0 THPAKUPOBATHCS JTIOOBIME CrToco0aMH. ABTOPCKOE IPAaBO Ha JaHHOE HCCIICI0BaHUE
npuHaUIeKUT aHanutrkam International Marketing Research Group LLC (IMRG LLC).
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OIMMCAHME UCCJIEAOBAHUA PBIHKA TMIPABJIMYECKUX TYPBUH

Hacrosmee wuccrnenoBanue TMOCBAIIEHO OMHCAHHIO MHPOBOTO M POCCHICKOrO pbIHKA
THIpaBINYecKuX TypOuH. MccienoBanue pblHKAa THAPABIMYECKUX TYpOWH BKIIIOYACT OIMCAHUE
utoroB nokazarened ¢ 2017 mo wenomnbiid 2020 rox. B uccienoBaHumM TakkKe UMEIOTCS TPOTHO3bI
peiaKa 10 2025 roma. MccnenoBanue rio0aibHO pa3/ieieHo Ha Tpu pasnaena: OCHOBHBIC JTaHHBIE 00
00BeKTEe WuCcienoBaHus, MUpPOBOW pBIHOK THAPABIMYECKUX TypOumH u Poccuiickuii phIHOK
THJIPABINYECKUX TYpOUH. 3aKa3aTh HCCIEJOBAHNE MOKHO KaK B LIEJIOM [0 MUPOBOMY M POCCUHCKOMY
pPBIHKaM THUAPABIMYECKUX TYpOWH, TaK M MO OTAEIBHOCTH MO MHUPOBOMY PBIHKY THIPABINYECKUX
TypOuH unu PoccuiickoMy peIHKY THAPABINYECKUX TYPOHH.

[lepBrlii pa3zen coEepKUT CIPaBOYHbIE JAaHHBIE O PhIHKE TUpaBindyeckux TypOuH. [IpuBeneHo
ONHMCAaHUE NPOAYKLIMH, KpaTKUH 0030p OCHOBHBIX TpYII IPOAYKIHMH, ONHCAHHE CErMEHTOB U
HoMenkiarypa THB3/I unu HS, no koTopo¥i npon3BOAUTCS BHENTHSSI TOPTOBJIS 110 CTpaHaM MUpa.

Bropoii rno0anbHblii pa3ies NOCBALICH MUPOBOMY PHIHKY THAPABINYECKUX TYpOUH. B nanHOM
paszfesie UMEIOTCSl OCHOBHBIE IMOAPA3JIeNbl, XapaKTePU3YIOIIMEe MHUPOBON PBIHOK T'HAPABIMYECKUX
TypOUH: aHAJIM3 MUPOBBIX MPOJAK THAPABINYECKUX TYPOUH MO CTpaHaM MOCTABIIUKAM B JICHEKHOM
U HATYpaJbHOM BBIPQKEHUH, aHAIM3 MHUPOBBIX MPOAAXK TUAPABIMYECKUX TYypOMH IO CTpaHam
MOKYyTaTeasiM B HATypalbHOM M JEHEKHOM BbIpaxeHHH. [IpoBeieH Takke aHaiu3 MHPOBOIO
TOproBoro OajaHca phIHKA THAPABIMYECKUX TYpOMH IO CTpaHaM Mupa. B maHHOM pasnene Takxke
MPUCYTCTBYET aHAJIN3 MHICKCOB IIEH 0 CTpaHaM Mupa. B pasaerne npoBeneHa omeHka o0bemMa mpoax
TUIPaBIMYECKUX TypOUH Ha MHUPOBOM PBIHKE U MPOTHO3 MPOJAX U IIEH TUAPABINYECKUX TYpOUH 10
2025 roma. 3aBepmiaioT paszen JaHHBIE M0 KOMIAHHSM, MOTEHIMAIbHBIM YYaCTHUKAM MHPOBOTO
PBIHKA TUAPABIUYECKUX TYpOUH.

Tperpss wacTb HcCcleOBaHMS IOCBALIEHA aHauu3y Poccuiickoro pbIHKa TIUAPABIMYECKUX
TypOuH. B pa3zerne Takxe MIpUCYTCTBYIOT OCHOBHBIE MOPa3Ieibl, XapaKTePU3YIOIINE JaHHbII PHIHOK.
B nepByto ouepeib npuBEAEHO ONKMCaHUE NPOAYKLIUHU B Poccu, a Takke MPOBEIEH aHAIU3 OCHOBHBIX
MOCTABIIMKOB (MpoM3BOAUTENCH MO Hanuuuio). [lo kakaoW KOMMaHWM MPEICTaBICHO KpaTKoe
ONMCaHNE KOMIIaHUM, PETUCTPALIMOHHBIE JJaHHBIE, IaHHbIE 110 OCHOBHBIM MOKa3aTelsIM (PUHAHCOBO-
XO3MCTBEHHOW JEATEIbHOCTH M 1O HAJIWYUIO MPEACTABIEHBbl TEHJAEPhl B KOTOPBIX YYaCTBYET
koMnaHus. Jlanee B mcciel0BaHUU IPUBEJIEHBI JIaHHBIE 0 UMIIOPTY M 3KCHOPTY TUAPABINYECKUX
TypouH mo Poccun. VYka3aHHble AaHHbIE NPUBEACHBI IO CTpPaHAM-KOHTpAareHTaMm, peruoHam-
KoHTpareHTaMm. [IpencraBieH cniucok KOMIaHUI UMIIOPTEPOB U HKCIIOPTEPOB

B cnenyromem noapasnene npuBeJeH aHaIW3 IeH THAPABIMYECKHX TypOWH, olleHKa o0bema
pBIHKa ruapaBivueckux TypOouH B Poccun. Pazgen mo Poccum 10moiHEH HMPOrHO30M HMTOTOBBIX
MoKasaresie pbhlHKa ruapaBiIndeckux Typoun no 2025 rona u aJpecHbIMU CHUCKAMU KOMITaHHIA,
YYaCTHUKOB PBIHKA.

HccnenoBanme pplHKa THAPABIMYECKUX TYpOUH OyleT MOJe3HO KOMIAHUSM-TIPOU3BOIUTEINSAM
TUAPABINYECKUX TYpPOUH, WJIM KOMIIAHUSAM, TUIAHUPYIOIIMM HayaTh MPOU3BOJICTBO WJIM TMOCTaBKH
UMIIOPTHOM MpOoyKIu. KoMIiaHusiM, CBSI3aHHBIM C JJAHHBIM PBHIHKOM, MTOCTABIIMKaM 000PYIOBaHUS,
CBIPbSI, MATEPUAJIOB M MOKYIATEISIM THAPABIMYECKUX TYpOUH.
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COAEPKAHHUE UCC/TIEAOBAHUA NPEAOCTABJIAETCA 110 3AIIPOCY!
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